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The Only Fully Professional Quality Single Case 
Standard 16mm Sound Motion Picture Projector 


Fillina i 
nd mail coupon for detailed informati 
ati 
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Finest “Hn (Sropect’ 400” Junior Single Case 
, JUNG 


RODUCTs (Dept. 17€) 
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Projector, Sound Motion © RCA 


Made by the world's foremost manu- Name 


facturer of sound and projection equip- i ee 


ment for the motion picture industry. Business 
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VISUAL PRODUCTS Streer___ 


RADIO CORPORATION of AMERICA 7 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN N.J 


TPric aan 
€es do not °Pply outside the ¢ 


ln Canede: RCA VICTOR Company Limited, Montreal ‘ontinental U.S. 4 








‘ANSWER 


rT 
ANNE... 


and an answer also for those who seek 
greatest returns from their investment 
in Business Films and Television 


Every now and then a motion picture, designed to do a specific job, per- 
forms in such an outstanding way it is lifted completely out of competition. 


Such a picture is ‘Answer for Anne’— produced by Caravel for the 
National Lutheran Council, and designed to win the active and sympa- 
thetic help of all church groups, regardless of creed, in finding jobs and 
homes for Displaced Persons. 


Here are excerpts from letters received by Caravel from people in 
charge of this activity: ‘The National Lutheran Council considers the use 
of these particular films... ['Answer for Anne’ and three earlier Caravel 
productions]...a primary factor in raising many millions of dollars for 
relief and reconstruction.” “I want to tell you that church leaders every- 
where, pastors and people, appreciate the quality work you did on ‘An- 
swer for Anne.’ That film is working a miracle throughout our church, and 
your whole group is to be commended.” 


The same artistic imagination exercised at Caravel in producing ‘An- 
swer for Anne’ is available to business houses seeking top-flight industrial 
and television films. 


When thousands, even millions of people are the final judge, is it pru- 
dent to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 
Detroit - 3010 Book Tower - Tel. Woodward 6617. - NewYork - 730Fifth Avenue ._ Tel. Circle 7-6111 














GREAT INDUSTRIES HAVE 
GREAT STORIES TO TELL 


The whole fascinating story of silversmiths —and how they make the masterworks we treasure — is told in the 15-minute motion picture, 


“THIS GRACIOUS HERITAGE” —created for The Gorham Company by rko patue, Producers of Commercial and Television Films for Industry. 


Focus on Craftsmanship 


7 QUALITY TRADITION behind a fine 


artistry handed down by three generations 
merchandised 


product cannot be 
through words alone .. 


Nor are the cold and lifeless ple tures we 
know as “still pictures” capable of pre- 
senting the full richness of skilled crafts- 
manship... 

Chat is why The Gorham Company 
turned to RKO Pathe to tell in a sound mo- 
tion picture, the colorful story of how the 


Only RKO 


1. A Firm Price for Your Film —a price that 
meets all competition, quality for quality. 


2. Guarantee of Satisfaction 


progress 


no down or 
payments. You pay nothing unless 


you are thoroughly satished 


of silversmiths is combined with modern 
te« hnologi« al developments to produc e the 
fine Gorham sterling of today. 

We think you will be interested in seeing 
this glowing colorful film, “This Gracious 
Heritage, as well as other examples of how 
RKO Pathe Motion Pictures do a real sell- 
ing job for industry today. (See Free Pri- 
vate Showing offer at right). 


Pathe Offers: 


3. Best Facilities in the Industry —complete- 
ly equipped studios in both New York and 
Holly wood. 


4. An RKO Pathe Production — for forty 
years the hallmark of great pictures. 


RKO PATHE, Inc. 


625 Madison Avenue, New York 22, N. Y. 


PRODUCERS OF COMMERCIAL 


AND 


TELEVISION FILMS FOR INDUSTRY 


Free—Private Showing 


We would like to have you see “THis GRA 
ClOUS HERITAGE” and other outstanding 
COMMERCIAL FILMS and TELEVISION TRAIL 
ers produced by RKO Pathe. 


Simply attach this coupon to your com 
pany letterhead and we will be glad to 
send you 16mm prints or arrange for a 
private showing in your offices or our 
studios without any charge or obligation 


Name 
Title 
Company 


Address 
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NEW ONE-CASE FILMOSOUND 


Easy to carry and operate anywhere. Higher undistorted 
sound output than any other lightweight projector. Built-in 
6-inch speaker can be removed from case and placed near 
screen. Larger speakers available. With 6-inch a an 
outstanding value .. . zi - $449 


Customer selling 


Training new salesmen 


J ff) 


Refresher training for seasoned 
salesmen 


YOU CAN HANDLE 
ALL THESE JOBS 
BETTER 

AT LESS CO ST Everywhere you can profitably employ sound motion 


WITH A pictures, you can do the job better with performance- 
proved Bell & Howell Projectors. 


Distributor conferences 
Reaching retail sales personnel 


Training shop employees 





Improving personnel relations 


Lunch-time theater 


PHRRRA 


Employee social programs 


B&H Filmosounds, for instance, are now even finer 
BELL & HOWELL than ever before—even further ahead in their superiority 


for exacting business and industrial service. 


Without obligation, a Bell & Howell representa- 
tive will gladly work with you on any motion 
picture problem. For complete information, phone 
or write Bell & Howell Company, 7108 McCormick 
Road, Chicago 45. 


NEW ACADEMY FILMOSOUND 


Designed for 16mm sound or silent projection in larger 
halls. Speaker in separate case—8’’, 12’’, or power speaker, 
as required. With the 8’’ speaker, this Filmosound pro- 
vides double the sound output of any other lightweight 
projector. Equipped with 8” speaker, now only $495 


Precision-Made by 


ALL FILMOS ARE GUARANTEED FOR LIFE Bell é H owell 


During life of product, any defects in workmanship or 
material will be remedied free (except transportation). 





Since 1907 the Largest Manufacturer of Professional Motion Picture 
Equipment for Hollywood and the World 


NUMBER 3 * VOLUME 10 © 1949 











S.V.E. “INSTRUCTOR® 300 


For Quick and Easy Projection 
of 2” x 2” Slides, Single and 


Double-frame Filmstrips 








* Fast “Push-in-Style” Threading 


* Quick Changeover to 2” x 2” Slides 


* Easily Adjusted Aperture Assembly 


+ This is the newest of S.V.E. Tri-Purpose 
projectors accommodating 2” x 2” slides, single 
and double-frame filmstrips. Can be threaded in 
quick “push-in-style” or in the conventional man- 
ner. Film advances smoothly . . . without scratch- 
ing or tearing . either forward or backward. 
Semi-automatic slide carrier covers Bantam frame 
as well as 35mm double-frame slides in 2” x 2” 


mounts. 


New, adjustable aperture assembly gives any 
size frame from single-frame to double-frame. 
with intermediate positions. Quick changeover 
from filmstrips to 2” x 2” slides and vice versa. 


New design optical system with all elements 
coated. Complete with 5” Wocoted S.V.E. Ana- 
stigmat lens and two-tone lift off case, the “In- 
structor” 300 is being introduced at $90.00 





LEADING SOUND SLIDEFILM 
EQUIPMENT MANUFACTURERS USE 
§.V.E. PROJECTORS EXCLUSIVELY! 











Write for folder giving complete information 
on the new “Instructor” 300. 
iddress Dept. SC — 4. 


SOCIETY FOR VISUAL EDUCATION, INC 
A Business Corporation 


100 East Obie Street Chicago 11, tH 


BUSINESS 
SCREEN 


PREVIEW OF CONTENTS 
Cover: Production scene on set for 


“Problem Child” Pet Milk Co. film 
(story on page 28) 


Medical Film Institute Established 

Feature: Convincing Consumers With 
Visual Salesmanship 

Feature: GE Previews “The Light In 
Your Life” 

Lighted Paths to a Hidden World 

Visualizing the Invisible With X-Ray 

Case Histories of the New Films . 
American Laundry; Sun Oil; Westing- 
house; Richfield Oil; Bank of America; 
\udit Bureau of Circulation, Etc. 


Headlines at Press Time: Late News 


DEPARTMENTS 
Camera Eve 
Trends in Visual Communications 
Television in the News 
In the Picture Parade 
Men Who Make Pictures 
News of Production and Services 
Business Screen Executive 


New Products: an Equipment Review 


THE NATIONAL DIRECTORY OF 
VISUAI FDUCATION DEALERS 


Office of the Publisher 
NortH DEARBORN St., Cuicaco 10, ILL. 
O. H, Coelln, Jr., Editor & Publisher 
William Ball, Art Director 
Robert Whyte, Circulation 
Richard Menges 
Desk Editor 


Eastern Editorial Bureau 
Robert Seymour, Jr., Eastern Manage 
189 Fifth Avenue, New York City 
Phone: 

Riverside 9-0215 or MUrray Hill 2-2492 


Western Editorial Bureau 
Edmund Kerr, Western Manager 
6605 Hollywood Blvd., Hollywood, Cal. 
Telephone: Normandy 2-9490 


Issue Three, Volume Ten of Business Screen Magazine 
published May 5, 1949. Issued & times annually at 
six-week intervals at 812 N. Dearborn St., Chicago, by 
Business Screen Magazines, Inc Phone WHitehall 
1-6807-5. O. H. Coelln, Jr., Editor and Publisher. In 
New York: Robert Seymour, Jr., 189 Fifth Ave. Tele 
phones Riverside 9-0215 or MUrray Hill 2-2492. In 
Los Angeles: Edmund Kerr, 6605 Hollywood Blvd 
Subscription $3.00 (domestic); $4.00 foreign. Entered as 
second-class matter May 2, 1946, at the post office at 
Chicago, Hlinois, under Act of March 3, 1879. Entire 
contents copyright 1948. Trademark registered US 
Patent Office Address advertising and subscription 
inquiries to the Chicago office of publication 





PROGRAM SERVICE 


for weekly 


Employee Showings 











* More than 85 sound and color motion 
pictures produced by American Industry and 
distributed by Modern Talking Picture 
Service, are available on a free loan basis. 

These films cover a wide range of interest; 
some deal directly with the basic structures of 
freedom and progress in the American Way— 
give a better understanding of our economic 
system—others provide information on con- 
sumer education, health and hygiene, home- 
making, thrift, sport and travel. 

Hundreds of successful industrial users re- 
port employee interest and enthusiasm for 
these entertaining and informative weekly 
They 
stimulate morale and build goodwill. 


film programs. provide relaxation, 

You can arrange a well-balanced schedule 
of selected films—suitable for men, women or 
mixed audiences—to be delivered on specific 
dates for your showings. 


26 Regional Film-Exchanges Help 
Arrange Schedules & Supply Programs 


Write for free booking calendar 
and descriptions of these programs 


ODER 
Mraunine” 


ft#G uv S Pat OFF. 


MODERN TALKING 
PICTURE SERVICE, Inc. 


9 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20, N. Y. CHICAGO 11 
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*CHICAGO 
1345 Argyle Street 






| of what a film production costs, the pile ce 
money spent is wasted if the picture fails to achieve 
its intended purpose. pines 


4925 Cadieux Rd. _ 


The successful film is one that justifies its cost by | 










accomplishing its objective! | CLEVELA 


310 Swetland Bldg 


Let us demonstrate for you some of the pictures we 





have produced during the past thirty years that have 


5981 Venice Blvd. 
established records of accomplishment at an overall ? sucaargiie ate 


minimum of cost. Then, compare these results with 









ST. LOUIS | 


those you are obtaining from your films. 
4053 Lindell Blvd. 


CINCINNATI | 
Neave Bldg. il 






*Studio Facilities 










WILDING 


PICTURE PRODUCTIONS, INC. 


Western Electric 
RECORDING 


MOTION PICTURES +« SLIDE FILMS +« TELEVISION FILMS 
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FN sense of real accomplishment in this highly creative 


business of film production is reflected in the spontane- 
ous response of a nationwide audience to a specific 
film. The acceptance of Kelvinator’s motion picture 
“Of This We Are Proud” is measured by the constant 
demand for showings throughout America. This colorful 
and inspiring film is bringing millions of citizens a better 
understanding of our great country and all that it means 


and of this we are proud. 


“Haphunl &, Vboyy 


STUDIOS HOLLYWOOD 28 CALIFORNIA 
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mpact 


The Ampro Compact has been built for those 
industrial concerns who need a portable, 
single-case quality projector at a popular 
price. It is a basically new type of projector 
which is: 


PORTABLE—A complete full size 16mm. sound 


picture projection outfit— including projector, 


amplifier, detachable 8” speaker and cord, plus 
room for extra 400’ reel and film—all in one port- 


able case. 

COMPACT— Measures only 15” x 21%” x 9%”. 
Speaker can be instantly removed and set up near 
screen for best sound reproduction. Through new, 
counterbalancing mechanism, projector swings up 


into operating position. 


RICH TONE QUALITY—Provides superb tone 
quality that makes for complete listening enjoy- 
ment. Is amazingly quiet in operation. 


PROTECTS FILM— Exclusive 


Claw movement and other Ampro features assure 


Ampro Triple 


full protection for precious film. 


EASY TO SERVICE—The entire chassis of the 
Ampro Compact can be removed quickly and easily 
from the case for both mechanical and electrical 


servicing. 


ECONOMICAL—First cost on the Ampro Com- 

pact is surprisingly low. In addition, its sturdy, 

tested design assures long, trouble-free operation 
with minimum service costs. 
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AMERICAN PRESIDENT LINES 


uses a battery of Ampro Compact 16mm. sound projectors 
to dramatize delights of Vacation Cruises 


This alert steamship line has found that actual 
sound motion pictures in full colors are extremely 
effective in closing prospects for cruises on its 
luxury President liners. Its promotional film “A 
Dream and a Memory” transforms inquiries into 
sales by taking prospects on the cruise right in 
their own living room. No other media can present 
so dramatically the pleasures of a trip to the Ori- 
ent as the color, sound and movement of 16mm. 
film. So successfully has this method worked that 
the American President Line now uses a number 
of Ampro Compact 16mm. sound-on-film projec- 
tors as an integral part of its sales program. 


thousands of industrial 


concerns are making 


Ampro Sound Projectors pay real dividends 


Tests prove people understand quicker, under- 
stand more and remember longer when they see 
and hear it on the screen. That’s why alert business 
men use 16mm. sound films to sell, to develop 
skills, encourage company loyalty, and to demon- 
strate products dramatically. Today, thousands of 
Ampro sound projectors are delivering consistent- 
ly excellent performances for leading industrial 
concerns all over the world. These projectors em- 


body many special Ampro features that assure 


Silent 
. lomm sors 
eae Silent at Slide Proyecto 
n-th e 
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Trade Mark 
Reg. U.S 
Pat. Off 





efficient operation. But that’s only part of the 
story. Into each Ampro projector is built 20 years 
of experience that means extra quality, longer 
service and better performance! 
Send for circular 

giving specifications, prices and full details on the 
new Ampro “Compact.” Also for free booklet, 
“A Powerful Aid to Industry,” showing how 
16mm. sound films can best be used to help solve 
your problems. 


eeeereeeereeeeeeeeeee ee 
AMPRO CORPORATION BS103 
2835 N. Western Ave., Chicago 18, Ill. 

Please send me full details, specifications and price 
on the Ampro “Compact” 16mm. Sound Projector, 
also free booklet, “A Powerful Aid to Industry.” 


Name 


Address 


City 





FREE 


"SCREEN TEST” 


shows amazing improvement 
in your pictures! 


Project your pictures on Free Sample 
of Radiant’s new “Million Mirror” 
screen fabric—and see for yourself 
the remarkable difference it makes! 


a .: aN 
y ’, A 

See how millions of tiny glass mirrors, 

hrmly imbedded im the pure white screen 

surface, make your pictures fairly glow 

} with lite! See what happens when light 

/is reflected instead of absorbed! You will 

- enjoy clearer, sharper black and whites— 

icher, brighter, more brilliant colors. Here is projection as 


real as lite itselt 


Then ask your dealer to demonstrate the new 1949 Radiant 
Screens. Notice how easily they set up—how ruggedly 
they're built. Used and approved by leading industrial con- 
cerns, school systems, churches and government agencies 
ill over the world you cannot buy a better screen. The 


New 1949 Radiant Screens are priced as low as $12.50! 
Send coupon 
and get 
ABSOLUTELY 

FREE 
@Generous sample of 
new Rachar Mil 


Mirror’ Screen Fabric 
Test it with y 


RADIANT 


PROJECTION SCREENS 


fiant Manufacturing Corfe 

own projector and 4S. Daly » Ave «} io 81 

for yourself the remar end me FREE: Sample of Radiant “Million 
able improveme t reen Fabric AND Basic Film Source 
any other pr 


surtace 





@ Basic Film 





Directory 





guide to hund 
him sources 


ween ---- 73 
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NEWS OF PICTURES-PRODUCERS 


NBC Orders 500 Prints of Film 

on Radio for National Distribution 

@ The NATIONAL BROADCASTING 
ComPaAny is using one of the larg 
est print orders in commercial film 
history 500 prints of Behind 
Your Radio Dial for distribu- 
tion nationally via Modern Talk- 
ing Picture Service, Inc. With this 
great number of prints, NBC in- 
tends to bring its story of radio to 
the entire U.S. l6mm_ field, in- 
cluding schools, industry and civ- 
ic, church and community groups. 

Produced by RKO-Pathe, Be 
hind Your Radio Dial is designed 
to give the average listener a 
glimpse of the technical and pro- 
duction know-how that goes into 
favorite NBC programs. The film 
stresses the educational, cultural 
and public-service aspects of net- 
work programming. Arturo ‘Tos- 
canini, H. V. Kaltenborn, Fibber 
McGee and Fred Allen all help 
show how NBC is trying to give 
the American public the best in 
radio entertainment. 

Chatwin Appointed Distrib'n Chief 
in NFB Personnel Reorganization 

@ Leonarp W. Cuarwin has been 
appointed director of distribution 
for the NATIONAL FitmM Boarp OF 
CANADA. He fills a vacancy left 
by the resignation of JACK RALPH, 
now abroad, A graduate of the 
University of British Columbia, 
Chatwin joined the Film Board in 
1943 as regional supervisor in Brit- 
ish Columbia. Later he became 
the coordinator of non-theatrical 
distribution. 

The National Film Board also 
appointed Mayor C. W. Carrer, 
director of adult and visual edu 
cation for the Department of Ed 
ucation olf Newfoundland, NFB 
regional agent at St. John’s. 

Other NEB appointments in 
clude Cuartes W. MARSHALL, lor 
mer regional supervisor in’ B.C., 
to succecd Chatwin as coordinator 
ol Canadian non-theatrical distri 
bution; Maurice Custreau of the 
Montreal office as regional supe 
visor lor Quebec; JoserH Braurt 
GARD as assistant to Custeau; and 
R FE JOHNSON ol Moose Jaw as 
«ling assistant regional supervi 
sor in Regina, Sask. 

“Louisiana Story" in Chicago 

@Rowert Frauertry’s highly prats 
ed motion picture of Cajun peo 
ple and oil, Loutsiana Story, open 


ed a Chicago theatrical run at the 


World Playhouse on April 30 fon 
an indefinite stay 


Association Films Is Incorporated 
as an Independent Organization 
AssociATiON Fitms, formerly 
the Y.M.C.A. Motion Picture Bu 
reau, has been incorporated as a 
separate and independent organi- 
zation, effective April 1, 1949. The 
new corporation will be known as 
Association Films, Ine. 

J. R. BincHam and A. L. Frep- 
kick, who have led the enterprise 
as director and associate Director, 
have become president and treas- 
urer, respectively, of ‘the corpora- 
tion. 

Phe establishment of a separate 
company has been considered fon 
some time by the International 
Committee of the YMCA in order 
that the organization may operate 
more efhciently in extending and 
strengthening its long established 
service to schools, churches and 
other community organizations. 

The main office of Association 
Films, Inc., and the four branch 
offices in New York, Chicago, San 
Francisco and Dallas will continue 
at their present addresses, 

The International Committee 
ol the YMCA will be represented 
on the Board of Directors of As- 
sociation Films, Inc., and will con- 
tinue to look to it for counsel on 
its own audio-visual problems. 


"Productivity: Key to Plenty" 
Finds Favor with Industrial Groups 
@ The 20-minute sound motion 
picture, Productivity: Key to Plen- 
ty, continues to be prey iewed with 
growing interest among industrial 
audiences. At a recent Rockefeller 
Center, New York, showing in the 
Johnny Victor Theater, |. FRrep- 
eRIC Dewnurst took an appraising 
look at the film adaptation of his 
monumental S812-page — study, 
“America’s Needs and Resources”, 
and expressed his satisfaction with 
the visual interpretation. 
Produced by ENCYCLOPAEDIA 
BRITANNICA FILMS in cooperation 
with the Twentieth Century 
Fund, the film dramatizes Amer 
ica’s use of power and the machine 
in its rise to the highest standard 
of living in the world. The film 
is available for purchase or rental 
from EBFilms, 1150) Wilmette 
Ave., Wilmette, Hl. 





FILM EXCHANGE 
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In California—To deliver two Kodachrome originals of the 1949 Rose 
Bow! Game, Walter D. Porep uses two Mitchell “16"'s on one tripod. 
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In South Dakota—Reid H. Ray Film Industries uses two Mitchell “16's 
} to shoot different angles simultaneously in filming the “Passion Play.” 
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In Illinois—Vogue-Wright Studios, Inc., use Mitchell “16” to film 
full color production for the Firestone Steel Products Company. 


Professionals make News 


Throughout the world 16 mm films are achieving spectacular 
successes in the fields of Religion, Education, Business and 
Industry, and Entertainment. New and Better production 
techniques, and truly professional camera equipment are 
contributing to the growing reputation of 16 mm films. 
First to bring 35 mm quality to 16 mm film, the Mitchell “16” 
Professional Camera has won the recognition of producers 
who demand versatile motion picture equipment to meet 
every condition. The Mitchell “16” has the same smooth, 
positive operation, workmanship and time-proven features 
that have made 35 mm Mitchell Cameras world famous 
as standard equipment of the major studios.* 
Mitchell is proud of the important part the “16” Professional 
is playing, and is destined to play in the continuing develop- 
ment of new techniques in filming better 16 mm productions. 





CORPORATION 


666 WEST HARVARD STREET + GLENDALE 4, CALIFORNIA + CABLE ADDRESS: ‘'MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN 521 FIFTH AVENUE «© NEW YORK CITY 17 © MURRAY HILL 2-7038 
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Hit and Run Films 
Encounter Law of 
Diminishing Returns 


The hit and run driver 
earns the righteous indignation 
of every decent citizen. 


The hit and run ball player 
who makes a crucial hit 
is a hero, acclaimed and loved. 


Somewhere in between those two 

is the hit and run film, 

so called, mayhap, because the produce 
did not look beyond the end title. 


But that is not the end. 

Ihe film had a purpose, a job 
to do. Its value to the user 
cannot be measured in terms 
of original cost. Its value 

can be measured only in terms 
of the results it got, Clients 
that come back year after year 
do so, for the best reason 

in the world. Their films 


get the jobs done! 


[he producer, we must conclude, 
who trusts not in the hit and run 
but looks to the client's real interest 
results will never encounter 


the Law of Diminishing Returns. 


For fine quality productions 
that get results, please see 
the signature below 


FRANK LEWIS, INC. 


1725 N. Wells St. © DElaware 7-5420 
CHICAGO 


PRODUCERS 
SLIDEFILMS @ MOTION PICTURES 
TELEVISION COMMERCIALS 
PHOTOGRAPHIC ILLUSTRATIONS 





IN VISUAL COMMUNICATIONS 





Annual Awards for Safety Pictures 
Are Announced by the National Committee 


* Four sound motion pictures and two sound 
slidefilms were presented “Safety Oscars’ for 
outstanding contributions to safety during 
1948 by the National Committee on Films 
for Safety. Comprising 20 national organiza- 
tions, the National Committee makes annual 
awards to outstanding films in the fields of 
traffic, occupational and general safety. 

J. Sterling Livingston of the Graduate School 
of Business Administration, Harvard Univer 
sity, served as chairman of the awards group. 


“Driven To Kitt” Wins Top Honors 

Driven to Kill, 10-minute sound motion pic 
ture produced for the American Transit As 
sociation by Sound Masters, Inc., was chosen 
as the best safety film for theatrical showing. 
With Lowell Thomas doing the narration, the 
film dramatically shows how necessary it is 
for a driver to realize the tremendous responsi 
bilities he takes on his shoulders when he 
slips behind the wheel of a car. 

Top honors in the trafic and transportation 
category were won by the color and sound mo- 
tion picture, The Safest Way. Sponsored by 
the American Automobile Association and 
produced by the motion picture studio of 
Pennsylvania State College, this 17-minute 
film shows how grade school children are 
taught to determine the safest way to go from 
their home to school, church, the movies, etc. 


ZURICH INSURANCE SLIDEFILMS CITED 

Iwo productions sponsored by Zurich In- 
surance Companies won sound slidefilm prizes 
in two classes. Award to the Wise, 15-minute 
slidefilm stressing safe driving habits and at 
titudes from the viewpoint of the commercial 
driver, took first honors in the trafic and trans 
portation section, while Helping Hands—Elec- 
trical Hand Tools did likewise in the occupa 
tional division, Both sound slidefilms were 
produced by Paragon Pictures, Inc., of Evans 
ton, Illinois. 

This Way Out, an American Airlines pro 
duction, was chosen as the best sound motion 
picture in the occupational divisian, while 
Then It Happened was voted the best in the 
general safety field. The 11-minute color and 
sound Then It Happened, produced by the 
Forest Service of the U. S. Department of Ag- 
riculture, is a vivid visual account of the 1947 
Maine forest fires which ruined almost 30 
million dollars in property and natural re 
sources 

Four honorable mention awards were also 
conferred by the committee. In the general 
safety field, Ski Tips, color and sound motion 


picture produced by Aetna Life Affiliated 
Companies, and the J. 1. Case humorous sound 
slidefilm on farm safety, Saga of Sawdust Sam, 
produced by Atlas Film Corporation, won hon- 
orable mention awards. Other motion pictures 
that won honorable mentions are Wheel Sense, 
produced for the Studebaker Corporation by 
Iransfilm, Inc., in the traffic division; and 
Falling Timber, produced for the Loggers 
Associations of the Pacific Northwest, Colum- 
bia Basin and British Columbia by Rarig Mo- 
tion Picture Company, in the occupational 
division. 


SPECIAL AWARD TO “HUMAN FAcTors” SERIES 


Iwo films were cited for special commenda- 
tion—Let’s Stop and Go Safely, an independent 
production by Portafilms, in the traffic divi- 
sion, and Aetna’s Lifelines, 10-minute color 
and sound film on swimming precautions, in 
the general safety division. 

Although not entered in the contest for an 
award, a series of six sound slidefilms, entitled 
Human Factors in Safety, was singled out for 
special citation by the judges for its unusual 
approach and high quality in the occupational 
field. The series was produced by Sarra, Inc. 


Commercial Producers Look With Caution 
on Packaged Programs for Television 


* In this space last month we noted an in- 
creasing interest in the production of self- 
financed film packages for television by the 
well established special purpose film producers. 
Films For Industry and Hartley Productions 
in New York were reported as busily at work 
on new TV programs, and some others were 
giving it a lot of consideration. 
Consideration seems to be about as far as 
it goes. Although eyeing the proposition care- 
fully, few commercial producers have actually 
done much with packages. One laid out sev 
eral thousand last year for an experimental 
reel, but abandoned the project before com 
pletion. Most of the others have held off prin 
cipally because the market seems to be limited 
at this time and the commercial film business 
has never operated with any considerable 
amount of risk capital or the inclination to 
obtain it for speculative purposes. Most of the 
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MAKE US AN OFFER! 


We have for sale 25 Model JR II- 
lustravox Standard Projectors, only 
two years old, and in excellent con- 
dition. Ideal for audiences up to 
375 persons. Somebody's going to 
get a bargain! Make us an offer for 
the lot, and we'll talk business! 


Box 501. 


BUSINESS SCREEN MAGAZINE 
812 N. Dearborn St., Chicago 10, Il. 
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THE TWENTIETH CENTURY FUND and 


ENCYCLOPAEDIA BRITANNICA FILMS 


BRING YOU 


PRODUCTIVITY: etenry 





Seattle Business Audiences 
Attend Library Film Forum 











| ® In an effort to show how 


business and industrial lead- 


| ers are using the potent and 


flexible tool of motion pic- 
tures in their training and 
promotional programs, the 
Seattle Public Library recent- 
ly devoted a full day to a for- 
um on “Films for Business 
and Industry”. Thirteen spon- 
sored films in the fields of hu- 
man and public relations, job 
supervision and safety, and 
technical training were re- 
viewed by representatives of 
prominent Seattle firms. Mrs. 
Grace Stevenson, head of the 
adult education department 
of the Seattle Public Library, 
presided as chairman of the 
program, which concretely il- 
lustrated the potentialities of 
films as a means of informing 
and training personnel and 


| promoting good relations. 


Now, in one superb motion picture, you can see the tremendous 
why and how of America’s greatness. 


PRODUCTIVITY: Key to Plenty captures on 2 reels of film the 
heart-beat of the giant, America. It brings our industrial might to life 
. Shows how it grew ... how it can and must continue to grow. 


Here, at last, is the voice business leaders have been waiting for! 
Here, at last, is an instrument of power and persuasion... to tell the 
magnificent story of America’s mass-production and how it has bene- 
fited a whole people. 


Based on Dr. J. Frederic Dewhurst’s monumental study, America’s 


Needs and Resources, PRODUCTIVITY illuminates political and economic 
thinking . .. reaffirms a faith in America’s future. 


Many of the nation’s largest industries are ordering twenty and more prints...to make sure 
every member of their organization sees this film. It’s a must for every company, large or small. 


Be sure your organization sees PRODUCTIVITY: Key to Plenty. Fill out the coupon now! 


ENCYCLOPAEDIA 
BRITANNICA FILMS INC. 


Encyclopaedia Britannica Films Inc. 
Wilmette, Illinois 


Please ship prints of PRODUCTIVITY: Key to Plenty 
at $76.50 per print. 


Please send full information on how to rent PRODUCTIVITY: 
Key to Plenty. 


Name 
Company 
Address 


tetas | 


Wilmette, Illinois City Zone State 


FOR — FILM USERS: A COMPLETE REFERENCE LIBRARY! 


ide Library A repared criptions covering Sports Films, Safety Films, 
t of SINESS Sound Slidefilms, etc. Write for details on how to 
; Bay and dis- acquire copies of these useful Guides. 
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First film seen by the group 


| was By Jupiter, the Marshall 


Field & Company sponsored 
film on courtesy in human re- 


lations. In Telephone Cour- 
| tesy, sponsored by the Ameri- 


can Telephone and Telegraph 


Company, good telephone 


manners were emphasized. 
The final motion picture in 
this series was the Internation- 
al Film Foundation’s Bound- 


| ary Lines. Commentary on all 


of these human relations films 
was handled by Wanda Ash- 
ley, of Frederick and Nelson. 

In the field of public rela- 


| tions, Chester Latimer, of the 


Seattle First National Bank, 


| commented on three color and 
| sound motion pictures. 


With between-films com- 
ment by Clark Grunewald, of 
Boeing Airplane Company, 
four representative industry- 
sponsored motion pictures on 
job supervision and safety 


| were reviewed, Lead-off film 


in this section was the Pratt- 
Whitney production, /t’s Our 
Job. Accident prevention in 
industrial plants was present- 
ed in the National Film Board 
of Canada release, Accidents 
Don’t Happen. In the third 
film, Associated Merchandis- 
ing’s It’s Up to You, the im- 
portance of developing execu- 
tive leadership was reviewed. 

Elmer Gunnette, of the Pu- 
get Sound Engineering Coun- 
cil, headed discussion on the 
technical training section. @ 
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Only from DEVRY do you cet 

the “plus-value” of more than 36 years 
of theatre equipment “know-how.” The new under 3l-pound — DeVry 
Shown above are the famed DeVry “T heatre-in-a-Suitcase” 

“12000 Series” Theatre Projectors 

the choice of finer theatres all over 


the world. 


By Actual Demonstration—You'll Choose DEVRY 


The effectiveness of your product, sales, or training films depends on 
the screen quality of their projection by dealers and salesmen in the Liberal Trade-ins 
field, in the office, or in the factory. Compare by actual demonstration On Used Equipment 
before you buy. Then, and only then, will you know the simplicity, Write DeVry regarding 


“P . . d ‘ . "7 liberal trade-in allowance 
efficiency and quality of projection you can and will obtain with DeVry on out-moded equipment. 








sound equipment. 








ONLY DeVry GIVES you ALL THESE FEATURES: projector, amplifier, speaker and screen in a single-case 
weighing less than 31 pounds. AC-DC operation. 100 to 2,000-foot film capacity. Sound and silent projection. Loop-setter 
assures non-stop performance. Cooler operation with improved ventilation. Simplified threading. Magnesium alloy 
castings make it lighter stronger. Chrysler “oil-lite” bearings for improved lubrication. Maximum film protection: 
neither picture or sound track touches stationary metal. 


THE CHOICE OF LEADING BUSINESS USERS * ALLIS-CHALMERS * ARMOUR * ARMSTRONG CORK * BELL sal 
TELEPHONE * BORDEN’S * BUICK * CHEVROLET * CATERPILLAR * 
COCA-COLA * FIRESTONE * FORD * GENERAL ELECTRIC * GOOD- 


Super! Super! Super! YEAR * GOODRICH * HUDSON * INTERNATIONAL HARVESTER * — 
MINNEAPOLIS MOLINE * PACKARD * PERFECT CIRCLE * PURE a 


en 


DeVry ‘‘Super 16’’ OIL * STANDARD Oil * SWIFT * WESTINGHOUSE * ETC 


The 16mm sound projector that out- 





performed all others for most brilliant 


illumination by 40% to 250% .. . with DeVrRY G Oo iat Pp Oo RAT i Oo N 


finer “truest-to-life” sound. Brilliant 1111 ARMITAGE AVENUE + CHICAGO 14 
pictures at throws up to 180 feet. No New York: 52 Vanderbilt Ave. * Hollywood: 5121 Sunset Blvd. 
booth required. See and believe ! In Canada: contact Arrow Films, Ltd. — 1115 Bay St., Toronto 
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MODEL M 
PICTUREPHONE 


The one completely successful machine for 
over-the-table selling. 

Clear-as-a-bell sound, evenly distributed. 

Midget size. 

Midget weight. 

Set it up in a jiffy. 

Pack it up in a flash. 

No extra case for records—it carries eight. 

Has its own shadow-boxed screen. 

Plays in undarkened room. 

No dirt can get in. 

No zipper necessary. 

Plays microgroove optionally. 

Projector at finger tips. 

Safety switch protection for lamp. 

Volume control. 

Tone control. 

Needles can’t lose out. 

No pull cords. 

20-foot power line. 

Sits flat—no wobble. 

Machine can’t detach and drop. 


Model M is one of eight models—the only 
complete line of sound slide-film equipment 
on the market. 





If you want extraordi- 
nary results with your 
sound slide-film pro- 
grams, contact us right 
now. 


0. J. McClure Talking Pictures 


111542 WEST WASHINGTON BLVD. 
CHICAGO 7, ILLINOIS 
Telephone CAnal 6-4914 


Since 1937 

















NAVED to Hold Annual Convention 
in Chicago, July 3! to August 3 


@ Plans have been completed to 
hold the 1949 NAVED Conven- 
TION AND TRADE SHOW at the 
Hotel Sherman in Chicago July 
31 to August 3, according to an 
announcement by MERRIMAN 
Hotz, president of the National 
Association of Visual Education 
Dealers (now combined with the 
Allied Non-Theatrical Film As- 
sociation). As in 1948, NAVED 
will play host to three other or- 
ganizations—the Educational Film 
Library Association, the Film 
Council of America and the Mid- 
west Forum on Audio-Visual 
Teaching Aids. All three of these 
organizations have arranged their 
annual meetings so that their 
members may take full advantage 
of the NAVED Trade Show. 
EFLA Sessions OPEN JULY 29 
Present plans call for the Edu- 
cational Film Library Association 
to open its meeting on Friday 
afternoon, July 29, with an eve- 
ning session that day and a session 
on Saturday morning, July 30. At 
this point, the Film Council of 
America will take over with meet- 
ings on Saturday afternoon and 
evening, July 30, and Sunday 
morning, July 31. EFLA meetings 
will then be resumed with sessions 
Sunday afternoon and evening. 
Meanwhile, the NAVED Trade 
Show will have opened Sunday 
morning, July 31, at 10:30 a.m. 
The firs’ NAVED meeting, how- 
ever, is scheduled for Monday 
morning, August 1. The Midwest 
Forum on Audio-Visual Teaching 
\ids also will meet on Monday 
morning, afternoon and evening. 
NAVED meetings, like the Trade 
Show, will continue through 
Wednesday, August 3. 


Act Have SEPARATE PROGRAMS 


The same working plan that 
was used at the 1948 Convention 
will be followed. After the joint 
schedule is established, each of 
the organizations will plan_ its 
separate program. Because of the 
nature of the organizations, these 
programs fall naturally into sepa- 
rate sections of the audio-visual 
field—EFLA touches the film li- 
brarians; the Midwest Forum, the 
Film 
Council, community film direc 
tors; and NAVED, commercial 
film producers and users. 

As usual, the NAVED Trade 
Show will be the heart of the con 
vention. Some 95 exhibit booths 


school administrators; the 


will display the newest items in 
audio-visual equipment, films, 
filmstrips and other mate? ials for 


the benefit of dealers and con- 
sumers alike. 

Further information and hotel 
reservation forms may be ob- 
tained from any one of the four 
organizations: Educational Film 
Library Association, Suite 1000 at 
1600 Broadway, New York 19; 
the Film Council of America, 6 
W. Ontario St., Chicago 10; the 
Midwest Forum on Audio-Visual 
Aids, % Mr. Orlin D. Trapp, 
Waukegan Township High 
School, Waukegan, IIL; and the 
National Association of Visual 
Education Dealers, 845 Chicago 
Ave., Evanston, Ill. 

NAVED Merges With ANFA 

@ Except for a few minor legal de- 
tails, the merger of the ALLIED 
NoOn-THEATRICAL FILM AsSOCIA- 
TION with the NATIONAL Associa- 
TION OF VISUAL EDUCATION DEAL- 
ERS is a reality. Early last month 
the ANFA office in New York was 
discontinued and its activities 
transferred to the NAVED home 
base in Evanston, LIL. 

The members of both organiza- 
tions voted in favor of the merger. 
In fact, ANFA voted twice, once 
in September, and again in No- 
vember, 1948. Just recently NAV- 
ED voted 138 to 8 in favor of a 
detailed proposal for the merger. 

In commenting on the merger, 
Merriman Holtz, president of 
NAVED, said, “With major prob- 
lems now facing our industry, 
there has never been a time when 
we are better organized to meet 
the challenge, and with ANFA- 
NAVED merged into one unit, we 
have all the brains and tools to 
give our entire membership the 
kind of leadership expected of a 
trade association.” 

New "Blue Book’ Supplement 

@ THe Brive Book oF Avupio 
VisuaL EgouipMent, listing all 
known models of projectors, parts, 
details, etc. now includes a recent 
supplement listing late models. 
Price $5. Write Business SCREEN, 
Chicago 10, for full details. 


Commercial Film 
Opportunity 


Opportunity for experienced 
commercial film salesman to 
acquire partnership interest 
in long-established San Fran 
cisco film production com- 
pany. 

Box 501 


BUSINESS SCREEN 
812 N. Dearborn St., Chicago 10 || 
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ow 20 minutes of program 
on each side of a 12° record! 





@ Subs antia ly Lower Cost Per Record 


@ More Program Time Per 12" Disc than on 
Present 16" Record 


@ Easier to Handle 
@ Lower Shipping Costs 
@ Saves Storage Space 


@® Full Columbia Transcription Quality 
Maintained Throughout 


@ Prompt Service and Delivery 


@ 10" RECORD PLAYS 
13 MINUTES ON 
EACH SIDE 


See and hear this amazing new record before 


you plan your next slide film project. Call, Write or Wire. 


A DIVISION OF COLUMBIA RECORDS INC. @i 


New York: 
799 Seventh Avenue, Circle 5-7300 


Chicago: 

Wrigley Building 

410 North Michigan Avenue 
Whitehall 6000 


Los Angeles: 
8723 Alden Drive, Bradshaw 2-2759 


Trade Marks “‘Columbio” and @{ Reg. U. S. Pat. Off. Marcas Registrodos 
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Motion Pictures and Slides 
Attract Travel Show Crowds 











*% Motion picture projectors 
and l6mm films formed an 


integral part of the well-at- 
tended Eleventh Annual 
Travel Exposition, sponsored 


by the Chicago Daily News 
and held April 19-24 at the 
Stevens Hotel in Chicago. No 


when you buy a bulb for your projector 


less than 15 exhibits featured 
motion pictures, slides o1 
slidefilms, while more than 40 
color and sound 16mm motion 
pictures made up the bulk of 
the continuous lecture-film 
program held in the exposi 
tion hall theater. 

Most elaborate of the exhi- 
bits using audio-visual equip 
ment was the Denver & Rio 
Grande Western Railroad 
Company's familiar railway 
car theatre. 

Starlite Campers of the 
Rockies, a Colorado Springs 
organization, projected their 
own 16mm sound and color 
films on an overhead shadow 
box screen. 

The Northernaire Hotel, a 
Three Lakes, Wisc. resort, 

EB showed its sound and color 

...and get all these advantages film, The Four Seasons. at 
Nerthernaire, continuously 

every day of the exposition. 


ot a. * ute diiltlia light! ~S, The film attracted large 


crowds throughout the show. 


* More uniform screen brightness The exhibit featuring Arts 


of the Ozarks depended large 


* Dependable performance lv on a Kodaslide Table View 


er to display its wares. All 
* Constant improvement lours x Travel System also 

used a slide projector. 
\mong the show's ten rear 
projection units using slides 
and slide projector equipment 
For bright, clear pictures on the screen, be jector makers use G-E lamps as initial were Admatic and Picture Re 
sure to ask for General Electric projection equipment. Incidentally, there’s a new look cording Company units. Rear 
lamps. Research is constantly at work to to most G-E Projection lamps. They've projection slide units were 
improve them ... help you get more for been streamlined inside . . . for better per- used in the beoths of Chicago 
your money. That's one reason most pro- formance. Have you looked at one lately? & Southern Airlines; Pennsyl 
vania Department of Com 


Remember. ° . fer every photographic purpose merce; Mississippi State; 


Moore-McCormack Lines; Pan 
G-E LA M ? S American World Airways; Il 
linois State exhibit; Chicago, 


Milwaukee, St. Paul and Paci 

fic Railroad: Santa Fe Rail 
G & N e R A L F LE T a | 7 road; Buckhorn Mountain 
Guest Ranch of Loveland, 

| Colo.; and Alaska Airlines. 
Spe nsored motion pictures 

| —al! l6mm color and sound 

GET AND USE THE AUDIO-VISUAL PROJECTIONIST’S HANDBOOK were featured in the expos 
rap! victoria rfu mual tells iseful data. Costs only $1 ner copy. postoaid tio’s continuous program of 
f “is ak al travel films and lectures 
tnreading instructior 1 other Spend in your rder lay 1ddress \mong them were three ol 
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Wings color film series. ” 
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Nawo 16 mm. 


professional sound film projector 
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Tailor made for 
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@ Light enough, compact enough for a salesman to take 
along. And tough enough to withstand a lot of travel. (In tests, Natco was 
unharmed by ten 18” drops on concrete floor.) @ It is easy to set this machine up 
anywhere in your own, or your customer's, plant or office. AC or DC without 
convertors. Silent or sound. @ Designed for use by any employee without special training. 
@ Since films used both in training and sales promotion usually are played over 
and over, Natco’s gentle treatment of films is a great advantage. Impartial testing 
laboratory ran same film 5,000 times without impairing it, on a Natco. 
@ Theatre-quality tone and image, suitable for large assembly. The only 
projector in price range with 8” p.m. speaker and 
5-watt amplifier. Lamp size up to 1,000 watts. 
2,000 ft. film capacity. 2” F16 coated lens. 


Underwriters’ Laboratory approved. 


py ——— 


NATCO, INC. 4401 W. NORTH AVE. 


WORLD’S FINEST CHICAGO 339, ILL. 


SOUND PROJECTOR 


with er peed 


Gentlemen: Please send me information ond descriptive 
literature without chorge or obligation 


NAME 





 —OO———————— 





CITY. 
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PROJECTION 
LENSES 
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7. SIMPSON OPTICAL MFG. CO. 
3200 W. CARROLL AVE., CHICAGO 24, Hit 35mm 


FOR PERFECT PROJECTION 


SPECIFY SOMCO PROJECTION LENSES 








Establish Medical Film Institute; 
Dr. David $8. Ruhe Named Director 




















* The Association of American Medical Col- 
leges has established its long-projected Medi- 
cal Film Institute in New York City with 
ofhces in the N.Y. Academy of Medicine build 
ing, 2 East 103rd Street, and has installed Dr. 
David S. Ruhe as Director, Warren Cheney as 
Executive Officer. Dr. Ruhe comes to MFI “on 
loan” from.the U.S. Public Health Service, in 
which he is an ofhcer with rank of Surgeon, 
and where he is well known for his work as 
Ass’t. to the Chief, Production Division, Com- 
municable Disease Center, USPHS, at Atlanta, 
Georgia. Warren Cheney is a former college 
professor who has been working in the theater 
and in motion pictures for several years, most 
recently as the producer-director-writer on the 
feature-length documentary film, Wing-Ding 
48, 

The Medical Film Institute came into being 
as the result of over three years planning on 
the part of the Committee on Audio-Visual 
\ids of the Association of American Medical 
Colleges, aided by the Inter-Departmental 
Committee on Medical Training Aids of the 
following government agencies: the War De 
partment, Navy Department, Department of 
the Air Force, Veterans Administration, and 
the U.S. Public Health Service. This collabo 


ration between a committee representing the 


... weed we ray more 7 


educators, on the one hand, and a committee 
representing a large segment of medical film 
producers on the other, has proved to be not 
only logical and practical, but it has meant 
that MFI begins its career with a very well 
thought out program which includes many 
items of major interest to those in the film 
industry who make or intend to make medical 
pictures. 


Undoubtedly one of the most useful func- 
tions which the MFI will perform, when the 
project is fully organized and in operation, is 
that concerned with what Dr. Ruhe is desig- 
nating as the MFI Medical Film Production 
Information Service. As those in the business 
of producing medical films well know, there 
has been an exasperating lack of a central 
clearing house which would supply informa- 
tion concerning medical film productions both 
projected and in work so that duplication, 
overlapping, and unnecessary competition 
could be avoided. Now, it seems, MFI will 
undertake to eliminate this lack, and will at- 
tempt to establish as complete an information 
service in the field of medical pictures as can 
be maintained, a service which is intended to 
be available to any and all film makers, spon- 
sors and educators to whom it may be of use. 


Dr. Ruhe wants it well understood that MFI 
is not a film producing organization, nor does 
it intend to become one. Neither will it under- 
take any distribution of films, or act as a film 
library. Rather, the MFI is an advisory agency 


(CONTINUED ON PAGE FORTY-FOUR) 


“Direction, editing and color-printing of ARIZONA 


earn this producer well-merited praise for technical 


perfection.”* 


th “it Hn Pa eperalicn 


ESTABLISHED 1915 


1ttt SOUTH BOULEVARD «© OAK PARK, ILLINOIS 


From a recent Editor's Review in Business Screen on the Phelps Dodge Corporation public relations film, 
“ARIZONA AND ITS NATURAL RESOURCES.” 
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Leading Industries 
Throughout the Nation 


preter 


VICTOR 


lémm SOUND MOVIE PROJECTORS 


Petore 
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VICTOR reaches into the heart of American industry — with a 
complete price and utility range in 16mm projectors designed 
for modern selling and personnel training. 

Industry pace-setters, like United States Gypsum Company, 
make Victor and 16mm sound films a prominent part of their 
progressive sales and training programs. 

Select a Victor to meet your specific business requirements. 
Acquaint yourself with Victor value and versatility by writing 


today for your Victor Industrial Booklet. 


Vihor.2, imedlogriph Copuralion 


A DIVISION OF CURTISS-WRIGHT CORPORATION 
Dept. Q-21, Home Office and Factory: Davenport, lowa + New York + Chicago 
Distributors Throughout the World 








ON THE RECORD 


Since 1933, and again during 1948, it has been our privilege 


to make a sizeable number of motion pictures for Industry. 


One of our new productions which is having an outstanding 
success is “STEAM FOR POWER”, a dramatized explanation 
of the development and importance of steam boilers, made 
for the Babcock & Wilcox Co. Another is “PROGRESS IN 
PRODUCTS” sponsored by the National Cotton Council of 
America and the American Soybean Association. Still another 
is “YOUR APPLE ORCHARD” produced in color for the 
Texas Company. And a picture for the American Plant Food 
Council “ANOTHER ‘FIRST’ FOR MR. WASHINGTON” 
is being shown to non-theatrical groups and in theaters 


nationally, winning many fine comments. 


Meanwhile, in the field of Television we have put more 
than 100 “commercials” on film, and would be glad to show 


you a reel of selected examples. 


In appraising the qualifications of a producing organization, 
no yardstick can take the place of the question, “What have 
you done?” It is on that basis that we solicit opportunities 


with prospective clients. 


Send for “A Few Facts About Audio” 


AUDIO PRODUCTIONS INC. 


FILM CENTER BUILDING 


i 


630 NINTH AVENUE NEW YORK 19, N. 
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Don’r Kitt tHe Goose that lays the 


eggs, admonishes a new 


yalden 


& 
{merican Viscose 
retail training program. 


O BE CONVINCING on the sales floor, 

those who hold the destinies of our fu 

ture retail prosperity must be properly 
equipped with product knowledge, good tech- 
nique and the will to sell which confidence and 
skill can best assure. 

Visual framing rates equally important with 
direct visual selling. Although there are more 
holes than paved spots along this street, the 
number of effective retail training films is in- 
creasing all the time for there is a certain time 
less quality about such films on basic prin- 
ciples. Several of this type, such as the vener- 
able Borden & Busse series, Talon, Marshall 
Field, and A.M.C. films, are joined this month 
by some energetic new arrivals for the retail- 
ers training program, 

Berrer SELLING THROUGH REAL KNOWLEDGE 

The American Viscose Corporation, with a 
new sound slidefilm, and Johnson & Johnson, 
with a new motion picture, head a growing 
list of sponsors now coming to the aid of their 
retailers with hard-hitting educational aids. 

DuPont, Sears Roebuck & Co., Kelvinator, 
Westinghouse, lronrite lroner and the Edison 
Electric Institute (see adjoining column) are 
other recent sponsors of product films. 


IS YOUR ATTITUDE SHOWING? 


Sponsor: American Viscose Corporation. 
Agency: J]. M. Mathes, Inc. Sound Slidefilm: 
Your Attitude 1s Showing, Producer: Pathe- 
scope Co, 

%& Despite the fact that 80°) of women’s linge- 
rie, 60° of dresses and substantial shares of 
most other garments are made of rayon, many 
retail salespeople are selling rayon down the 
river by either snubbing it entirely, or con 
demning it with faint praise. 

Recently, graduate students of New York 
University’s School of Retailing conducted a 
point-of-sale survey to determine “what con 
sumers want to know about fabrics” by enu- 
merating questions asked at retail counters. 
During the course of the survey, they found 
that far too often, on questions concerning 
the quality of a garment, the salesperson would 
reply something like this: “Oh yes, it’s a beau 
tiful bathing suit, but I wouldn't get it wet 
if | were you—it’s rayon, you know.” 

American Viscose Corporation, seeking to 
correct the many misrepresentations of rayon 


(CONTINUED ON PAGE FIFTY-TWO) 
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NEW SIGHT AND SOUND PROGRAMS FOR SALES PERSONNEI 


with effective 


The Edison Electric Institute 
Launches a Kitchen Sales Program 


*® In its search for new load potentials, the 
Edison Electric Institute has unearthed a com 
paratively untapped, 35-billion-dollar market. 
Institute researchers estimate that if all kitch 
ens in wired homes would be electrified accord- 
ing to modern standards, a retail market of 
35 billion dollars in electric appliances would 
be opened up. Add to this the fact that the 
additional revenue brought in by this ele« 
trification would exceed by 21 billion dollars 

1.7 times—the amount of annual revenue 
gained from residential sales today, and the 
magnitude of this unsold market becomes 
somewhat staggering. 

In an all-out effort to cash in on this poten- 
tial market, Edison Electric has pulled out all 
the stops in a gigantic All-Electric Kitchen 
Program. Almost every advertising medium is 
being used—radio spot announcements, news 
papers, magazines, plan books, a ‘“Kitchen- 
izer’s Digest’ of pertinent articles from wom- 
en’s magazines, outdoor posters, window dis 
play cards, envelope inserts, truck posters 
and of course, a 16mm motion picture. 

Actually, The Constant Bride, produced 
in full color and sound by Wilding Picture 
Productions, Inc., is the heart of the whole 
advertising campaign. Not a high-pressure sell 
ing tool, the 27-minute picture is designed 
primarily to educate the public on the merits 
of an all-electric kitchen, especially in regard 
to its beauty, convenience and low cost. Al- 
though it is more a motivator than a direct 
salesman, the film can be used as part of an 
aggressive sales drive by any local utility firm. 
It is especially useful to a company that wishes 
to pre-sell its local market and pave the way 
for an active selling campaign. 

Essentially, The Constant Bride is the story 


“THe Constant Bribe” stars Mrs. Allen 


AND CONSUMERS 


CONVINCING CONSUMERS 


visual salesmanship 


of Mrs. Allen, a typical housewife—how she 
overcomes such obstacles as husbandly opposi- 
tion and lack of knowledge to secure an all- 
electric kitchen. Mrs. Allen is “sold” on the 
all-electric kitchen idea when she goes to a 
new bride's housewarming party and sees a 
newly-installed, electrically-planned kitchen 
turn the usual ordeal of dinner preparation 
into an actual pleasure. Investigating further, 
she finds that an all-electric kitchen offers the 
homemaker extra leisurc time as well as free- 
dom from drudgery and numerous time-con- 
suming, unpleasant tasks. 

Once convinced of an electric kitchen’s 
merits, Mrs. Allen enlists the aid of the bride, 
and together they plan and equip the Allen 
kitchen with modern electric appliances until 
it is thoroughly transformed into an all-elec- 
tric kitchen. Throughout the film, the benefits 
of individual electric appliances are stressed, 
along with the importance of adequate wiring 
and the need for prior planning of the all- 
electric kitchen. The characters are ordinary 
people, and the story is believable in that it 
could happen to any housewife. 

Like the rest of the All-Electric Kitchen Pro- 
gram, The Constant Bride was prepared un- 
der the supervision of the Electric Kitchen 
and Laundry Committee of the Institute's 
Commercial Division, It is available to all elec- 
tric utility operating companies at a sliding 
scale of prices, depending on a company’s total 
meters in its service area. 

To utility companies having more than 
500,000 total meters, a first print of the film 
costs $1,250. At the other end of the five-step 
scale, a company that has less than 50,000 total 
meters can purchase a first print for $250. Ad- 
ditional prints in all cases are $130 each. An 
extra 10 per cent is added to the list price for 
utility companies that are not members of the 
Edison Electric Institute. © 


THe Attens At Home... from the same film 





Nela Park officials of GEV sl amp De partme 


nt attend world premiere of “The Light” 


Here's to “The Light in Your Life” 


AND TO G.E.’s LAMP DEPARTMENT FOR A FIRST-RATE NEW FILM 


HINING STARS are nothing new to the 
folks out at General Electric’s Nela Park 
where the Lamp Department nightly 

makes the surrounding heavens blaze with 

candle-power unlimited trom the windows ol 

its testing laboratories 

But a new and brighter star outshines them 
all in a new and very colorful sound motion 
picture with a title to match its unlimited en 
tertainment—The Light in Your Life. The 
lovely heroine is Eilene Janssen—who plays the 
role of “Nancyv”—and her adventures in the 

wonderland of light are the sole plot theme ol 

the picture. So G.E.’s Lamp Department has 

the dual distinction of sponsoring one of the 
year’s outstanding product pictures as well as 
hosting the commercial film debut of one of 
the most talented youngsters to appear on any 

Stage or screen 

The Raphac 1G. Wollft studios of Hollywood 
produced The Light and share honors with 


the sponsor for smart technique, cleverly com 


Mrer Proressor |. LuUMen Licutty 
guides Nancy thy ugh a wonderland of v 
in the new G.E. film “The Light in Your Life 
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bined cartoon animation and live action, and 
a full retinue of trick sequences that were 
needed to show the G.E. Lamp story in all its 
many phases—under earth and sea, in the sky 
and a host of evervday uses. The picture Was 
introduced at enthusiastic lighting industry 
and press premieres at Nela Park, New York 
City, Detroit, and Chicago by W. H. Robinson, 
Jr., manager of the Lamp Department's ad 
vertising division, 


Thirty Tyres or LAmMps Are Frearurep 


Story of the film, which was conceived and 
written at Nela Park, takes the audience on 
fascinating trips into the inside of an ordinary 
light bulb, to the ocean floor, up into the 
clouds, down into a coal mine, and behind the 
scenes at Nela Park. 

In their efforts to make the film the most 
outstanding picture of its kind, the producer 
spent six months in filming The Light in You 
Life. Besides the exceptional photographic 


THis Is Nancy, in real life 9-year-old Eilene 
Janssen, and the talented little heroine of the 
colorful new sound motion picture. 


effects achieved in color and animation, the 
film is noteworthy for its subtle instrumenta- 
tion of background music. 

As the story unfolds, the audience shares 
the thrilling experiences of a charming nine- 
year-old girl, Nancy. The role is played by 
Eilene Janssen. This child star has personality 
and appeal that will carry the picture far. She 
is ably assisted by her leading man, one Prof. 
J. Lumen Lightly, a lovable little character 
dreamed up by the producer's art director and 
animation staff, 


Throughout the picture, wide-eyed Nancy 
supplies a high order of human interest appeal 


while her erudite professor acquaintance 
makes full use of his magical fluor scent wand 
to dramatize laboratory know-how. Many are 
the salient points he drives home to give Nancy 


\ Porrratr Came To Lire at the premieres 
of the new G.E, film as its star, Eilene Janssen, 
is presented by MacDonald MacPherson, divec- 
tor of the film for Raphael G. Wolff studios. 


a grasp of the science of lamp making, of the 
science of seeing, and of living electrically. 

The Light in Your Life makes generous use 
of animated charts to explain how certain in- 
candescent, fluorescent, and germicidal lamps 
are made and used. The animation, although 
on the technical side, is used in such a skillful 
way as to vie successfully with the human in- 
terest sequences in holding audience attention. 

Unlike many commercial films, The Light 
in Your Life is conspicuously free trom com- 
mercial puffs in the continuity. The picture is 
designed to permit audiences, whether they be 
made up of business, consumer, or school 
groups, to make their own deductions as to the 
relative merits of lamps. 


SvoRY OF Propuct QuALity Main THEM! 


Spokesmen for the film pointed out that the 
10,000 types and sizes of lamps made by Gen- 
eral Electric Lamp Department obviously 
could not be covered adequately in a film even 
considerably longer than that of The Light in 
Your Life. As one G-E ofhcial put it: “‘Al- 
though the film features only a fraction of the 
lamps we make, we like to think that those 
who see this film will be impressed with the 
high quality built into all our legion of lamps.” 


The movie begins with Professor Lightly 
emerging from a spare lamp bulb as pop-eyed 
Nancy, reading fairy tales and blowing bubble 
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gum, looks on. It ends with the engaging 
professor stepping back into his bulb and re 
minding Nancy to (guess what) to put that 
extra lamp, for her eyes’ sake, into a readit 
lamp. By that time, you've thoroughly enjoyed 
a first-rate show of sponsored entertainment. 
UNusuAL TreCHNICAL SKILL IN PRODUCTION 

Just a few examples serve to illustrate the 
technical tricks employed to present the prod 
uct story. 


In the underwater scenes on the sea floor, 


the views were shot in the studio. Such prop 


erties as sea shells, beach sand, seaweed, drift 
wood and other forms of flotsam and jetsam 
Hidden 


human ghosts moved the ocean plant life to 


had to be carted in for atmosphere. 


and fro to simulate the conditions at sea 
bottom. 

In order to make the coal mine scene ol 
The Light in Your Life most realistic, a ton 
of real coal was hauled into the studio, It was 
rigged up with supporting beams and chalk 
markings in such a way as to be an exact 
replica of photos taken in a Pennsylvania coal 
mine. 

It required SOTHIC exceptional trick photog 
raphy to transport Nancy from her easy chair 
into the heart of a 60-watt lamp, actually a 
replica made ol plastic, The filament, a coiled 
wire like the tungsten filament of the evervday 
G-E 60-watt lamp, was made at General Ele¢ 


tric’s Nela Park in Cleveland. Although the 
actual filament is only five-eighths of an inch 
long, the one for the big replica lamp, to be in 
proper proportion, wound up by being more 
than a foot long. 


PROMOTIONAL Toous Are ALSO PROVIDED 

Iwo folders for use in conjunction with 
showings of the new film were prepared by 
Lamp Department promotional executives. 

The first of these is a four-page folder in 
envelope enclosure size. This is intended for 
use when inviting groups to see the film. It 
gives a very brief resume of the picture and 
shows a couple of the most interesting scenes 
from it. Its main purpose is to arouse interest 
on the part of prospective viewers to insure 
capacity audiences at every showing. With 
this folder are invitations to see the film. 

The second folder is an eight-page roto 
gravure piece designed for use as a souvenil 
give-away at each showing of The Light in 
Your Life. This piece goes into much more 
detail about the motion picture, There are 
dramatic “‘stills” taken from every major scene, 
with punchy headlines and captions. These 
are suggested for liberal distribution to find 


\UDIENCE ENTHUSIASM was genuine and spon- 
faneous at recent premieres of the new GE 
film. Part of the audience at the Nela Park 
premiere is shown in the picture below. 


Goop Promotion and lots of it is being sup- 
plied G.E. dealers, including large utility com 
panies, who are showing “The Light in You 
Life’ im their local territories. 


their way inte the home of every person who 
sees the show—whether an adult or child. It 
is hoped that this piece will result in greatly 
increased interest in fields not normally 
accessible. 

Quantities of both folders will be supplied 
on a “no charge” basis to company district 
offices where the films will be sent out to 
schools and study groups. o 








Performance of the 





gas turbine is explained in “Tornado in a Box” 


Lighted Paths to a Hidden World 


ALLIS-CHALMERS FILMS SHOW TECHNICAL “KNOW-HOW” 


\KE-OFF FOR THE ENTRANCE of the gen 
eral machinery division of Allis-Chal 
mers Mig. Co., Milwaukee, Wisc., into 
the use of motion pictures for various educa 
tional and promotional programs was the film 
We Work for Victor and Plan for Peace, 
which during its two-vear run from 1942 to 
1944 was viewed by some 18,000,000 persons 
in all walks ol Life 
lodavy, the general machinery division's film 
program embraces seven 16mm = pictures in 
active circulation with an eighth scheduled 
for early release The majority of these pi 
tures are of a fairly technical nature designed 
primarily for showing before technical groups, 
college students and engineering society meet 
ings. In general, they portray what can_ be 
done with specific machines and processes and 
the economies eflected by their use 
The seven films now available to interested 
Part 1, which 
explains the theory and operation of the steam 
turbine; The Mag of Steam—Part 11, which 


describes in detail the theory and operation 


groups are: The Magic of Steam 


of the surface condenser, an integral part of 
all steam turbine installations; Tornado in a 
Box, Metal Magi The Case of the Barkine 
Logs, The Hi-Density Feeden ind Precision 
Investment Casting 
Tornado tn a Box, which runs 28 minutes 


and shows the construction, principles, advan 
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tages and limitations of the gas turbine, is 
the third in the series of Allis-Chalmers films 
Technical 
in nature, it nevertheless was popularized to 


on basic power plant equipment, 


interest the broad audience for which the gas 
turbine has become an intriguing engineering 
advance of major importance. All three of 
these films are in black and white and were 
produced by the Jam Handy Organization. 
Tornado in a Box was regarded by its spon- 
sor with such significance—at the time the film 
was released in November, 1944, only Allis 
Chalmers was in an authoritative position to 
present the first movie on this revolutionary 


type of machine—that a special preview at 


Technical animation from “Tornado ina Box” 


tended by more than 100 editors from tech 
nical and business journals was held in New 
York. For the convenience of out-of-town trade 
paper editors, the showing was timed to coin 
cide with the national convention of the 
American Society of Mechanical Engineers 
held in New York. Simultaneously, a similaa 
press preview was conducted by Allis-Chalmers 
representatives in San Francisco for editors on 
the West Coast. 

““ToRNADO IN A Box” IN Wipe DEMAND 

In its first seven months, Tornado in a Box, 
with 157 prints shown to more than 1300 audi 
ences was viewed by more than 100,000  per- 
sons, exclusive of uncounted appearances be- 
fore service groups. The film is still in great 
demand. 

Most recent of the general machinery divi 
sion’s films are Metal Magic, The Case of the 
Barking Logs, The Hi-Density Feeder, and 
Precision Investment Casting, all in full color. 
Running time for each is between 10 and 12 
minutes. 

Metal Magic shows how with an induction 
heater, many jobs of the old-fashioned, brawny 
blacksmith can be accomplished without fa- 
tigue in a matter of seconds. The Case of the 
Barking Logs illustrates the economy of re 


moving bark from logs by means of the 


Close-up from “Precision Investment Casting” 


“Streambarker,” which utilizes sprays of wa 
ier. Both these films were produced by the 
Cooley Co., Milwaukee, Wisc., and have been 
viewed by thousands of persons. 

The Hi-Density Feeder and Precision In- 
vestment Casting were produced by Allis-Chal 
mers’ photo department. 
the company’s Hi-Density feeder for moving 


The former portrays 


paper pulps and explains the unit's construc 
tion and operation, and shows it in action in 
various pulp and paper mills, wher it handles 
pulps as high as 8 percent bone dry consistence 
without air binding. For clarity in demonstrat 
ing actual operating features, animated  se- 
quences are used, 


SHows Metuops IN PRECISION FOUNDRY 


Precision Investment Casting portrays and 
explains the various steps involved in this 
recently developed metal forming process. The 
film was shot in the company’s new precision 
foundry where each production step from the 
manufacture of a wax injection die to the 
final cleaning of the castings and their inspec 
tion is covered in the various sequences. 
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A total of 613 prints of these seven films are 
available for showing. Their distribution is 
handled through the company's advertising 
and industrial press department in co-opera- 
tion with the district sales offices. No rental 
charges are made in connection with the films’ 
use, but the company asks that films be 
returned prepaid so as to expedite their 
handling. 

SHIPPING ENCLOSURE FORM PROVIDED 

Enclosed with the shipment of each film is 
a slip headed, “To Help Us Handle You 
Film Requests in a More Efhcient Manner.” 
Recipients are asked to rewind the film on the 
same reel, not to run it on a silent projector, 
to report any film damage—“no cost to borrow- 
er, accidents will happen,” the slip observes. 
Space is also provided for listing the name 
and group before which the film was shown 
together with the total number of persons 
viewing it. 

Booklets summarizing features of the prod- 
ucts portrayed in several of the films are made 
available for distribution to audiences follow- 
ing their showing. They are designed to pro- 
vide the viewer with something tangible to 
take along and invite further inquiry concern- 
ing the product by suggesting available bulle- 
tins which give a detailed description of it. 

‘A Hippen Worwp” ‘Typirirs PROGRAM 

Scheduled for early release is A Hidden 
World, a full color film running 25 minutes, 
which tells the story of engineering in action. 
Produced by the Cooley Co., it relates how the 
engineering profession is behind everything 
we use and enjoy in our daily living. 

These Allis-Chalmers films literally take 
their audiences of technicians and industrial 
executives, as well as thousands of students and 
adults, into 4 Hidden World of engineering 
facts and technical know-how for which this 
progressive concern has a world-wide reputa- 
tion. They add to the skills and knowledge 
which make possible our tremendous produc- 
tion capacity .. . founded on a power supply 
to which Allis-Chalmers equipment makes a 
basic contribution. * 


“Metat Macic” shows the versatile ac 
complishments of modern induction 


heating, contrasting the old and new. 
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SetTinGc Ur To SHoor Movies at 1/00 frames a 
second recording X-ray exposures of 10 mil- 
lionths of a second at the Westinghouse lab. 


X-Ray ImMaces Reveat violent chemical reac- 
tion in a tiny crucible placed in front of the 
screen (left above). Powe) supply is on table. 


X-Ray Aids Industrial Research 


WESTINGHOUSE SCIENTISTS SHOW SUPER-SPEED X-RAY MOTION PICTURES 


*® High speed cineradiography came into its 
own last month when researchers of the West 
inghouse Lamp Division unveiled a new meth 
od of taking super-speed X-ray motion pic- 
tures. The process, which teams up X-ray €x- 
posures of 10 millionths of a second and a 
shutterless camera which shoots moving film 
at 100 frames a second, will open fascinating 
new visual worlds to scientific and industrial 
researchers. 


Permits X-RAy ANALysis At HicH SPEED 


According to Dr. Charles M. Slack, director 
of research for the Westinghouse Lamp Divi 
sion, “This X-ray eye can analyze the internal 
structure of rapidly moving objects and hu- 
man organs. In effect, the new procedure 
brings to X-ray analysis the same advantages 
that slow-motion films bring to sports events.” 

The new device consists of a shutterless, 
oscillograph-type camera, which photographs 
instantaneous images produced on a fluores 
cent screen by X-ray equipment, Instead of 
the opening and closing of a slow-motion 
camera shutter 100 times a second, the individ- 
ual exposures are controlled by the short-time 
flash of the X-ray tube, making a shutter un- 
necessary. Meanwhile, the X-ray exposures, 
repeated at one-hundredth of a second inter- 
vals, are recorded on a continuously moving 
strip of regular film. 

Dr. Slack emphasized the fact that “with 
exposures of such rapidity—2,000 times faster 
than a person blinks—we are able for the first 
time to make X-ray motion picture films of 
speeding objects without blur.” 


150,000 Vouts ReEQuIRED FOR EXposurt 


The electronic tube used to make the ex 
posures at such super speeds handles power 
pulses exceeding five million watts, 1,000 times 
greater than that handled by X-ray tubes used 
in most physicians’ ofhces. A pulse transform 


er, similar to that used in radar sets, steps up 


a 20,000 volt condenser discharge unit, nerve 
center of the “powel plant”, to the 150,000 


volts needed to flash the tube and make the 
exposure. 
lo illustrate the new technique to members 
of the American Physical Society at their re- 
cent meeting, Dr. Slack showed the “shortest 
short ever photographed”, a 15-second film 
sequence showing precisely what happened 
during the second when a mixture of iron 
oxide and aluminum, incendiary ingredients, 
was ignited. The X-rays, penetrating the metal 
walls of the ingredient-holding crucible, which 
contained refractory material, revealed the ac- 
tual melting phenomenon inside the crucible 
as well as the subsequent bursting of the mol- 
ten metal through a steel plate underneath. A 
regular filming of the same violent chemical 
reaction showed only a shower of sparks and 
molten metal gushing out the bottom of the 
crucible. 
May Unroitp MANy INDUSTRIAL MysTERIES 
Since X-rays are unaffected by strong light 
and fumes, which obscure conventional mo- 
tion pictures made in visible light, the new 
technique may well be able to solve many 
of the mysteries of how metal is deposited from 
(CONTINUED ON PAGE FIFTY-TWO) 
IN Service, THe Conrrow Unir will be located 
behind a lead-lined shield at least 25 feet away 
from the X-rays or behind a concrete wall. 
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A Technical Review of Business 
Motion Pictures and Slidefilms 





AID TO LAUNDRY OWNERS 


Sponsor: American Laundry Machinery Co. 
Film: Protecting Your Profits. Producer: 
The Jam Handy Organization, Inc. 

*® A sound motion picture in color, dramatiz 

ing the HN portance ol preventive maintenance 

of modern, automatic equipment used by pro 
fessional laundries, and laundry departments 
of hospitals, hotels and other institutions, has 
recently been released by The American Laun 
dry Machinery Co., Cincinnati. Entitled Pro- 
tecting Your Profits, and produced by the 
Jam Handy Organization. Inc., this 20-minute 
sound picture points out that, with more and 
more highly automatic machines being used 
by professional and institutional laundries, 
proper, pre ventive mamtenance by compe tent, 
qualified maintenance personnel is essential 
to keep these machines operating at the peak 
efhciency for which they were designed. 
The picture emphasizes that, with mechan 
vation replacing manual operations, and au 
tomatic machines now producing more work 
with fewer operators and at a big saving in 


Scenes From “Prorectinc Your Propirs” 
show ( top to bottom) maintenance record-kee p 
ing; maintenance checking; and brake adjust 


ment on laundry extractor. 


labor, only a few minutes shut down of a 
machine due to lack of proper maintenance 
causes a greater loss in production and profits 
than several hours shut down a few years back. 
\ general program of preventive mainte 
nance for modern laundry equipment is out 
lined, with recommended procedures for regu 
lar and thorough lubrication, cleaning, in 
spection and adjustment, as shown in accom 
panying scenes trom the picture. Available 
for showing on a nation-wide basis, to local, 
state, and sectional associations of professional 
laundry owners, institutional laundry mana 
gers and similar groups, also to individual 
plants, this very timely film is a major contri 
bution toward inspiring and encouraging 
users of laundry machinery to institute a 
definite and planned program of preventive 
maintenance that will assure their getting full 
value and highest profit returns from modern, 
high-production automatic equipment. 


SUN OIL PRESENTATION 


Sponsor: Sun Oil Co. Film: Combined visual 
lwe presentation, Producer: Films for In 
dustry, N. Y, 

*® The Sun Oi; Company is now using an in 

teresting combined film and live demonstra 

tion to illustrate the superiority ot Sunoco 

“Mercury Made” and Dynalube motor oils. 

The Kodachrome picture, 22> minutes in 

length, is made in four sections, between each 

of which a leader is spliced, allowing the pro 
yector to be stopped on the spot, demonstra- 
tions made, and the projector started again. 

Sunoco is taking this show to all parts of the 

country for presentation to all dealers and 

their employees. 

The motion picture part of the demonstra 
tion opens on scenes of Sunoco’s immense Mat 
cus Hook Refinery, where one sixteenth of all 
the lubricating oils used in the world, and 
enough gasoline to provide power for forty 
million miles of average motor car use are 
produced each day. It describes Sun’s exclusive 
catalytic refining process. 

The main part of the film is a trip through 
the Sunoco Automotive Laboratory, where the 
narrators—the laboratory manager and _ his 
assistant speaking for themselves to lend au 
thority to the script describe several tests con 
ducted with automobile engines on Sunoco’'s 
two lubricating oils and on premium com 
peting oils. 

Films For Industry, producer of the film 
portion of the demonstration, carelully co 
ordinated the mood and tempo of the picture, 
made without music or dramatic gimmicks, to 
tic in with ten live demonstrations arranged in 
a kit by Sunoco and performed by the com 
pany's field force on the road. 

It adds up to an efficient, rifle-shot presenta 
tion, on a subject which is convincing in itsell 
and needs no schmalz. It does not blast around 
at sales psychology or clean rest rooms. It suc 
ceeds on its particular subject, where many 
multi-purpose films, touching briefly on the 
same subject, might fail to thoroughly con 
vince. The technique is worth noting. 


Inimation enlivens “It’s CSP For Me” 


TRANSFORMER SALESMAN 


Sponsor: Westinghouse Electric Company. 
Film: /t’s CSP For Me. Producer: Famous 
Studios. 

*®& CSP means “completely self protecting.” 

In the new Westinghouse movie it refers to 

those transformer boxes which appear neat 

the top of some power line poles, old style 
models of which evidently go out of whack 
occasionally’ because of overload from = in 
creased consumption of electricity or lightning. 

Realizing the difheulty of making an inte 
esting and entertaining film on the quality of 
various transformers, Westinghouse has gone to 
much pains to work up a story with an amus- 
ing plot to provide color and liveliness to its 
subject. Famous Studios (Popeye, Little Lulu, 
etc.) produced /t’s CSP For Me as a ten min 

ute cartoon film in Technicolor, featuring a 

harassed lineman who has to replace three 

burned-out transformers in one day, with a 

scofhng woodpecker for comic relief. 
Westinghouse’s CSP model is introduced in 

where the ani 
mated boxes are taught the principles of de- 


a “school for transformers” 


ionized lightning arresters, cooling oil thermal 
circuit’ breakers, external operating handles, 
overload warning lights, etc. 

It comes out quite good, MCcONLZrUuUOoUS as it 
The pleasant litthe hokum added 
to the necessary information on the product 


may secm. 


will undoubtedly serve to make it much more 
palatable for the convention and sales use 
Westinghouse intends it for, 

Kenneth Banghart is the narrator and Milo 
Bolton and Art Carney speak for the leading 
characters. 


NEVADA’S RESOURCE STORY 


Sponsor: Richfield Oil Corp. Film: Nevada 
and Its Natural Resources. Producer: Rock 
ett Pictures. 

*% Nevada and Its Natural Resources is anoth- 

er in the series of State resource pictures, pro 

duced for United States Bureau of Mines dis 
tribution. It is a very interesting and well pro 
duced summary of a state that is too little 
known. 

Most people think of Nevada as a divorce 

mill, complete with gambling, surrounded by 

mountains and desert, While it is a state that 
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is very sparsely settled, having the smallest 
population of any state in the country, it has 
many mineral resources and a very respectable 
agriculture. 

The basic wealth of the state is in its min 
eral deposits and the picture details not only 
their present developments but the history of 
the state, which is bound in with the silver in 
terests to a great extent. Silver is no longer the 
major element, for it has been replaced by 
many lesser known but industrially important 
deposits, such as bauxite, 

Phe picture is interesting and well produced 
throughout and the color is very good. It pre 
sents a more comprehensive view of Nevada 
than has generally been available anywhere 
before this. It is a welcome addition to the 
state surveys being produced by American in- 
dustry and distributed by the Bureau of Mines. 


PINEAPPLES FROM PARADISE 


Sponsor: Hawaiian Canneries Company, Lim- 
ited. Film: Fruit of Paradise. 
Motion Picture Productions, Inc. 


Producer: 


*® In addition to telling the story of the pine- 
apple industry in Hawaii, this long pictorial 
review spends much footage proving why the 
Hawaiian Islands is universally recognized as 
the gem of the Pacific. As Fruit of Paradise 
begins to unreel, it is evident that the accent 
is on the “Paradise” as well as the “Fruit” 
mentioned in the title, for the islands are 
shown to be an Eden profusely blessed with an 
ideal climate, natural beauty and a friendly 
people. 

The film singles out Kauai, the “garden 
isle”, which is gifted with not only great beau- 
ty, but also a soil and climate that make it 
ideal for the culture and growth of pineapples. 
The audience is shown how the fruit is grown 
and packed in the Annahola district. 

It is interesting to note that the whole proc- 
ess is delineated with a minimum of commer- 
cial superlatives praising Annahola pineapples. 
All competitive comparisons are avoided. 
Rather, the attitude taken is that all Hawai 
ian pineapple is wonderful, and here is Anna- 
hola. The reason for this is that the picture 
was made by Hawaiian Canneries with the 
seven other pineapple companies in mind. It 
was purposely designed to fit the sales needs of 
all private label pineapple distributors, 


Technical Notes: Filmed in Kodachrome, Fruit 
of Paradise runs a full 36 minutes. Why such 
a lengthy sales film? Donald C. Jones, presi- 
dent of Motion Picture Productions, answers, 
“First, nearly every foot of the 4,000 feet of 
film shot had beauty or interest value. It was 
dificult to hold it to its present length. Sec- 
ond, the audiences at every preview showing 
indicated no restlessness. To the contrary, they 
showed interest throughout and to the very 
end. In most cases they even voiced a wish 
that it could be longer.” 


Distribution: The Haserot Company of Cleve 
land, sole agents for the entire output of An- 
nahola pineapple, have shown tke film pri- 
vately to most of their large private label dis 
tributors across the United States and England. 
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Street scene in “The New California” 


CAVALCADE OF CALIFORNIA 


Sponsor: The Bank of America. Film: The 
New California. Producer: March of Time. 


* This year is California’s Centennial. In hon- 
or of the occasion, and in recognition of the 
state’s growing importance in the nation, the 
many-tentacled Bank of America has spon 
sored a new film, The New California, to re 
mind Californians of their heritage and oppor 
tunities. 

The new picture is a typical booster’s prop 
osition, extolling the state's cities, climate, cul- 
ture, industry, agriculture and scenery, In the 
form of an illustrated lecture with many sta 
tistics, it visits San Francisco, Los Angeles, 
Yosemite, Mt. Whitney, Death Valley, Palm 
Springs, the Central Valley and the factories 
and farms of the state. 

Although there are no direct verbal plugs 
for the sponsor, branch banking, which in 
California means the Bank of America, gets 
a favorable going-over at several places in the 
film. Six or seven of the Bank’s branches are 
pictured as the camera focusses on main streets 
of cities and towns. 

Fox West Coast theatres are now showing 
a ten minute version of The New California. 
Ihe full 22-minute picture has been approved 
by the State Board of Education, and Modern 
Talking Picture Service will book it into 
schools and clubs in California only. 

Bank of America encourages its employees 
to take an interest in local and state affairs, 
and branch managers are expected to partici 
pate in as many Civic activities as possible. The 
Bank also maintains a speakers’ bureau to sup 
ply lecturers for public groups on a variety of 
subjects. The New California is an adjunct 
to this public relations program and is prob 
ably the first of a continuing series. 

The film, with an added trailer on the fi 
nancial growth of the bank—now the largest in 
the country—will be shown at several regional 
shareholders’ meetings. 


AUDIT BUREAU BIOGRAPHY 


Sponsor: Audit Bureau of Circulations. Film: 
Now We Know. Producer: Wilding Pro 
ductions, Inc. 

*® Before the Audit Bureau of Circulations 

was established, advertising in large publica 


tions was a. risky 


proposition. Advertisers 


could only guess at the coverage their ads 
might get if placed in a certain publication. 
At the same time, publishers could not get 
full credit for any of their circulation claims. 
Then came J914. 
publishers banded together, decided on stand 


Advertisers, agencies and 


ards for measuring the circulations of news 
papers and periodicals as well as methods of 
verifying all circulation data handled, and 
formed the A.B.C. Today, nearly all adver 
tising rates and research are based on A.B.C. 
Reports, which show what circulation a given 
advertising dollar will purchase and provide 
highly accurate information for the effective 
application of the media to markets. 


Visual History of the A.B.C. 


Now We Know is the film biography of the 
A.B.C. After portraying the difficulties which 
old-time advertisers and publishers experi 
enced in trying to establish circulation stand 
ards and audit circulations, the film tells how 
the A.B.C. was organized and how it functions 
today. It explains how the circulation records 
ol publisher members of the A.B.C. are veri 
fied by the bureau's corps of auditors. 

Information in A.B.C. Reports is graphically 
presented and dramatized. While stressing 
the care with which the bureau's standards are 
maintained, the film emphasizes the point that 
an advertiser has a much better chance of 
securing the best possible medium for his ad 
if he selects it on the basis of audited circula 
tion data in A.B.C. Reports. 

Technical Data: A black and white sound mo- 
tion picture, Now We Anow runs 20 minutes; 
motion slidefilm technique. 

Distribution: Now We Anow is available on 
free loan from the Audit Bureau of Circula 
tions, 165 W. Wacker Dr., Chicago |. The 
film is especially adaptable for showing to 
advertising and sales departments, ad agencies, 
media groups, advertising and sales clubs, 
chambers of commerce, advertising, journal 
ism and marketing classes, and similar types of 
audiences. ca 


\ Scene From “Now We Know” the pictorial 
history of the A.B.C. (see above) 


Idvertising ... founded on known values. 









JASE HISTORIES 


(CONTINUED FROM THE PRECEDING PAGE) 
AIR TRAVEL SALESFILM 


Sponsor: Pan-American World Airways Sys 
tem, Atlantic Division. Film: Wings to New 
York. Producer: Charles D. Beeland Com 
pany 

%& Wings to New York isa picture with a pun 

pose. It tours colorful New York City and 

seeks to attract tourists to the great cosmo 
politan center — but not visitors from every 
hamlet in every state of our nation. Rather, it 
secks to entice the varied English speaking 
peoples of other countries 

Since the film was designed for foreign audi 
ences — many do not understand English pet 
lectly — the production was purposely kept on 

a simple, straightforward basis. Immediately 

iter its world premiere at an industrial fair in 

Johannesburg, South Africa, the film was used 

as a direct selling tool by Pan-American sales 

representatives in England, various countries 

ol Continental Europe, the Near East and 

\frica. Its success was so great that plans are 

now under way for production of foreign lan 

guage versions 

Technical Notes: Produced in Kodachrome 


color; runs 27 minutes 


CHURCH BUILDERS’ PLAN 


Sponsor: Department of Visual Aids, Congre 
gational Christian Churches. Film: We 
Would Be Building. Producer: Charles 
Schwep and William James, with Alan 
Shilin Productions 

*® Silver Springs Marvland, a few miles out 

side of Washington, has increased in popula 

tion with great rapidity in the past few years. 

It is a typical suburban community with the 

usual good peopl to be found in such a town 
But, as is typical in many new communities 

which have grown up in the war years and 
after, church building has not kept up with 
the population. One group in Silver Springs 
felt that their town was not adequate without 
a church of their taith and they set out to do 
something about it 
We Would Be Building tells the story of 
these people. It shows the struggles of a new 
minister to convince all his people of then 
deep need tor the church. It documents the 
problems of rising costs, the indifference of the 
majority, and the determined devotion and 
concern of the few 

Phe picture shows how the minister and the 
people join together to bring a new church 
into being, how a local federation of churches 
determines where a new church ought to be, 
and how the national board comes into the 
situation 

We Would Be Building is a religious film, 
but it is not preachy and not without humor 

It is actually a simple success story of how a 

community got their new church 
We Would Be Building is available to all 

denominations through purchase from the 


Missions Council, Congregational Christian 
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Churches, or by rental from local film libraries. 
There are two versions of the 20 minute film, 
in black and white and in Kodachrome. Sale 
prices are $75 and $150 respectively, rental 
$4 and $7, If preferred, an offering may be 
sent for the establishment of more such proj 
ects in lieu of the sale or rental charges. 





In production on “The Magic Touch” 


THIS HAS A “MAGIC TOUCH” 


Sponsor: Wood Othce Furniture Assn. Film: 
The Magic Touch, Producer: Byron, Inc. 
Distributed by: Modern Talking Picture 
Service, Inc. s 

*® Lhis 20-minute color motion picture was a 

pleasant surprise to BusINEss SCREEN reviewers. 

Several production factors added up to a very 


Headlines from the 


Pulitzer Award to “Louisiana Story” Music 
*® The annual Pulitzer awards, announced 
May 1, gave highest honors to Virgil Thom 
son's original music score tor the film, Lous: 
ana Story Phe Robert Flaherty picture ts 
now showing theatrically. It was made pos 
sible through the sponsorship of the Standard 
Oil Company of New Jersey. The film was 
also selected by Britain’s Motion Picture 
Academy as the one of the “Ten Best” films 


of the vear. 


Canadian Film Award to “Loon’s Necklace” 
® Crawley Films, Limited of Ottawa and Tor 
onto have won the highest honour in the first 
annual competition for the Canadian Film 
Awards. Their winning film was The Loon’s 
Necklace 

Twenty-nine different films, all made in 
Canada, on Canadian themes, by Canadian 
film producers, were entered in the competi 
tion from twelve different producing organi 
zations. The awards are being presented to 
recognize outstanding Canadian talent in the 
film field. The Canadian Film Awards wer 
developed by the Joint Planning Commission 
representing fifty national organizations inter 
ested in education and the arts. 

In the l6mm non-theatrical category, the 
judges were so hard put to it to choose a 
winner that they declared two first awards. 
One was presented to Robert Anderson, pro 
ducer for the National Film Board and _ the 


convincing sales presentation for the wood 
ofhce furniture industry and their products. 
First, a good job of casting is noteworthy; 
secondly, the eflectively edited film and good 
pace “sold” the conversion of an out-dated 
business office to a modern arrangement. 
What begins as a typical sales interview is 
set up against the familiar background of a 
noisy, confused and out-dated office. As the 
congenial and persuasive office furniture rep- 
resentative visualizes the economy and _ efh 
ciency of modernization, the film’s audience 
become the prospects and watch the transition 
with interest and conviction. There is humor 
and good sales psychology to round out a 
technically fine picture which business execu 
tives will agree has The Magic Touch. 
Distribution: Prints have been deposited with 
Modern Talking Picture Service exchanges in 
26 cities for request showings on a free loan 


basis. 


“Problem Child” Sets an Example 


* This month’s cover subject is an old story 
but as good sponsored films go, the 16mm 
sound motion picture prints of the Pet Milk 
Company's child psychology subject Problem 
Child are in great demand among all kinds 
of adult groups and schools. Produced by 
Wilding Picture Productions, Inc., Problem 
Child makes a real contribution to an impor 
tant subject of child welfare. We believe it 
sets an example worth noting by other pros- 
pective sponsors. 


News at Presstime 


Department of National Health for his two 
excellent films, The Feeling of Hostility and 
Drug Addict. In choosing these two films, the 
judges recognized the courage, honesty and 
clarity with which the producer presented 
ambitious, difhcult themes. The other award 
in this class went to Shelley Films for Beans 
of Bounty, a film which simply, efficiently and 
economically achieved its single purpose—to 
demonstrate the value of soy beans. 

Another National Film Board motion pic 
ture, Who Will Teach Your Child, won the 
award in the theatrical classification. 


DeVry Announces First “Jeweled” Projectors 


* A “first” in 16mm sound motion picture 
projector manufacture was claimed by the 
DeVry Corporation this month as company 
president W. C, DeVry announced the addi 
tion of sapphire jewels “to make certain a 
projector life span far in excess of that here 
tofore considered normal.” 

This achievement also involves reduction 
in wear on l6mm films and lowers strain on 
spliced film to a marked degree. Trade an 
nouncements will be made in detail later this 
month, including results of considerable re 
search lor some vears. 

\ postscript notes the opening of DeVry 
sales and service facilities in the Michigan 
area, headquartering in Detroit. G. E. Grenier, 
St. Clair Shores, Michigan, is in charge. 
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Pictorial episodes from 


“Cuthbert’s 
Last Stand” 


AN ANIMATED SLIDEFILM TALE 
ON THE PERILS OF PROJECTION 








When Cuthbert was scheduled to do some pro- First thing he'd do was get a good room; The next thing required was air circulation; 
jection he'd plan (and plan) for perfection! one easily darkened, without too much “boom”. 


(what's more important than ventilation?) 





















Dn one point Cuthbert was always quite keen: 





He'd set his projector up high on a table and 





He'd pick a good spot where an outlet was 





He'd always check current; it's important to 
© get sparkling pictures he'd use a screen. 







make sure the structure was perfectly stable. handy; (if not, an extension makes it dandy.) see that projector and voltage always agree! 














He'd handle each film with the utmost of care 





He'd line up the sprockets—did it with ease! 





On one point Cuthbert would constantly harp: 






—(no scratches nor dirt must ever be there } (The holes must not fall wherever they please!) 





he'd focus (and focus) until things were sharp. 
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eats were well placed; no one was thwarted 


He prided himself no shadows were seen when 


He'd check his turntable before every show— He'd turn up the sound for each one to hear— 
off at an angle, the view all distorted. people were seated in front of the screen. (speed must be right, not too fast or slow.) (too little is awfully hard on one's ear.) 











e'd also make sure that it wasn't too loud— As a final precaution, he'd always make sure When the show started, all saw with a frown Tempers and nerves to breaking-point soared 
popping one's ears off just isn't allowed!) the show wasn't spoiled by a talkative boor the scene on the screen was upside down! and his audience made sure he got his reward! 


® PractricaAL Aiw to Ciienrs and a visualized delight for audiences 


which behold it, is the new 40-lrame silent slidefilm Cuthbert’s Last 
Stand, recently produced by SARRA, INC. Because 


charge on letterhead request to recognized industrial and commercial 


companies 
good film utilization Lange, 
is the key to film success, Sarra is making the filmstrip available without 


Joseph G. Betzer, Sarra scenario editor, and Harry W. 
production manager, guided Cuthbert’s creative destinies \ 


“must” for your film utilization program in the field, office, or factory. 
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Television and Film Industries Forge Closer 


65TH SEMI-ANNUAL CONVENTION OF S.M.P.E. STRESSES FILMS IN VIDEO 


HE Soctery oF Morion Picrure ENGt- 

NEERS met in New York last month in 

its 65th Semi-Annual Convention since 
the founding of the Society in 1916, Big news 
of the convention was the proposal to change 
the name of the Society to the Society of Mo 
tion Picture and Television Engineers. A rec 
ommendation that the change be made was 
favorably received by the Board of Directors 
and a mail ballot will be sent out following 
further discussion at the 66th Convention in 
Hollywood next October. 

This move presages even closer Ues in the 
future between the motion picture and tele 
vision industries, Earl I. Sponable, president 
of SMPE, stated “with the great interest shown 
by the television industry in the engineering 
aspects of motion pictures, oul Society's im 
portant work in that field is being recognized. 
Each of us is concerned because television de 
pends on motion picture films and on motion 
picture people for program material, as well 
as cnginecring know-how.” 

Donald EF 


the Society, and manager of the east coast 


Hyndman, a past president of 


division, Motion Picture Film Department, 
Eastman Kodak Company, received an award 
in recognition of “his unselfish, outstanding 
personal endeavors as an othcer of the 
Society 


New High Speed Camera Aids Industry 


@ Ina symposium on high speed photography, 
C. D. Miller of the Battelle Memorial Institute 
described a camera capable of taking a half 
million frames a second which has been used 
in industrial research on engine knock in an 
craft engines. Projected at regular film speed, 
the action filmed in one second would take 
over eight and a half hours to unwind on the 


screcn 


Recording Held Adequate for Television 


@ In a forum on television and motion pic 
tures, it was stressed that present knowledge 
and techniques, if employed consistently and 
properly, can overcome the problems con 
cerned with the poor quality of films on tele 
vision. C. R. Keith of the Western Electric 
Company demonstrated examples of good and 
bad l6mm recording. He stated that excessive 
flutter and high noise level can be improved 
to the standard now existing in 35mm opera 
tion. Most prominent among the sources of 
trouble are processing and projection, Keith 
said. Development of 16mm film, Keith added, 
is inferior to present standards in 35mm, while 
present lomm_= printers often introduce dis 
tortion and flutter in prints. Most 16mm pro 
jectors, he continued, do not provide the opti 


mum results possible from the film 


Better l6mm Printing Available to Video 
@ Arthur J, Miller of Consolidated Film In 


dustries stated that composite 16mm prints of 
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high photographic and sound quality can be 
obtained which will provide far better recep- 
tion than is currently being seen. 


idvertising Must Be Integrated to Sell 


@ G. David Gudebrod of N. W. Aver & Sons 
spoke on the requirements for television in 
motion picture production and stated that 
the advertising message must be integrated 
in the entertainment part of the program in 
such a way as to have a telling sales effect. 


Explains Slide and Transparency Technique 


@ Scanning an opaque subject or photograph 
ic transparency with a moving spot of light 
found application in early days of television. 
\ modern version, using a short persistence 
cathode ray tube as the light source, can pro- 
duce television pictures of excellent quality. 
Equipment restricted to pickup of transparen- 
cies can be of simple and reliable design. A 
motor driven slide changing mechanism ac- 
commodating as many as twenty-five two by 
two inch glass slides is described. Esthetic tran- 
sitions possible include automatic picture fad 
ing preceding and following the slide change 
as well as unblanked changes to give the eflect 
of instantaneous change-over. Artistic effects, 
particularly adapted to the flying spot device, 
extend its flexibility. 


Other Sessions Also Stress Video Needs 


@ Other SMPE sessions discussed large screen 
television for theatre use, television contin 
uous reels, flying spot transparency pickup, TV 
studio lighting, Phonevision, photographic 
lenses, magnetic recording techniques, lubrica- 
tion of film, projection lamps and air cooling 
for film projection. (To be continued.)  @ 


RECEIVES S.M.P.E. AWARD 





DoNALp E. HyNpDMAN ... his 


award was. ewen for “unselfish, 


outstanding personal endeavors.” 








Packaged Television Programs for 
National Advertisers Make News 





(CONTINUED FROM PAGE TEN) 


speculative ventures in film packaging have 
been financed and produced by entrepreneurs 
whose recent past interests have been show 
business. 

Although pictures on speculation are viewed 
dimly by the commercial producers, contract 
production for TV film programs are natural- 
ly eagerly sought by all. 

The biggest deal last month in film packag- 
ing was the announcement that General Mills 
will sponsor The Lone Ranger on the ABC 
television network beginning next September. 
The show, which will cost about $750,000 for 
a 52-week series of 29-minute films, will be 
produced by Jack Chertok’s Apex Film Corp. 
Although it will start out on about 20 stations 
on Thursday nights at 7:30 (EST), it is esti- 
mated that in three years the Ranger and Ton- 
to will be seen on 100 stations. 

General Mills made the Ranger purchase 
through Dancer-Fitzgerald-Sample ad agency 
from Trendle-Campbell, the package firm 
which owns the famed western character. 

One unusual feature of this deal is that sta- 
tions carrying the show are asked to guarantee 
current time charges for a two year period, 
and give General Mills an option on the time 
for a third year at no more than an additional 
33°), increase. 

Current plans call for 52 different films in 
the first year’s series, although provision has 
been made that if estimated costs are exceeded 
some of the shows will be repeated. 

Procter & Gamble has been negotiating with 
various producers for film series. The big 
soap company, through Compton, Inc., one of 
its agencies, has signed with General Televi- 
sion Enterprises for a series of 13 adventure 
pictures. The deal is for television rights for 
one year from release, for which P&G is pay- 
ing about $3500 per film. Each film will be 
made in two parts totaling 27 minutes allow- 
ing for 3 minutes of soap commercials. Gen- 
eral Television is budgeting the films at about 
$8,000 and expects to make up the balance by 
foreign rights which have been withheld, and 
by future TV, theatrical and 16mm income 
after the one year period. P&G also gets first 
refusal on additional series being planned. 

Procter & Gamble has also signed with Lrv- 
ing Asher-Carleton Alsop for another series 
of 13 27-minute films to be produced in Eu- 
rope at a cost of about $4,000 per subject. Both 
Asher-Alsop and General Television Enter- 
pi ises are West Coast producers. 

Third big film deal of the month was Time, 
Inc.'s purchase of the Crusade In Europe se- 
vies of films, produced by March of Time for 
20th Century Fox. The series of 26 films will 
be shown on ABC network on Thursday nights 
from 9:00 to 9:25 beginning this month. 

Crusade In Europe, based on Eisenhower's 
book, cost Time, Inc. $165,000 for the first 
cycle of showings. The series will be repeated 
twice, and if Time buys all three cycles the 
bill will be $400,000, Quite a sum. + 
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That's the opinion of hundreds of 
producers using Reeves facilities. 


SERVICES 
IN SOUND 


Motion Pictures 


REEVES: Film recording; 16mm or 35mm, density or area, standard 


or 200 mil push pull, RCA or Western Electric — Reeves has them all. 
Newsreels 


REEVES: Disc recording: 33-1/3 RPM or 78 RPM, standard pitch or 


Television 


Phonograph Recordings long playing with the advantages of Reeves-Fairchild Margin Control. 
Radio Transcriptions a we ; . 
REEVES: Five floors devoted to sound recording, completely equipped 

Band Stages 


. and manned by experts to give you the best in sound recording. 
Shooting Stages y Ox give } @ 


Trailers REEVES: Where a Producer can work with confidence. Remember. 
Recording and : - — 

. : Reeves is not a competitive producer, but a PARTNER. 
Sound Laboratories 


SASSSASSSSSSSESRSSSESSSSSSSSSSSESSESSES SEES EEE EE EY 


REEVES SOUND STUDIOS, INC. 


304 EAST 44th STREET - NEW YORK 17, N. Y. + OREGON 9-3550 





The Largest Sound Service Organisation in the World. 
RCA Licensee 


Western Electric Licensee 
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TV films for Iroquois (Col. 1 below) 
As TV Expands, So Does Market for 
16mm Sponsored Films and Spots 
@ The 


tion pictures keeps expanding as 


market for television mo 
set sales keep climbing to new 
heights. According to Max F. Bal 
com, president of the Radio Man 
ufacturers Association, the public 
today has about one hall billion 
dollars invested in approximately 
1,500,000 TV sets 
In a talk betore the 
ing of Radio Technicians in Chi 
Balcom 


our industry expects to manufac 


l own Meet 


cago, stated, “This year 


ture two million or more televi 
sion sets, and in 1950 | believe the 
production of television receivers 
reach or exceed 
million.’ He added that 
more than half of all set manufac 


probably will 
three 


turers’ dollar sales are currently in 
tclevision rather than radio 

John K, West, RCA Victor vice 
president, also painted a rosy pic- 
told 
Asso 


television should ac 


ture of television today. He 
the American Management 
ciation that 
total 


count for business activity 


ling over a billion dollars this 


vear. How much of that will find 
its way into the l6mm motion pic 
How 
that ad 
vertisers would spend $25,000,000 


ture industry is hard to say 
ever, West did estimate 
on television this vear. According 
to the recent trend, a good por 
tion of this sum will purchase film 
commercials, and 


pac kage s spot 


ready-made l6mm sponsored mo- 
tion pictures that are cleared and 


adaptable for video use 


Roquemore Films TV Commercials 
for Iroquois Beverage Company 


@ Special studio facilities, includ 


ing moving backgrounds, props 


dollies, a large picture frame and 
a 25,000-watt lighting set-up, were 
used by Roquemore Films while 
producing a series of motion pic 
ture television commercials for 
the Lroquois Beverage Company 
Live studio narration accompa 
nies the films, which were designed 
to tie in with the company’s sea 
sonal 


advertising In newspapers 


and on billboards. The commer 
cials are being telecast 


tion WBEN-TV\ 


over sta 
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TELEVISION 


Procter & Gamble Signs Up for 
Thirteen-Film Television Series 

@ A production deal has been 
concluded between Procter and 
and 


General Television Enterpi is€s, 


Gamble Productions, Inc., 
Inc. whereby the latter company 
will produce a series of 13 tele 
Vision film programs of 2614 min 
utes duration, composed of two 
completely independent subjects 
running 1344 minutes. 

Cost of cach set of two films will 
run between $8,000 and $12,000 
with P & G 


amounts to be based upon station 


paying varying 


use and re-use. Films will be ad 


venture stories drawn from fact 
and fiction. 
New 


telecast over 


will be 
early next fall. 


television 


NBC 


SCTICS 


Procte 
and Gamble Fireside Theatre and 


Program will be called 
will reach audiences on ‘Tuesday 


nights from 9 to 9:30 P.M. EST, 


Leahy and Notre Dame Demonstrate 
Football Plays in TV Film Series 


@ Frank Leahy Notre 
Dame football team took time out 


and his 


from practice this spring to ap 
pear in a series of television films 
for Carl Krueger and Hugh King, 
Hollywood producers. In more 
than a dozen factual short films, 
the Irish 


Leahy plays stemming from the T 


squad demonstrated 


formation and other systems olf 
play; Leahy did the narration. 


Although 


television, the 


made primarily fon 
will 


national l6mm and theatrical dis- 


films receive 
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tribution. They are scheduled to 
be released during the fall foot- 


ball season. 


National Film Board of Canada 
Pians Series of Five TV Films 

@ With an eye toward a potential 
U.S. television audience of twenty 
million families, the National 
Film Board of Canada has made 
plans for the production of five 
films expressly for video. All will 
feature haven for 
vacationers. Specifically, they will 
deal with youth hostelling, pleas- 


Canada as a 


ure cruising, canoeing and camp- 
ing, winter sports and carnivals, 
and sport fishing. Production for 
television will be supervised by. a 
committee of senior National Film 
Personnel. 

Actually, National Film Board 
films are no newcomers to U.S. 
they have 
been popular for six years. As 
early as 1943, twelve short NFB 
documentaries were 
New York. 


tions are using that many 


television networks 


televised in 
loday U. S. video sta- 
NFB 
films every month. Due to station 
contracts with musicians’ unions, 
which prohibit film music, the 
films are projected silently for tele- 
casting, Commentaries are spoken 
by an announcer, while music and 
incidental sound effects are pro 


duced in the TV studio. 


Union Oil Uses Television to Show 
Stockholders Its Annual Report Film 
@ When Union Om Company 
presented Prospects Unlimited on 
WGN-TV 
one of the first organizations ever 


this month, it became 


to present an annual report Via 
ReEEst 
H. Tayior, president of the Cali 
fornia and 
criticisms of last vear’s filmed an- 


television. According to 


concern, comments 
nual report helped considerably in 
docu- 
told 
Union Oil's siory on television. 
lo make the special 
Prospects Unlimited telecast, two 
regularly 


constructing the unusual 


mentary, which this year 


room tor 


scheduled shows were 


cancelled for that date only. 


FFI Produces Zausner Tele-Films 
@ Films tor 


completed a series of 20-second 


Industry, Inc., has 
and one-minute spot commercials 
for Zausner Food Products. The 
“Zesty Zausner”, 
a puppet who appears in drama 
vignettes with live actors, will be 
used on television station WABD 
in the sponsor's new campaign for 
their Cheddar 
The video commercials also pro- 


spots, featur 


v 
iB 


and Swiss cheeses. 


mote the cheese’s tin container, 


which may be used as an ashtray 


when empty. 
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ANOTHER Ceaclese FIRST... 


UIET 


OPAQUE PROJECTION 


Newly developed AC motor operates without noise 


\ AC current users can enjoy quiet opaque 
projection. Charles Beseler Company has 
developed a new, low speed AC motor and fan , 
that cools as effectively ds the AC/DC motor— 
but does it quietly. 


TWO POPULAR OPAQUE PROJECTORS 
NOW OBTAINABLE WITH THE NEW AC MOTOR 


Beseler Model OA3 for 8'2"' x 11” Page 


a 
+ 
a 
a 
& 
¢ 
* 
a 
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The first opaque projector to accommodate 
full 8'2’’ x 11” material. Copy opening of 7’ x 10 
covers printing on pages of this size 


Beseler Model OA4 for 8'2"' x 11” Page 
(Horizontal or Vertical) 
Newest in the Beseler line of opaque projectors 
Model OA4 accommodates a full 8'2"’ x 11”’ page 
either horizontally or vertically. The actual 
area covered is 10’ x 10” to allow for margins 





Free Demonstration | with quiet AC motor 
Upon Request Beseler Vu-Graph is the amazing Overhead 


Projector that enables you to face your 
audience while you project an image on the 
screen behind you. The Vu-Graph can be 

a obtained with the new, quiet AC motor, 
Write for descriptive booklet to if desired. 
Dept. F 


CHARLES (Sesclee COMPANY 


EST. 1869 
60 Badger Avenue, Newark 8, N. J. 





The World’s Largest Manufacturer of Opaque Projection Equipment 
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In the QPPICTURE PARADE 


MOTION PICTURE NEWS 


More Films Needed by State Dept.; 
Prune and Apricot Growers Oblige 
@ In line with a State Department 
committee’s recommendation tor 
more documentaries and intorma 
tion films in the U.S. international 
information program, the CAL 
FORNIA PRUNE AND APRICOT GROW 
eRS Association has offered ten 
prints of their film, 4 Fortune in 
Two Old Trunks, tor overseas 
distribution by the Division ol 
International Motion Pictures 
The IMP branch of the State De 
partment also requested the right 
to re-narrate the film in various 
foreign languages. 

Produced for the Prune and 
\pricot Growers by All Scope Pic 
tures, Inc., the film (BUSINESS 
ScrEEN, Vol. 8 No. 8) has been 
widely distributed throughout the 
United States by Modern Talking 
Picture Service, Inc. It dramatizes 
the history of the prune industry 
in California 

In its report this month, the 
State Department's Advisory Com- 
mittee on the International Infor 
mation Service strongly recom 
mended the use of more docu 
mentary and information films, as 
well as convertibility guarantees 
to cover extra expenses incurred 
in distributing films in non-Mar 
shall Plan countries. The commit 
tee vlso added a proposal that the 
convertibility guarantee be ad 
ministered by the State Depart 
ment working through the Inter 
national Information Program 
rather than by ECA. 

Prominent members of the com 
mittee include Erwin Canham of 
the Christian Science Monitor, 
Philip Reed of General Electric, 
Justin Miller, president of the 
National Association of Broadcast 
ers and Mark May of Yale 











SITUATION WANTED 
Experienced writer with mo 
tion picture background is seek 
ing a good position in indus 
trial or public relations films. 
\ former public relations man, 
this individual has the combi 
nation of abilities essential to 
polished film writing and di 
recting. Address Box 503 

BUSINESS SCREEN 
812 N. Dearborn St., Chicago 10 
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Ricuritp Ou. Dearers should “Go Places” via film promotion by 
Rockett Pictures featuring radio reporter John Wald (center above) 


Television 
Commercials 


Now Showing... 


Nello - | Lysol 


* 


























Note the photography and special effects. These 
make sense, sell the product, and are easy to look 
at. 


LOUCKS :NORLING 


2453 WEST 55 TH ST. 7 


ION PICTURES . 


NEW YORK CITY 


SLIDE FILMS . SINCE 1923 











Richfield Uses New Film to Promote 
Dealer Contest As Well As Sales 
@ Ricurietp Or Company has 
built its series of spring dealer 
meetings around a_newly-spon- 
sored l6mm color film, Go Places. 
By drawing an analogy between 
railroad payloads and service sta- 
tion payloads, the 20-minute film 
puts across the point that maxi- 
mum profits result from full pay- 
loads. 

Besides recapping the sales pro 
motion program, the film also 
gives a color preview of vacation 
trips which will be given to win- 
ners of Richfield’s newest dealer 
contest. Cities and points of in- 
terest that will be visited by the 
contest winners are featured in 
the film. Rockett Pictures, Inc., 
produced the sales promotion-trip 
travelogue film. 

Story of Brown-Forman Whiskies 
Is Told on Film—''Nothing Better™ 
@ Company traditions are inter 
woven with the story of whiskey 
distilling in Nothing Better, 40 
minute color and sound motion 
picture sponsored by BrowNn-For- 
MAN DISTILLERS CORPORATION. 
Produced by John A. McGee of 
Chicago, the film points with 
pride to the one-family tradition 
of ownership that has piloted the 
firm through the past 80 years. 
Especially stressed is the point 
that the whole Brown-Forman 
organization is, in a real sense, 
a family—including not only the 
Browns, but also every one ol 
the firm’s employees. 

In revealing how science today 
is applied to traditional distill- 
ing methods, the film tells the in- 
side story of all the Brown-For- 
man brands—Old Forester, Early 
Times, Kentucky Dew, L & G, 
King Black Label, and King Red 
Label. The skill, experience and 
determination that go into a top 
quality distilling job are depicted 
as the camera shows how the com- 
pany strives for uniform quality 
in all phases of whiskey-making 
-selection of the grains, grinding, 
preparing and cooking the mash, 
selection of pure yeast strains, and 
temperature controlled warehous- 
ing. The film also emphasizes 
the importance of research, which 
found an excellent use for dis- 
tillers’ spent grains in productive 
farming. 

Geared for both the general 
and trade public, the film is avail- 
able to business, fraternal and 
civic groups as well as to organi- 
zations in the liquor industry. 
Further information about the 
film can be obtained by writing 
to the company, 1908 Howard St., 
Louisville 1. 
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New NAM Color Film Emphasizes 
the Importance of a Free Press 

@ Newest motion picture spon- 
sored by the NATIONAL Associa- 
TION OF MANUFACTURERS, The 
Price of Freedom, was previewed 
this month at the Johnny Victor 
Theatre in New York, The 23- 
minute film, produced by Jack 
CHERTOK, president of Apex Film 
Corporation of Los Angeles, em- 
phasizes the important role a free 
press plays in maintaining our 
democracy. It also points out that 
it is the responsibility of every 
U.S. citizen to see to it that our 
press remains free. 


Films Are Used to Explain Company 
to Stockholders at Annual Meetings 
@ The PuHirapecepnia Evecrri 
Company added zest to its recent 
annual meeting of stockholders by 
showing a newly-produced motion 
picture in full color. Filmed by 
Newsreel Laboratories of Phila 
delphia, the 15-minute picture, as 
yet un-named, tells the story of 
the company’s 
program. 

No new-comer to the film field, 
Philadelphia Electric has been us 
ing films at its annual meetings 
for several years. As a company 
spokesman explained, “Motion 
pictures give stockholders an op- 
portunity to survey company prop- 
erty in a matter of 


public relations 


minutes, 
whereas an actual inspection trip 
would require several days.” 


Byers Machine Co. Devotes Film 

to Huge, New Self-Propelled Crane 
@ The Traveler, a huge rubber 
tired excavator and crane, moves 
from one construction job to an- 
other in the film, There’s a Differ- 
ence, just as it does in real life. 
Produced in full color and sound 
for Byers Macuine Company, the 
20-minute motion picture effec- 
tively demonstrates the mobility 
and versatility of the Traveler as 
it uses shovel, crane, dragline, 
backhoe and clamshell  attach- 
ments in its trek from one difficult 


16x 





SPECIALIZED 


COLOR @© B&W @ BLOW-UPS © REDUCTIONS © SPECIAL EFFECTS 
CINEMATOGRAPHY @ RECORDING © TV FILM PRODUCTION SERVICE 


job to another, working on indus 
trial plants, streets, highways and 
roads. 

At present, the film is being 
shown by Byers distributors in an 
effort to promote the big 


S> 


self pro 
pelled machine, which can be op 
erated by one 
prints are available from the 
manutacturer at Ravenna, O., tor 
showings 


man. However, 


before business and 


school groups. 


New Film Tells How to Cut Costs 
in Materials Handling Department 
@ Here's Your Worksaver, l6mm 
color and sound motion picture 
produced for YALE AND Towne by 
the Princeton Film Center, shows 
manufacturers how to cut their 
production costs by using modern 
methods of materials handling. 
Using animation to clarify some 
points, the 15-minute film warns 
against the hidden costs that can 
creep into materials handling, and 
demonstrates positive ways to in 
sure protection against them. 
The film takes its audience on a 
tour of leading industrial plants 
and points out ways to turn invisi 
ble losses into visible profits. Prints 
are available from the producer, 
Princeton 2, N. J. 


British Information Services Shows 
Film on ‘British Industries Fair" 
@ British INFORMATION SERVICES 
has released a new 17-minute film 
on the annual British Industries 
Fairy. As a show window of the 
nation, picturing practically ev 
erything made in the United 
Kingdom, the new picture of the 
1948 fair will be distributed to 
business and consumer groups, 
adult clubs and schools on free 
loan. 

British Industries Faw 
shows exhibits from the 


1948 
lightest 
to the heaviest industries, and a 
glimpse of some of the thousands 
ol people who come to see and 
buy anything from a toy piano 
to a forty foot crankshaft. 


SERVICES 35% 








@ PRECISION OPTICAL PRINT Cc ves, Wipes 
Fades, Zooms, Montages m Speed changes, et 
@ 16mm Color Balanced Printing Masters 
With All Special Effects Included 
@ 35mm Work Prints from l6mm Onginals 


for Faster and More Accurate Editing 
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Experienced Major Studio Technicians — The Best in Precision Equipment — Modern Sound Stage 


FILMEFFECTS of Hollywood 


BEAUTIFUL 3-COLOR 35mm THEATER PRINTS 
FROM YOUR 16mm COLOR ORIGINALS! 


@ Scene Doctoring and Quality Alteration 
@ Matte-panting Composites, Titles and Inserts 
@ Background Projection and Trick Photography 
@ Television Air-checks for Reference Purposes 


@ Research and Experimental Work 


1153 N. Highland Ave 
Hollywood 38, Calif 






1949 





Promote YOUR 


PRODUCTS AND SERVICES 


AUTOMATICALLY 


ADmatic will help increase your 
sales in a ‘‘buyers’’ market — the 
ideal promotional medium for: 





























Dealer Display rooms 
Retail store departments 
Store windows 

Office lobbies 

Sales offices 

Trade Shows 

Personnel waiting rooms 
Employee training quarters 
Sales meetings 


YOU can automatically and economically show 
your products and their special features in a 
sequence story with 30 2” x 2” color slides 
magnified upon the large ADmatic screen. AD- 
matic exhibits sharp, clear pictures or copy mes- 
sages even under bright over-head lights. Long 
life — sensibly priced. Synchronized sound at- 
tachment at nominal added cost. 
Write for complete details. 





AD wrcciti Projector Compan) 


111 West Jackson Bivd., Chicago 4, IIlinois 





with TACHOMETER 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


- 115 V. UNIVERSAL MOTOR—AC-DC 

- VARIABLE SPEED 8-50 FRAMES 

- SEPARATE BASE FOR CINE SPECIAL 

- ADAPTER FOR MAURER CAMERA 
Interchangeable Motors: 

12 Volt DC variable Speed 8-50 

Frames. 

115 Volt AC 60 Cycle, Synchronous 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronous Motor. 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street New York 10, N. Y. 


| 
| 


4nimation Motors jor Cine Special, Maurer 


and Mitcheil Cameras. Motors for Bolex and 


Filmo Cameras. Time Lapse Equipment. 





ee 


DEsiGN FOR SALES” « sound slide 
film produced bh arra or Blue 


Bell, Inc. 


features ? 


Firestone Film on Liberia Available 
Now in Shorter Color-Sound Version 
@ Liberia, Africa’s Only Republi 
is now available in a short 27 
minute version as well as in its 
Both 


cleared for 


original 55-minute form 


versions have been 
use on television 

FireSTONE ‘Trt 
AND RuBBER Company, the Koda 
chrome 


Sponsored by 
release features intimate 
glimpses of native life and cus 
toms on the vast American-oper 
ated rubber plantations in the 
West African republic. The story 
of a free people, Liberia is 
filled with scenes of.the country's 
natural beauty The film shows 
native workmen clearing jungles, 
planting Hevea tree seeds in the 
vast seedling nurseries, and tap 
ping productive trees on the great 
rubber plantations. Besides na 
tive dances, villages and handi 
cralt, the film also shows how na 
tives are trained by Firestone per 
sonnel to become nurses, medical 
assistants, surveyors, wood workers 


and laboratory technicians 


Both versions of the 16mm color 


film are available free of charge 


to schools, churches, civic clubs 
and other organizations Requests 
for prints should be addressed to 
the public relations department 
of Firestone Tire and Rubber 


Company, Akron, Ohio 


Caterpillar Film Displays Graders 
@ Better Blading is the most re 
cent film released by the Cater 
PILLAR TrRAcTOR ComMPaANy. Pro 
duced by the company’s own cam 
era crews, the 20-minute color and 
sound motion picture displays the 
manufacture and work capabili 
Caterpillar Diesel 

models 12, 112 


Special stress is laid on 


ties of three 


Motor 


and 212 


Graders 


the design and engineering fea 
tures of the graders. Copies of the 
film have been distributed to Cat 
throughout the 


erpillar dealers 


United States and abroad 


36 


Factual Films Serve Wide Field 


Sarra Produces Second Color Film 
in Blue Bell Sales Series 


@ Design for Sales, a sound slide 
film in full color, has just been 
produced by Sarra, Inc., for Bur 
Bett, Inc., one of the largest 
manufacturers of work garments 
in the country. The second in a 
series of sales promotion. slide 
films, the new production reviews 
the company’s complete line of 
work clothes and gives a thorough 
picture of the quality to be found 
Production de 
tails were handled through N. W. 
Aver and Sons, Inc. The first 


in each garment. 


slidefilm in this Sarra produced 
Blue Bell series was the 20-minute 


color and sound Music to You) 


Ears. 


e What ever 

your target 

may be..More 
Sales..Faster Job 
Training or Better 


Public Relations our 
planned Visual Programs 


Sherman Plan, Inc. to Produce Film 
on Veterans Convention in Miami 
@ SHERMAN PLAN, INc., Washing- 
ton, D. C. film company, will pro- 
duce a motion picture based on 
the forth-coming Veterans of For- 
cign Wars convention, scheduled 
to be held in Miami this August, 
according to a contract signed by 
officials of the two organizations. 
The sound motion picture is to 
be in full color and national dis 
tribution will be handled by the 
VFW Film Distribution Service. 
AL SHERMAN, president of the film 
production firm, is negotiating 
with a national advertiser to spon- 
sor the film. Sherman was the re- 
cent producer of Inaugural Story, 
the film of the Truman Inaugura 
tion ceremonies which took place 
earlier this vear. 











assure accurate results... 


Rockett Pictures, Inc. 


CREATORS OF 


GUIDED lm MISSILES 
FOR NEARLY A QUARTER OF A CENTURY 
6063 Sunset Blvd. - Hollywood, Calif. 


HEALTH & WELFARE FILMS 


New Health Film by Cutter Labs 

Shows "Communicable Diseases” 

@ Communicable Piseases is the 
latest film prepared by the Cut- 
reER Laporatories of Berkeley, 
Calif. Produced in full color and 
sound, the 35-minute motion pic 


Exvert Counsen by J. C. Geiger (right 


helped Moss Film technicians Virginia 
Selland (left) and Jean Wagner (center 
make “Communicable Diseases” 


ture presents the clinical mani 
festations, possible complications 
and various immunizing agents ol 
twelve diseases. ‘The common dis 
eases covered include measles, ru- 
bella, scarlet fever, chickenpox, 
smallpox, meningitis, typhus, po- 
infectious 


liomyelitis, mononu- 


cleosis, tetanus, 
diphtheria. 


The entire motion picture was 


pertussis and 


filmed in the isolation wards of 
California hospitals. Examples ol 
some of the diseases have rarely, 
if ever before, been recorded on 
film. 
Designed especially for the 
medical profession, Communica- 
available from 


Cutter for showings to any pro- 


ble Diseases is 


fessional or civic health group. 


Film Helps New York Fund Drive 

@ The Greater New York Funp’s 
current drive for $8,000,000 is cen 
tered around a 10-minute motion 
picture, One Out of Three. Pro- 
RKO Pathe, the film 
features James Cagney and John 
D. Rockefeller Il. In the film, 


surveys the activities of 


duced by 


Cagney 
some of the agencies benefited by 
the Fund. Meanwhile, Rockefeller 
shows how the money collected 
helps the Fund support its many 
hospitals, neighborhood houses, 
boys’ clubs, summer camps, homes 
for the aged and other social agen 
cies—423 in all, which now help 
nearly 3,000,000 peopl every vear, 
one out of every three New York 
ers. The film will be shown in the 
New York area for the duration 
of the campaign, which ends on 


June Il. 


CARE Packages Are Focal Point 
of Picture, "A Letter of Thanks” 
@ The story of a Care package— 
that is A Letter of Thanks, 20- 
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minute documentary film spon- 
sored and distributed by the Co 
OPERATIVE FOR AMERICAN REMIT- 
rANCES TO Europe, Inc. The film 
portrays the happiness a Cart 
package of food and clothes gives 
to the donors, a typical group of 
American school children, as well 
as to the receivers, ill-fed and ill- 
clothed war-ravaged 
Europe. Conditions under which 
modern Europeans must eke out 


people of 


an existence are shown, as well 
as a good deal of the administra- 
tive work being done by Care in 
its campaign of mergy and charity. 

1 Letter of Thanks is available 
free of charge in 16mm or 35mm 
for showings before civic, school, 
church and business organizations. 
Requests should be addressed to 
Care Film Unit, 50 Broad St., 
New York 4. 


OUTDOOR LIFE & SPORTS 


Story of Quetico-Superior Area Told 
in "Wilderness Canoe Country” 

@ Since its release in December, 
Wilderness Canoe Country, spon- 
sored by the Presipent’s CoMMiITt- 
TEE ON THE QUETICO-SUPERIOR 
AREA, has already sold 200 prints 
Produced by Halladay 
through Colburn Laboratories, the 


Grant 


30-minute color and sound film is 
designed to promote the establish 
ment of an international peace 
memorial forest in the Quetico- 
Superior region, which lies on the 
Minnesota-Ontario border. 

In covering the historical back 
ground of the area, the film em 
phasizes the effect of the airplane 
on the wilderness character of the 
country. Plot of the picture cen- 
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SAM ORLEANS 
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821 Sterick Bldg 211 W. Cumberland 
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ters around a canoe trip in which 
a native of the Quetico area points 
out to his son ways in which mod 
ern civilization has changed the 
wilderness. 

Distribution of Wilderness Ca- 
noe Country is being handled by 
Ideal Pictures Corporation and 
the National Film Board of Can- 
ada. Paul Harvey, well-known ra- 
dio news commentator, did the 
film’s narration, while Porte. 
Heaps furnished the organ back 
ground. 


"Welcome Neighbor” Is Film Bid 
to Visit Canadian Vacation Spots 


@ The Nationa Fitm Boarp oF 
CANADA has timed the release of 
its newest tourist industry film, 
Welcome Neighbor, to coincide 
with Canada’s annual ‘Tourist 
Service Week, scheduled to be 
held the first week in May. Part 
of the Canada Carries On series, 
the 10-minute film visits a number 
of the country’s choice vacation 
spots, 

The picture also pokes some 
innocent fun at a few of the offen 
sive things a tourist in Canada 
must put up with, primarily in- 
efficient restaurant service and bad 
side roads. However, the film 
stresses that tourists especially ap 
preciate a friendly attitude on the 
part of natives, and points out 
that Canadians make a special 
effort to be courteous and friendly 
to visitors. 


Western Golf Association Picture 
“Honor Caddie" Aids College Fund 


@ PicroriaL Propuctions, Holly 
wood, has recently completed a 
picture for the Western Golf 
Assn., called Honor Caddie. The 
20-minute Kodachrome film which 
features Bing Crosby, Bob Hope, 
and most of the major golf cham 
pions of the country, was filmed 
at a recent west coast tournament. 

The picture will be rented to 
golf clubs and to interested groups 
around the country, and proceeds 
from it will go to the Chick Evans 
Scholarship Foundation, which 
was established to make a college 
education possible for deserving 
caddies. 


Browns’ Football Film Keeps Moving 


@ Not all of the action in the 
Cleveland Browns football organi 
zation takes place on the gridiron. 
The Browns’ front office is having 
a hard time keeping up with de 
mands for their new promotional 
film, produced in sound and colo 

the regional audience demand to 
see the three-time champions of 
the All-America Conference on 
film is that great, 
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RESPONSIBILITY IS 
HERE IN TV FILMS 


...at Video Varieties it’s Undivided 
from script to finished print 


THE most needed element in 
television film production is 
the responsibility of the pro- 
ducer 

That's why Video Varieties 
puts such emphasis on respon- 
sibility. We have made sure 
that there is adequate experi- 
ence, enough trained man- 
power, sufficient capital, and 
the modern facilities neces- 
sory to provide undivided 
responsibility for every detail 
of any film you may require, 
from script to finished print. 

That's why we have direc- 
tors, script writers, set- 
designers and constructors, 


cameramen, sound and studio 
technicians, and editors on our 
own poyroll. 

That's why we own and 
operate 17-year old West 
Coast Sound Studios with its 
experienced manpower and 
complete facilities 

From this background, we 
solicit your inquiry regarding 
any film production you may 
have in mind. Our executive 
and sales offices are at 41 
East 50th St., and our studios 
at 510 West 57th St., New 
York. Please phone MUrray 
Hill 8-1162, write, wire or call 
in person. 


VIDEO VARIETIES CORPORATION 


41 EAST 50TH ST., NEW YORK 22, N. Y 














RESPONSIBILITY 
MEANS BETTER 
FILMS 

On Estimates 
and Schedules ........., ; 
On Script and 
Casting dv 
On Set Design and 
Construction ........../, 
On Direction and 
Supervision eoneal d 
On Editing a 
Delivery J 
// DOUBLE CHECKS 
RESPONSIBILITY 





RESPONSIBILITY 





FOR ptccwate COLOR CONTROL 
IN FILM PRODUCTION 


Olle Comstedt, 
A.S.C., interna 
tionally known 
color expert, is 
shown using his 
Spectra on set 
of his recent 
industrial films 


FOR 
COMPLETE 
DETAILS 
WRITE TO 


SPECTRA me rirst pirect 


COLOR TEMPERATURE METER 


FOR INSTANT... DIRECT COLOR TEMPERATURE 
READINGS of BOTH NATURAL and ARTIFICIAL LIGHT 


Now a color temperature meter that, for the first time, 
eliminates the chance of human error. The Spectra is 
absolutely accurate, featuring an extra sensitive photo- 
electric cell, yet is as simple to use as an exposure meter. 
Point it at the light source, touch the trigger, and the 
needle registers the color temperature within a 100° 
Kelvin. Proper correction filters are imme- 

diately indicated for the perfect exposure ac- 

cording to color balance of film used. Tested _ 

and proven by industrial and educational pic- & 4 
ture producers who lead in color production. Fe 


PHOTO RESEARCH CORPORATION 
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Men who make a PICTURES 


LAWTON NAMED GENERAL 


KIRKE B. LAWTON (right above) 


commissioned brigadier-general. 


Col. Lawton of Army Pictorial 

Service Is Promoted to Brig. General 
@ When President 
thorized the recent promotion of 
Cou. Kirke B. Lawton to briga 


Truman au 


dier general, he recognized not 
only the merits of an individual, 
but also the HNportance ol photog 
raphy in national defense. For it 
Army 
Pictorial Service during the latter 
phases of its World War II expan 
coordinated 


was Lawton who guided 


sion program and 
photographic coverage in the Eu 
ropean theater of operations. 
Shortly alter he became head ol 
1942, 
Lawton recruited top technicians 


Army Pictorial Service in 
in the film industry for the pro 
duction of training and informa 
tion films. He also established the 
Signal Corps Photographic Center 
on Long Island. Today the cen 
ter’s libraries are stocked with ap 
proximate ly 40,000,000 feet of mo 
tion picture film, among them, 
2,650 training films. In the Long 
Island production center, the Sig 
nal Corps now is able to make 
virtually all its own pictures. 


"The Inaugural Story’ Is Cited in 
Congres'l Record by Rep. Blatnik 
@ Representative Joun A. BLat- 
Nik (D., Minn.) accorded The 
Inaugural Story high tribute when 
he described it in the ConcGres- 
SIONAL Recorp of March 23 as a 
“vivid and stirring picture of de 
mocracy as it is practiced in our 
great nation.” Produced by Sher 
man Plan, Inc., the film has the 
distinction olf be ng the first color 
and sound motion picture ever to 
record a presidential inaugura 
tion. 

Rep. Blatnik, who was a school 
teacher and administrator in Min 
nesota before he entered public 
life, further stated that The IJn- 
augural Story “deserves a promi 
nent position in the film libraries 


of American schools and groups. 
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George Finch of Jam Handy Talks 
on Selling Power of Motion Pictures 
@ Georce B. FINCH, vice-presi- 
dent in charge of sales for the 
JAM HaANpdy ORGANIZATION, em 
phasized the selling power of mo 
tion pictures in a talk before the 
Marvland Industrial Marketers. 
\fter pointing out that sensory 
perception is 80 per cent visual, 
Finch cited the example of Sonja 
Henie. Ice skate sales soared to 
new records soon after the Olym 
pic ice skating star appeared in 
her first film. 

\t a meeting of the Miami 
Valley Industrial Marketers, 
Finch talked on “Motion Picture 
Boners”. He illustrated his talk 
with industrial and educational 
films produced by Jam Handy. 
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Frederic House Moves to New Site 
@ To keep up with the company’s 
rapid expansion, Freperic House, 
Inc., visual education firm, has 
moved into new quarters at 351 
W. 48th Street, New York 19. All 
present facilities and several new 
departments will be located in the 
new Frederic House Building. 
Pathescope Moves Creative Staffs 
@ The writing and creative staffs 
of the PatHEescorpr COMPANY OF 
America have been moved into 
new ofhces on the tenth floor of 
the building at 580 Fifth Ave., 
New York 19. Pathescope produces 
industrial and training motion 
pictures as well as television coim- 
mercials. 





Lalley Joins Princeton Film Center 
@ Joun B. Latiey, former execu- 
tive for RCA Victor, has been ap- 
pointed director of public rela- 
tions for the PRINCETON FiLm 
Center. He will be in charge of 
advertising, sales promotion and 
publicity. Formerly, Lalley was 
on the advertising staff of RCA 
Victor. 


Miriam McGrRaTH 


Miriam McGrath Joins Granducci 
@ Miriam 
script 


McGratH, a former 
writer for the Training 
Films Division of Naval Photo- 
graphic Center, has joined the 
staff of Scripts By Orveste GRAN- 
pucci, Washington film writing or- 
ganization. During her three years 
with the Navy, Miss McGrath 
wrote more than 30 recruiting and 
public information films. She also 
has done radio and publicity writ- 
ing for ABC and CBS. 

Betts to Public Health Service 

@ WitwiaMm Berrts, well-known as 
a creative writer-director of busi- 
ness films, has joined the U.S. 
Public 
project supervisor. 


Health Service as a film 
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MIDWESTERN NEWSREEL 


James E. Darst 


Wilding Opens St. Louis Office 

@ WILDING PicTrURE PRODUCTIONS, 
Inc., has announced the opening 
of a new sales office in St, Louis to 
their clients in that 
In charge of the office is 
James E. Darst, a native of that 
city, who has long been prominent 


serve many 


area. 


in local newspaper, public rela 
tions and sales circles. 


J. O. Wilson, Eastern Studio Exec. 
Joins Florez in Expansion Move 

@ As part of a current expansion 
FLorez, INc., 
and training specialists, 
have added two men to their staff. 


program, 
tional 


promo- 


J. O. Witson, former vice-presi 
dent of CARAveL Fits, INC., is 
senior account executive, 
WALLACE SWANSON 
added to the editorial staff. 
Wilson was associated with Car- 


new 


while was 





Type Titles 


...asmall item in the 
cost, but a big factor in 
the appearance of the 
finished production. 
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avel for eight years, his last posi- 
tion being head of the commer 
cial film producer’s Detroit office. 
Formerly, Swanson was a partner 
in William Scott Associates, De- 
troit merchandising counselors. 


WESTERN ROUND-UP 


Dunn-Williams Productions Formed 
@ DUNN-WILLIAMS PRODUCTIONS is 
the newest film production firm 
to be established with an eye to 
ward both regular and television 
films. The company was formed 
as a partnership with Linwoop 
DUNN, special effects cameraman, 
furnishing production facilities 
and serving as technical advisor, 
and E_tmMo WILLIAMS, film editor, 
taking active charge of the new 
organization. Both men are former 
RKO studio technicians. 


Dan Miller Opens Own Studio 


@ Dan MILLER, studio animation 
cameraman for the past ten years, 
has established an animation pho- 
tography and _ slidefilm copying 
service for producers, under his 
own name, at 9853 East Drive, 
Beverly Hills, California. He has 
done work for the 
Armed Forces and for U.S. Pub- 
lic Health Service, among others. 

Using specially-developed crane 
equipment, Miller will provide 
both 16mm and 35mm animation 
photography, in either black and 
white or color. Slidefilm copying 
is available with either Standard 
or Academy aperture, on either 
black and white or color film from 
prints or transparencies not small- 
er than 4 by 5 inches. Firm is 
also set up to handle any type of 
title work. 


Sutherland Active in Field 


@ JOHN SUTHERLAND PRODUCTIONS, 
Hollywood, has recently com 
pleted Television and Theater ad 
vertising shorts for the following 
companies: Ford Motor Company, 
J. Walter 


Goodveat 


extensive 


Thompson 
Rubber Company, 
Young & Rubicam Agency; Kel 
logg, N. W. Ayer 
General Electric, 


Agency; 


Agency; and 
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CARDINAL SPELLMAN right above re 


cently appeared in a Hartley produced 


television short Story be 


Wide Range of Video Pictures 

@ HaArrieey PRODUCTIONS’ six ton 
‘studio-on-wheels” was used in 
filming three series of television 
spots last month. Catholic Chari 
ties’ one minute shorts featured 
Cardinal Spellman and famous 
personalities of show business in 
an appeal for funds. Personal 
Finance Company used a test cam 
paign on most New York stations 
showing .one of the company’s of 
fices and situations illustrating the 
therein. 
Esquire Novelty Company used a 


friendly loan SCTVICE 
series of commercials on its Pony 
WATY, 


Boy Holster Set over 
Newark 


16mm Producer Specializes in Films 
for Photographers’ & Camera Clubs 
@ Erxven JouRDAN has organized a 
new l6mm film production firm 
lor the express purpose of servic 
ing interested camera clubs and 
photographers’ associations with a 
monthly newsfilm. PHOTOFILMs, 
Inc., evolved out of a national 
survey of camera clubs by Jouw 
dan, who wanted to find out 
whether there was enough interest 
in a camera-club-film-a-month 
plan to make a spec ial production 
feasible. OL th 1,000 
clubs contacted, more than 700 


venture 


responded within the first three 
weeks, all enthusiastically request 


ing subscriptions 


In order to keep the subscrip 


tion price within the reach ol 
every camera club, Jourdan is 
opening a small portion of each 
film to advertisers of photogi iphic 


equipment and supplies 


The tunction of the monthly 


motion picture maegasine is lo 
stimulate interest in camera club 
meetings, to provide material for 
discussion, to keep up-to-date on 
new ce velopme nts, to give instruc 
tion on propel camcra technique ‘. 
and to show how expert photog 
raphers get their eflects. Among 
the editorial and educational lea 
tures in the first film are a visit 
with Edward Weston, well-known 


photographer, a graphic discus 
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sion of American lenses, and a 
demonstration at RKO studios of 
lighting techniques employed by 
Ernest Bachrach. 

Ihe office and studio of Photo 
films, Inc., are located at 422 S. 
Western Ave., Los Angeles 5. 


Cinecolor Lowers Printing Prices; 
Offers New Economy Developments 


@ The Cinecotor management 
has announced that effective im 
mediately the price on normal 
quantity release printing is scaled 
downward to a new low of 414 
cents per foot. The new price, 
which applies to Cinecolor domes 
tic two-color printing on photog 
raphy, is a reduction of approxi 
mately 26.2°% from the current 
release printing price of 6.0976 
cents per foot, which included 
waste charge. Three-color process 
ing takes a corresponding dip to 
5 cents per foot with no waste 
charge. 


Cinecolor officers pointed out 
that the new price reduction in 


Ce eee 0 


BALLANTINE - BENDIX - 


AMERICAN KITCHENS - 


BLUE BELL - 


domestic release printing is in 
line with the stated company pol- 
icy of effecting savings to its cus- 
tomers wherever possible. In _re- 
cent months, the company has 
adapted a latensification process 
which makes it possible for pro- 
ducers to save up to 50° on their 
lighting costs. Other new devel- 
opments by Cinecolor include a 
1000 foot bi-pack magazine which 
along with new laboratory tech- 
niques has materially lowered 
other Cinecolor production costs 
to producers. 

"Strange As It Seems" Film Series 
Now Available From CBS for TV 

@ Dynasty Films’ Strange As It 
Seems film series is now available 
for television from CBS-TV. The 
eight films present legends, events 
and personalities whose unusual 
aspects have not only contributed 
to a fuller understanding of his- 
tory, but also made a definite im- 
pression on modern civilization. 
Post Pictures retains the series’ 
l6mm distribution rights. 
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New Slidefilm Service Is Offered 
by Microfilm Company of California 
@ The Microritm CoMPpANyY OF 
CALIFORNIA has announced a new 
slidefilm service. It now offers 
ultra high resolution master-neg- 
atives and microfilm prints at the 
same prices charged for ordinary 
work, Cyrit Mipass, Los Angeles 
photographer and film technician, 
is head of the new department. 
The home office and laboratories 
of the company are located in the 
F. W. Braun Building in Los An- 
geles. 

Cinema Research Corporation Prints 
13-Reel Indian Feature Picture 

@ THe Cinema Researcu Corp., 
Hollywood optical printing spe- 
cialists, have recently completed 
11 prints of a 13 reel feature pic- 
ture in color made in India. The 
picture was blown up from 16mm 
Kodachrome to 35mm Ansco Col- 
or. It was made by Bahvnani Pro 
ductions, Bombay, India, and is 
the first feature picture ever to be 
made in India in color. It will be 
released in India through Western 
India Theaters. Cinema Research 
Corp. also filmed the main title 
and rerecorded the sound for the 
film. 

Screen Adette Reorganizes Staff 
@ In an effort to extend its West 
Coast coverage of audio-visual 
equipment SCREEN Ab- 
ETTE EQuipMENT CorporaTION has 
completely 


dealers, 


reorganized its sales 
staff. Company representatives 
working in Oregon, Washington, 
Idaho and Montana will now be 
under the personal supervision ol 
Merriman H. Hovzz, president 
of the company. TurNeR B, SHEL- 
¥ON, Vice-president, wi ll take 
charge of the southern staff. 

Cinecolor Lab Facilities in England 
@ A new long-term agreement, 
reached by CinecoLtor Corpora- 
rION and Raptanr Fitms, L1p., 
now gives Cinecolor complete lab- 
oratory and photographic facili- 
ties in England. The American 
concern will use the British labo- 
ratory to process release prints for 
from 
American-made negatives. In ad- 


European consumption 
dition, producers will be able to 
originate photography in England 
with Cinecolor cameras and tech- 
nicians. On these productions, 
American release prints will be 
made in the United States. 
University Film Production Up 

@ Increasing production of edu- 
cational films with local and re 
gional content is reported among 
thirteen active college and univer- 
sity film production centers in the 
United States. 
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Percy Tells B&H Employees Financial 
Status of Firm at Family Night 

@ At the Bett & Howe i Com- 
PANY’S annual Family Night, held 
this month in Roosevelt High 
School auditorium, Chicago, 
CuHartes H. Percy, 29-year old 
head of the firm, gave a report on 
the financial state of the company. 

Two thousand B&H employees, 
together with their families and 
friends, heard their president ex- 
plain the company’s policies and 
operations during 1948. Percy's ac- 
tion stemmed from his belief that 
the men and women who devote 
the best years of their lives to the 
company have as much of an in- 
vestment and interest in the wel- 
fare of Bell & Howell as the stock- 
holders. 

After explaining that “profits 
are a necessary cost of business 
which enable us to maintain and 
enlarge our facilities and repay 
those who trust us with their hard 
earned savings,” Percy opened the 
books and showed his audience 
that company profits amounted to 
slightly more than 614 per cent 
on the actual sales of BKH prod- 
ucts. He added, however, that 
these profits were made during a 
year in which the seller’s market 
reigned supreme, a condition 
which has changed in recent 
months. 

During his talk on profits, Per- 
cy said, “I think there is not one 
among us who does not under- 
stand the inseparable connection 
between profits, better job oppor- 
tunities and a higher degree of 
job security.” 

A one-hour show by Bell & Ho- 
well talent preceded Percy's talk 
at the company affair. 


SMPE Appoints Television Engineer 
to a Major Executive Position 

@ For the first time in its history, 
the Society OF Motion PICTURE 
ENGINEERS has appointed a tele- 
vision engineer to a major execu- 
tive post. WILLIAM B. Lopce, vice 
president in charge of engineering 
for CBS, was named to fill a va- 
cancy existing on SMPE’s board 
of governors, 

In making the announcement, 
EarL I. SponABLE, SMPE presi- 
dent, said, “I feel because of the 
equivalence of motion pictures 
and television that this is the first 
in a series of steps to help SMPE 
examine more closely the prob- 
lems of television, with an eye to- 
ward improvement of technical fa- 
cilities, data and information lead 
ing to standardization which will 
benefit both industries.” 


NUMBER 3 * VOLUME 10 


Business Screen 





XeCUrive 








Reeves Enlarges Holdings in Communications Field 


@ REEVES SOUNDCRAFT CoRPORA- 
rION, One of several companies 
(including Reevesound Co., Reev- 
es Sound Studios, etc.) under the 
overall direction of Hazarp E. 
Reeves, last month acquired con 
trol of the Tele-Video Corp., Bace 
Felevision Corp., Airdesign, Inc. 
and Light Metals Corp. 

Tele-Video Corporation manu- 
factures a Picturecraft television 
receiving set capable of projecting 
a television picture of any size up 
to 7 by 9 feet, making it particu- 
larly suitable for use by hotels, 
schools, clubs and industrial or- 
ganizations. 

Bace Television Corporation, of 
Hackensack, New Jersey, manu- 
factures a high quality direct view 
15 inch receiver designed with a 
remote control capable of tuning 
a series of screens from the same 
control, This system is suitable for 
hotels, schools and similar instal- 
lations where multiple screens are 
required from the same central 
control. 

Airdesign, Inc. makes complex 
electronic items, including high 
quality audio equipment, preci- 
sion components for television and 
radio and automatic machine con- 
trols. 

Light Metals Corporation turns 
out a wide variety of aluminum 
stampings. 

The new plants in the Reeves 
family of companies are located at 
Upper Darby, Pa.; Allentown, Pa.; 
Hackensack, N. J.; Louisville, Ky.; 
and New York City. All opera- 
tions including marketing 
through more than 200 distribu- 





Hazarp E. REEVES. . 
increases scope of his services. 


° enterprise 


tors, will be coordinated at the 
central offices of Reeves Sound- 
craft Corporation, 10 East 52nd 
Street. 

Paul Weathers will continue to 
direct the activities of Tele-Video 
Corporation, Albert C. Travis, Jr. 
will be in charge of sales, Edwin B. 
Conklin, Jr. will be treasurer and 
overall policies will be under the 
direction of Hazard E. Reeves. 


United World Moves Home Office 


@ The home office of Unrrep 
Wokr.vp Fits, INc., was moved to 
1445 Park Ave., New York 29. 
United’s Chicago exchange also 
moved; it is now located at 550 
S. Dearborn St., Chicago 5. Ad- 
dresses of the New York and Hol- 
lywood exchanges remain the 
same for this concern, 





EUGENE ORMANDY AND THE PHILADELPHIA ORCHESTRA at work in one of the typical 
Reeves Sound studios, New York, recording the heralded musical score by Virgil 
Thompson for Flaherty’s “Louisiana Story.” 
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Victor Opens New lowa Plant to 
Employees’ Families, Distributors 

@ Vicror ANIMATOGRAPH CorPO 
RATION will publicly open its new 
$1,500,000 plant at Davenport, 
lowa, with an open house visit for 
all employees and their families. 
Production in the ultra-modern 
plant began last November, and 
ofhice forces moved into their new 
quarters in March. 

According to SAM G. Rose, presi 
dent of Victor Animatograph, the 
firm will hold a national meeting 
of all its distributors on June 13 
14-15. First day's sessions will be 
conducted in the new plant, after 
which the distributors will tow 
the company’s new manufactur 
ing facilities. 


Hargrave of Eastman Elected to 
Board of Military Photo Unit 

@ THomas J. Harcrave, president 
of EASTMAN Kopak Company, has 
been elected to a four-year term 
as a vice-president and member of 
the board of directors of the 
Armed Forces Communications 
Association. Purpose of the associ 
ation is “to assist military serv- 
ices toward maintaining the best 
in communications and photogra 
phy” as part of the nation’s pre 
paredness. Davin Sarnorr, of 
RCA, is president of the associa- 
tion; S. H. SHERRILL, a retired 
brigadier general, is executive di- 
rector. 


West. Elec. Appoints P. L. Palmerton 
Acting Director of Public Relations 

@ Paut L, PAtmertTon has been 
appointed acting director of pub 
lic relations for the WESTERN ELEc- 
rRic Company, manufacturing 
and supply unit of the Bell System. 
Former publisher of Rupper Ace, 
Palmerton joined Western Elec 

tric in 1929. Since then, he has 
served as radio merchandise man 
ager, assistant manager of the com 
pany’s radio division, assistant to 
the president, and comptroller of 
the company’s purchasing and 
trafhe division. 


Engagement of Lincoln V. Burrows, 

Victor Executive, ls Announced 

@ Of interest to many persons 
in the audio-visual field is the re 
cent announcement by Mrs. Eu 
gene Walsh of Davenport, Ia., of 
the engagement of her daughter, 
Mary Jane, to Lincotn V_ Bur- 
ROWS, vice-president and general 
sales manager of Vicror ANIMATO- 
GRAPH CORPORATION. . 
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( k Doc LAFFNER, me elected 
president of ti fmerican Society of 
Training Dire s (center) is congratu 
ited on his iors by Ralph Cat 
ft) and Jack RI ' right 

ng Picture Prod pres 

cer ( 1 nover 





@ One of the highlights of the re 
cent Fifth Annual Conference of 
the American Society of Training 
Directors was the address deliv 
ered by RALPH CATTELL, vice 
president of WILDING Picture Pro 
pucTiIons, INc., Detroit 

Mr. Cattell, 


that portion of the program de 


speaking during 


voted to the audio-visual media, 
outlined a formula which can be 
followed in dete rmining a proper 
film program for a large industry 
Of particular interest to those 
in attendance were his remarks 
ibout the care which should be 
exercised in properly analyzing 
the problem or problems to be 
corrected by the use of films be 
fore establishing the film require 
ments of any given organization 
New McLaren Film to be Previewed 
at Central Section Meet of SMPE 
@ The lt 
Dull Care, a new visible music film 
by NorMAN McLaren of the Na 
tional Film Board of Canada, will 
highlight the 


S. premiere of Be Gone, 


Central Section 
meeting of the Sociery OF Morion 
Picture ENGINEERS in Toledo on 
June 10 


session, papers to be delivered in 


During the afternoon 
clude “University Productions in 
l6mm” by Professor R. W. Wac 
NER of Ohio State University, and 
\ Precision Lens Testing Cam 
era’ by W. La Rue Jr. of the Bell 
& Howell Company 
Film Research Associates Schedule 
Forums on Personnel Training, Labor 
@ The Wednesday film forum ses 
sions of Fitm Researcn Associ 
month of May 
will deal with the 


ares during the 
inalysis and 
evaluation of films on personnel 
training and development, Jun 
meetings will be devoted to films 
relations 
All FRA film forums are held on 
Wednesdays from 1 to 7:30 
p.m, at 135 W 52nd Street, N.Y 


on labor management 
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Automatic Projection Corporation 
Names District Sales Representation 
@ With better service as a sales 
objective, AUTOMATIC PROJECTOR 
CORPORATION announced the ap 
pointment of Ortin Cousino and 
Robert Rvusin as district sales rep- 
From his office at 
16866 Garfield, Detroit 19, Cou- 
sino will cover the states of Mich 
igan and Ohio. Rubin will take 
care of company business in the 


resentatives. 


eastern seaboard states from the 
firm's home office at 19 W. 44th 
St.. New York 18 

The company's Chicago office, 
located in the Hotel Sherry, 1725 
FE. 53rd St., will be manned by 
Water Gorvon. From now on 
his territory will include Illinois, 
Indiana, Wisconsin and Minne 


sota in the midwest. 


Screen Advertising Analyzed in Talk 
by Fleischer and Robins of JHO 

@ MAX FLeiscHer and Russ Ros- 
ins of the JAM HANbDY ORGANIZA- 
rion, discussed “Sponsored Enter- 
tainment Shorts” at last month’s 
meeting of the Dayton Ad Club. 
They especially delved into the 
uses, problems and potentialities 
of screen advertising, televisual as 
well as theatrical. 

Fleischer, staff specialist in tele 
vision and director of animated 
Jam Handy, is the 
well known creator of film person- 
alities for Superman, Popeye, Bet- 
ty Boop and Koko the Klown, He 
is also author of several articles 
and the book, “Noah's Shoes’. 
Robins, Jam Handy account exec- 


cartoons tor 


utive, specializes in dealer devel- 
opment work and sales promotion. 


New York ” 
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Scene in GE slidefilm 


General Electric Sponsors Slidefilm 
on Industrial Heating by Electricity 
@ A 25-minute sound slidefilm, 
Heat—Where You Want It, and 
five booklets make up GENERAI 
Evecrric Company's twelfth pro- 
gram package on industrial heat- 
ing. The series, More Power to 
imerica, is designed to show how 
heat, when properly applied, can 
help industry increase produc 
tion, design better equipment and 
improve product quality. 

rhe slidefilm explains how elec 
tric heating can be built into va- 
rious kinds of industrial machines 
and equipment for heating liq 
uids, surfaces, pipelines, process 
air and soft metals. Using the 
case history technique, the film 
shows how compact heaters have 
been installed in a wide range of 
equipment from food-packaging 
machines to stereotype-melting 
pots. Special emphasis is placed 
on the benefits of these “built-in” 
electric heaters 
tional 


reduced opera 
minimum mainte 
nance expense, more efhcient op 
eration, and improved working 
conditions, 


costs, 


The slidefilm and booklets, as 
well as other More Power to 
America programs, are available 
from General Electric, Schenec 
tady 5, N.Y. 


Sarra Produces Slidefilm History 
of Jewel's Home Service Unit 

@ Trading With a Friend, 15-min 
ute slidefilm in color, has just 
been released by the Jewet TEA 
Company. Produced by Sarra, 
Inc., the film shows how Jewel's 
home service organization devel 
oped from a small, one-man opera 
tion at the turn of the century 
into one of the largest sales groups 
of its kind in the country. Espe 
cially stressed in this history of 
industrial growth and expansion 
is the point that the organization 
still has the warm, personal appeal 
that contributed so much to its 
SUCCESS. 


Jewel is currently distributing 
the slidefilm to local community 
groups. A print may be obtained 
by writing to the company at Bar 


rington, Illinois. 
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SEYMOUR JACOB 


Radiant Screen Names S. Jacob 

as New Midwestern Sales Manager 
@ RADIANT MANUFACTURING Com- 
PANY appointed SEYMOUR JACOB 
then Midwest district 
manager. A veteran of seventeen 


new sales 
years in the photographic field, 
Jacob will be in charge of mer- 
and selling Radiant 
screens and equipment in the cen 


chandising 


tral states. 


Filmeffects’ Chinese Color Feature 
@ Firmerrects oF HoLttywoon, 
optical printing specialists, have 
recently completed the blow up of 
a feature length Chinese picture 
from 16mm Ansco to 35mm Ansco 


The 


Color film, Wedding in a 
Dream, is thought to be the first 
Chinese feature film in color. The 


the 
representative for the Hong Kong 
Movie 
ute the film in China. 


work was done for Suez Chen, 


agency, which will distrib- 





For lémm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 
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B&H Announces "Five-Year Plan" 
and Releases Profit Statistics 

@ Bect & Howett Company an- 
nounced a “five-year plan” de- 
signed to widen present markets 
as well as to create new ones in to- 
day’s changing economic atmos- 
phere. The plan was presented to 
dealers by CHARLES H. Percy, 
B&H _ president, shortly before he 
released figures that showed Bell 
: Howell's net profit in 1948 was 


1,527,431 after taxes, as com- 
mete with $2,384,125 in 1947. 
Total company sales last year 


amounted to $17,608,553, two and 


a half per cent lower than the rec- | 


ord peak reached in 1947. Stock- 


dends at the rate of $1.25 per com- 
mon share. 


Natco Offers Sound Film Projectors 
to Local Dodge Dealers at List Price | 
is trying out a new | 


@ Narco, INc., 
way to sell projectors. According 
to an agreement made with the 
Dovcr Moror Car COMPANY, 
Natco will sell 
while, 
mailing to its 4,000 dealers, rec- 
ommending that they see 
local Natco dealer and take advan- 
tage of the list price offer. 

In discussing the agreement, 
Ray Myerson of Natco said, “I've 
heard about those national dis 
count deals at NAVED meetings 
for two years, and this one is set 
up just as the dealers wanted it 
In the manutac 


turers have sold directly to motor 


past, projector 
car Companies at a wholesale price 
instead of working through pro 
jector dealers. But we have con- 
vinced the management of Dodge 
that Natco dealers can do a better 
job of selling projectors to auto- 
than could 
motor car manufacturer, As a re- 
sult, the dealer gets full normal 
profit on every projector sold to 
Dodge We confident 
our dealers will do such a tremen 


mobile agencies any 


dealers. are 
dous job with these prospects that 
manufacturers in other fields will 
also invite our dealers to sell pro 
jectors directly to their agencies.’ 


Eastman Kodak Builds in Panama 

for Tropical Photo Research Program 
@ EAstMAN Kopak Company has 
built a modern two-story building 
in Panama City and a jungle test 
station on Barro Colorado Island 
in Gatun Lake, a part of the Pan 
the 
carrying on tropical §re- 


ama Canal, for express pur- 


pose of 


search in the field of photography. 


tst OUR READER SERVICE BUREAL 


FOR AL DIO-VISUAL 
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its projectors to | 
Dodge dealers at list price. Mean- | 
Dodge agreed to send out a | 


their | 


INFORMATION 


FILMSTRIP. 


ALL STEEL CABINET 


e FIREPROOF - DUSTPROOF 
e SIX DRAWERS 


Accomodates filmstrips of various lengths 


e HOLDS OVER 300 CANS 


Takes |'” paper labeled lid cans com- 
monly used for 35 MM strips 


e SIX po neraais DIVIDERS IN 
EACH DRA 


Easy to — drawer into divisions of 
designed width 


e INDEXED 


holders received $692,281 in divi- | 


Two large index card holders for each 
drawer. 


e OVERALL SIZE 


1S” wide, 12” deep, 13” high 


size 15” wide; 
ished chrome trim 


readymo: 





Write for Ilustrated 
Literature 
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ARE QUALITY LEADERS 


* wheelbase 


MERRILL LER 


3049 E. GRAND BOULEVARD 


Olive-Grey enamel baked on. Pol- 
' 
Model SF-5 1. 1250 slides (2500 


Model ‘F 5S holds approximate! 
2500 slides (5000 veadymounts) 


, (ITT Vee! 


PRODUCTS CORP. 


PRODUCTS AND SERVICES ADVERTISED 
IN 


“Roll-ct’’ TABLES 
MOBILIZE Projector Equipment 








illustrated MF-6 


2 x 2 SLIDE FILE 
Files readymounts, glass, etc., 
struction throughout 
12” deep; 


heavy gauge stee! welded con- 
drawers, instant selection. Overall 
13” high 





No. 17 


Power Rewinds * 5S 
* Film Cleaners * 

tion Tables * Reels * 
Complete Line 





New l6mm Catalog 


Contains Film Cabinets * 
licers 
rojec- 
Cans * 





IN THESE 


THE AUDIO-VISUAL 


by rolling it 
where you want it 


@ safely 

®@ easily 

@ quietly 
@ smoothly 


MAKE ANY ROOM 
A PROJECTION ROOM 
with 
“‘Roll-it’’ 


The first projector table 
equipped with brakes 


Height 38” Wheels...... 4” 
Length 30” Wheelbase 22'2” 
Width 16” Weight ..... 32¢ 


WRITE FOR 
ILLUSTRATED FOLDER B- 12 


COMPANY 


DETROIT 2, MICHIGAN 


° NEW YORK,NY. 


PAGES 
FIELD 
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for price and quality 


COMPCO 


precision manufactured 


STEEL FILM CANS 
AND REELS 


Tempered steel reels hold to width... 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
are lustrous, baked-on, hammertone gray 
finish. 
See Your Visual Education Supply Dealer 
or Write to Manufacturer for Information. 
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COMPCO CORPORATION 


2253 W. ST. PAUL AVE. 
CHICAGO 47, ILLINOIS 














HAT'S the title of the new 
illustrated booklet givin, 
complete details of the Fonda 
Film Developer. Shows how 
Fonda has eliminated the film 
slack problem. Write today for 
your complimentary copy. 
Address: 2222 Pacific Highway, 
San Diego 12, California 


Fonda Film Processing 
Equipment Division 


Soe a SS 


STAINLESS PRODUCTS 


San Diego 12, California 


60 E. 42nd St., New York 17, N. Y. 


Medical Film Institute: 


(CONTINUED FROM PAGE EIGHTEEN) 
which will act in a consultant capacity. It will 
provide film producers with several kinds of 
consultant services, will help maintain stand- 
ards of competency in medical films, both as to 
scientific content and film quality. Upon re- 
quest it will make utilization estimates should 
sponsors or producers wish to get an authori- 
tative opinion concerning whether and in 
what ways a proposed film would integrate 
into a medical education program, be it pre- 
clinical, post-graduate, professional or lay in 
purpose. Under certain circumstances, the 
MFI may elect to sponsor a film, but such oc- 
casions are not expected to arise often, and 
any films made by MFI would be strictly ex- 
perimental productions. 

The method of providing for the various 
consultant services is simply that of engaging 
specialists in the subject to be tackled. An 
example of the method is now in operation 
at MFI as it proceeds with the fulfillment of a 
contract awarded by the U.S. Department ol 
State requiring MFI to evaluate and select a 
group of medical films of sufhcient excellence 
to be added to the list of USIS medical films 
for distribution abroad. MFI is commission 
ing both film experts and medical specialists 
to review recent celeases, thereby insuring that 
the films recommended to the State Depart 
ment will be medically sound as well as up to 
par picture-wise. 

EXAMPLE OF INTERNATIONAL ROLE GIVEN 

\s an example of the international role 
which MFI may play, consider the interesting 
arrangement whereby the National Cancer 
Institute has commissioned MFI to serve as its 
supervisory agent in the making of a cancer 
film in collaboration with the National De- 
partment of Health and Welfare of Canada. 
Because of a restrictive quirk in the mass of 
U.S. Government rules and regulations, the 
National Cancer Institute was unable to deal 
directly with the Canadian agency, but 
through MFI becoming nominally the U.S. 
sponsor, contracts were drawn to the mutual 
satisfaction of NCI and its Canadian counter- 
part whereby each will support equally the 
cost of the film, actually to be made by the 
Film Board of Canada. Picture is to be a two 
reel B&W for lay public, with a ten minute 
version for theatrical distribution. Working 
title, The Scientist Versus Cancer. 

Included among the thirteen members of 
MFIs Advisory Committee are Orville Gold 
ner, former head of Navy Training Films now 
with Curriculum Films of Color Corp. of 
America; Dr. Francis Keppel, Dean of Har- 
vard’s Graduate School of Education; Captain 
Robert V. Schultz, M. C., USN, Chief of 
BurMed’s A-V Training Section, Washington, 
and Chairman of the Inter-Departmental Com- 
mittee on Medical Training Aids; Dr. Thos. 
D. Dublin, Director of the National Health 
Council, N. Y. C.; and Dr. Walter A. Bloedorn, 
Dean of George Washington University's 
School of Medicine, Chairman of the Commit- 
tee on Audio-Visual Aids of the Association of 
American Medical Colleges. 





y= You Setting Up 


A Sales Training 
Program? 


Or should you be? 


Fen Doscher named it the number one 


business problem of sales executives 
today. 


An accepted, prime tool of sales 
training is the sound slide film, 
properly backed up with Meeting 
Guides and other integrating 
material. 


We make them for: 


Lily-Tulip Cup Corporation 
Johns-Manville Corp. 
Singer Sewing Machine Co. 
E. R. Squibb & Sons 
The New Haven R. R. 
Empire Crafts Corp. 
Robert Reis & Co. 
Gregg Publishing Co. 
Remington Rand Inc. 
National Coal Association 
Westinghouse Radio 





Write or phone: COlumbus 5-7621 


245 West 55th Street 
New York 19, N. Y. 


| forway 


the 4-way 
better 
sound 

projector 








UNDISTORTED OUTPUT 








with 10 WATTS . 
| 


NEW model I0A 


$345 


See your dealer or write 
\ for complete information 


FORWAY CORP. 


245 W. 55th St., NW. ¥. 19, W. Y. 


oo 
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Saue-Kole 


FILM PROTECTION 


The only film protection that pro- 
vides a slippery-smooth surface 
for easier trouble free projection 


Gives Your Films 
Extra Mileage 
* Guards against 


scratches, wear and 
climatic changes. 


* Keeps films flexible 
—reduces breakage 


* Protects the sound 
track 





Save-Kote is a scientific process that 
covers any 16mm. or 35mm. film with 
a tough, impervious coating that pro- 
tects and preserves your film against 
dirt, dust, scratches, fingerprints, abra- 
sives, excess heat, extreme cold, oil, or 
high humidity. Save-Kote contains no 
injurious chemicals and cannot affect 
the film in any way. Can be applied to 
any film—new or used—color or black 
and white. 


Save-Kote is inexpensive! $1.25 per 
400 ft. reel. Special quantity discount 
on large orders. Minimum order $2.50. 


SAVE-KOTE YOUR FILMS TODAY! 


Send orders direct to 


AMERICAN FILM REGISTRY 


Save-Kote Division 











28 East Jackson Bivd. Chicago 4, Illinois 











Do You Want a 


FILM 
DEVELOPING 
MACHINE 


. . « built from stock parts 

. . . for your specific process 

. . . that’s really adaptable 

. . . that’s built for long service 





. .. that gives you greater value? 


If You Do 


| 2007 S. Michigan Blvd. + Chicago 16 
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New CBS Film Reports Progress 
of Medium in “Television Today” 





* The Columbia Broadcasting System has re- 
cently completed Television Today, a 35-min- 
ute documentary-presentation film in which 
television uses its own sight and sound tools 
to tell the comprehensive story of its present 
status and significance in the nation’s life. 

It is interesting that we have recently seen 
practically all communications media- 
television, 


radio, 


newspapers, magazines, outdoor 


turn to the non-theatrical film as a sales pro 
motion device. (In fact, probably no commu- 
nications medium uses motion pictures less in 
direct sales promotion work than the commer- 


cial and educational film industry, itself.) 


Covers ALL Aspects OF TELEVISION 


Television Today is a visual investigation of 
all major aspects of television, its audiences, 
programs, technical resources, creative capaci- 
ties and effective functioning for advertising 
and sales. 

Victor M. Ratner, CBS Vice President in 
Charge of Promotion, produced the picture. 
It was photographed between midnights and 
dawns in the Grand Central studios of CBS- 
IV. Location shots were in the 


offices of ad agencies, the 


made homes 
of set owners, the 
assembly plants of manufacturers and othe 
real life locales. 

The cameras that made Television Today 
even scanned the densely grouped roofs of 
urban areas to record the forests of receiving 
antennas, which are a sure symptom of the 
medium’s growing importance. 

All the people in the film are “from life” 
except the professional actors who appear in 
television program excerpts comprising part 
ol the story. 

“Chairs nowadays have 
the home,” 


a new meaning in 


the film’s narrator says in the open- 


ing sequence which shows a modern dance 


on the screen. “From chairs today we see the 
world . . . looking at television.” The sequen- 
ces that follow dramatize both the statistical 
and the human meanings of television as a 


“young giant in a hurry.” 


OuTSTANDING CBS-Tv PROGRAMS SHOWN 
The film summarizes the story of CBS as a 
creative force in television, incorporating 


sports scenes, comedy, drama, music, news and 
special events broadcasts. CBS programs seen 


in the film include Toast of the Town, the 
Irthur Godfrey shows, Lucky Pup, Winner 
Take All, and Vanity Fair. Examples of visual 


ly interesting commercial announcements also 
are shown. 
In surveying Columbia’s TV facilities, Tele- 


isiton Today captures scenes in the CBS field 


shop, studios and control rooms, and shows 


such CBS technical developments as cool light 
lighting 


sources, dramatic 


effects and rear 
projection. 

Technical Notes: Television Today was made 
as a CBS production, with the technical serv 
and facilities of the International Movie 


Producers Service. 8 


ccs 
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The ONE-STOP STORE for 


ll 


Film Production Equipment 


i 


Hii} 
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| 





Since 1926 $.0.S. has supplied leading 
film producers with Studio, Cutting Room 
and Lab equipment. IN STOCK — Cameras, 
Lenses, Booms, Blimps, Dollies, Moviolas, 
Recorders, Printers, T. V. Background Pro- 
jectors, Processors, etc.—UNDER ONE ROOF. 


aes CATALOG “STURELAB” 


—listing over a thousand 

“Best Buys’’ 
/ rebuilt apparatus is 
Well-named “The 
Bible of the Industry” it’s 
worth having. Write for 
your FREE copy—edition 
is limited. 


in new and 


ready. 


—— 


MULTIPLE VIDEOLITE x 


Four 18” Alzac giant re 
flectors for 750/2500 
lamps, Mercury Vapor or 
3200° Kelvin. Numocush- 
ion stand raises to 86” 
Head section will hang or 
set anywhere. 


¢4e 


Includes 
cable and casters. Entire 
unit folds compactly. 


Less stand 5] 90 


With stand add $28. 


Flash! FAMOUS COLOR-TRAN LIGHT KITS 
Now available of $.0.S. (Outside N.Y. area! 


SPECIAL VALUES for THIS MONTH 


2000W Fresnel spots with heavy yoke $57.50 


Arriflex motorized newsreel camera, four lenses 795.00 
New Cine Special Blimp (Plue tax) 295.00 
Neumade 16/35MM automatic film cleaner 194.50 


Houston 16MM KIA film processing machines (simi- 
lar to Model 11) rebuilt...... 3485.00 


B and H automatic 16/35MM hot splicer 795.00 
16MM Sound Readers, amplifier, speaker, complete 147.50 


Bardwell McAlister SKW Floodlites 111.75 
35MM Cinephone Recorder. . 495.00 
Synchronous Motors 1/12 H.P 57.50 


S. 0. $. CINEMA SUPPLY CORP. 


Dept. H, 602 W. 52nd St., New York 19, W. Y. 

















asian a hens CAMERAS 


Rebuilt 
1 motor adaption 


agavine an¢ 
EYEMO ACCESSORIES AND PROFESSIONAL CINE EQUIP- 


factory 


inspected 


MENT—Eyemo Magazines, developing outfits, printers 


CINE LENSES The world’s largest selection of fine cine 
lenses | Zeiss, Cooke, Astro vdhwers & Lomb, Goerz 
and many others) available on 15 day trial High 


Speed, Wide Angle, Telephoto In focusing mounts 
coated to fit Evemo Bell & Howell, Profess 
Mitchell 35 and 16, Maurer 

FREE CATALOG: full des« 


ional 


ription and prices. Send this ad to 
Burke & James, Inc. 
321 So. Wabash Ave. 
Chicago, ill., U.S. A. 
Attn: B. Samuels 














WRITE FOR “FILM GUIDE” LISTS 
@ Agro 


wing library of Film Guides is now 
yvailable from BUSINESS SCREEN. Write 
day o Chi ago 10 for omplete list 
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Kodak Annual Report Shows Rise 
in Production of Film Products 
@ The production of Kodaslidk 
projectors, Cine-Kodak cameras 
and Kodascope projectors during 
1948 was above the 1947 mark, 
according to the 46th annual re 
port of the EAstMAN Kopak Com 
PANY. Total sales of the firm's long 
line of photographic equipment 
and supplies was up approximate 
ly 24 per cent. During the year, 
more than filty new or improved 
products were announced, among 
them the Kodaslide Table Viewer, 
a series of high-aperture, lomm 
Cine Ektar lenses and a new type 
of safe motion picture film. 
Because the company expected 
films to be extremely important 
in television, it set up a television 
section in the laboratory at Roch 
ester to study the best types of film 
available for the dynamic new 
This vear, the Recordak 
Corporation also offered Kodak 
its Priplex 


industry. 


Microfilmer, a new 
microfilming unit which takes pic 
tures on half the width of l6mm 
microfilm. 


Ampro Gives Arc Projection Aid 

to A-V Directors and Dealers 

@ Ampro Corporation has es 
tablished a new consultation ser 
ice on the use of l6mm high in 
tensity are projectors Founded 
specifically to solve arc projection 
problems for architects, visual ed 
ucation directors, and motion pic 
ture equipment dealers, the serv 
ice is available free of charge. In 
line with this program, Ampro 
has also prepared a pamphlet giv 
ing pertinent information on the 
establishment and use of l6mm 


are projec tion. 


AMPRO’S CONSOLE MODEL FOR EXECUTIVE OFFICES 








DeLuxe SOUND PROJECTION WitH EAse of operation are outstanding fea- 
tures of the new Impro lomm projector console model pictured above. 
(Story follows in the column below.) 


@ For the modern executive office 
and conference room, the AMPpRO 
Corporation has combined a high 
quality 16mm sound motion pic- 
ture projector with an attractive 
piece of furniture in the new Am- 
PRO Consote. Hidden in a rich 
mahogany cabinet is a compact, 
precision-built Ampro_ projector. 
lo transform the cabinet for 16- 
mm projection, the owner has 
only to lift the top of the cabinet, 
raise the projector on its counter 
balancing unit, swing the perma- 
nently 
place, and thread, connect and be 


attached reel arms into 
gin showing a l6mm film. The 
entire operation takes less than a 
minute. 

The new Console utilizes the 
same outstanding features as the 
Ampro Compact, including quick, 


easy set-up; brilliant, clear pic 


tures and rich, life-like sound re 
production; both sound and silent 
film speeds; simplified threading; 
new swing-out gate for easy clean- 
ing and inspection of aperture 
plate and pressure shoe without 
disturbing lens focus. Of course, 
the projector mecharism is fully 
removable from the cabinet for 
mechanical and electrical servic- 
ing. 

Full details, specifications and 
prices can be obtained from the 
Ampro sales division, 2835 N. 
Western Ave., Chicago 18. 


Canadian Import Ban on Projectors 
Is Lifted; Quota System Set Up 

@ Canada has lifted its ban on 
l6mm_ projectors imported from 
the United States. To prevent 
American manufacturers from 
flooding the country with projec- 











One of the 








709 ATLANTIC BLDG. 
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“Star Bright,” just released by the Allegheny 
Ludium Steel Corporation, is one of the 152 films* 


for which our staff has done the writing. 


Ocuedsle Granduccé 


THE COMPLETE FILM WRITING SERVICE 


GUARANTEED ACCEPTABILITY 


we «P30 F STREET NW ye WASHINGTON 4, D.C. 


*as of April 22 


EXECUTIVE 5941 





























tors, however, the Canadian gov- 
ernment has set up a quota system, 
based on the dollar expenditure 
of each importer during the year 
between July 1, 1946 and June 30, 
1947. The quotas will be set up 
quarterly. For projectors ear- 
marked for educational use the 
quota will be raised—12 per cent 
for the first three quarters of the 
year, I4 per cent for the final 
quarter. 

200 View-Masters Sent to Europe 
by U.S. Jr. Chamber of Commerce 
@ Hundreds of European children 
are secing a panoramic cross-sec- 
tion of America as the result of an 
international good-will project. 
Phe Untrep States JUNIOR CHAM- 
BER OF COMMERCE recently ship- 
ped and distributed 200 Virew- 
MASTER 2,500 
View-Maste1 stereoscopic reels to 
hospitals in Belgium and neigh- 
boring countries. 

Only alter several weeks of study 
to determine the most effective 
way to present realistically Amer- 
ican life to European children did 
the Junior Chamber select the 
View-Master. All the stereoscopes 


stereoscopes and 


and reels were donated by Saw- 
yer’s, INc., Portland, Ore., manu- 
facturer of the View-Master. 
According to Paut D, BAGWELL, 
national president of the Junior 
Chamber, “We had been search- 
ing for some time for an item 
that would impress the peoples 
of Europe with the true desire for 
friendship on the part of Amer- 
icans. After conferences 
with members of the State Depart- 
ment, ECA, and men from other 
organizations who have lived in 


several 


Belgium for some time, we reached 
the conclusion that one of the best 
gilts for us to present would be a 
number of View-Masters.”’ 

Among the reels selected are 
scenes of various American cities, 
national parks and other pictures 
which typify the living conditions 
attractiveness of the 
United States. Fairy tale and ani 


and scenic 


mal reels also were included. 
Southern Distributor for Save-Kote 
Named by American Film Registry 
@ Newest distributor licensed by 
the AMERICAN FILM REGISTRY to 
handle their SAve-KotE process of 
protecting film against dirt, dust, 
oils and abrasives is the Distrisu- 
rors Group, INc., of Atlanta, Ga. 
Io cover the southeastern and 
gulf states, Distributors will estab- 
lish processing stations in Atlanta, 
New Orleans and Dallas. 


USE THE READER SERVICE BUREAL 


OF BUSINESS SCREEN FOR SOURCES 


BUSINESS SCREEN MAGAZINE 














NEW PRO 


DUCTS 








AUDIO-VISUAL EQUIPMENT FOR 


% BUusINESS AND INDUSTRIAL SALES 
of projection equipment and ac- 
cessories upward 
trend this month as new sales pro- 


continued an 


grams were being applied to com- 
petitive merchandising. 

Camera Tripod Head for Video 

@ THe Camera EQuipMent Com- 
PANY has announced a new Bat- 
ancep “TV" Tripop Heap which 
can be easily fitted to RCA, Du 
Mont or other television cameras, 
and attaches to all standard wi- 
pod bases, pedestals and dollies 
used by TV stations today. 

Ihe balancing feature incorpo 
rated in this equipment reduces to 
a minimum the effort required by 
the TV cameraman to pan or tilt 
the camera. Another important 
feature of the new head is the 
safety factor that if the operator 
neglects to lock the tilt with the 
camera mounted, there is no pos 
sibility of it falling forward o1 
backward, thus eliminating acci 
dents and strain on the operator. 

The pan handle is the adjust- 
able telescoping type, quickly set 
by means of a knurled locking 
ring. The position of angle de 
sired for operator's comfort is ad 
justable by means of a lever which 
is a positive locking device. There 
is no play between the pan handle 
socket bracket and the head, even 
when the adjusting locking lever 
is released. It is no longer neces 
sary to release a knob and in ad 
dition a lock when tilting the 
head, as in other type heads. 

The entire mechanism is ball 
bearing in operation and enclosed, 
making it dustproof. It is factory 
lubricated and will not require 
lubrication for a long time. 


The Balanced “TV” Tripod 
Head uses a distinctly new con 
cept of pan and tilt action in 


which friction and gyro principles 
have been discarded in favor of 
what its manufacturers are calling 
“floating action”, Even in pans o1 
tilts of slight degree, or pans ol 
360°, smooth and effortless action 
is realized. 

S.V.E. Shows New Model DDS 

for Field Slidefilm Projection Use 
@ Specifically designed for sales 
demonstrations, product demon- 
Strations, small training groups, 
and for portable, easy-to-set-up 
projection of 2” x 2” 
single and double-frame filmstrips 
is the Socierty FOR VisuAL Epuca 
ri0N, INC. assembly of projector 


slides and 
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and projection screen Mopvet DDS. 
The unit may be 
executive’s desk, in the prospect's 


used from the 


home, in windows or in over-the- 
counter demonstrations. 

The unit consists of a Model 
DD S.V.E. Tri-Purpose Projector 
of 150-watts, with coated objective 
(F: 3.5) lens and all-coated opti 
cal elements, which has been fitted 
into a deluxe carrying case, the 
cover of which serves as the pro- 
The unit projects 
single and double-frame filmstrips 


jection screen. 


or” 


and 2” x 2” color slides, Storage 


space has been provided in the 
2” x 2” slides and film 
strips, the capacity being 100 slides 


case for 


and 6 filmstrip cans. There is also 
space for filmstrip manuals and 
other literature. 

Either a 3” or 4” coated anastig 
mat projection lens of the finest 
quality is furnished with the pro 
jector, depending upon the pref 
An addi 


coated lens is available 


erence of the customer, 
tional 5” 
far $20, 
Overall dimensions of the unit 
are 12” x 1734” x 514”. The price 
of the DDS complete with case, 
extra 
20-foot extension cord is 
For $4.00 additional, 


wiring can be installed in the pro- 


150-watt lamp, and extra 
$92.50. 
heavy-duty 


jector at the factory, thus making 
the projector suitable for opera 
tion from storage battery or Delco 
system. When so wired the S.V.E 
Model DDS is a useful export tool 
as it can then be used with any 
kind of electric current. e 


RCA Releases Data on "400" Jr.— 
New Single-Case Sound Projector 
@ A new single-case sound motion 
picture projector, the RCA “400” 
Juntor, has been added by the 
RCA VisuAL Propucts Group to 
its “400” series. According to 
Haroip D. Desror, of RCA Vic- 
tor’s publicity department, the 
one-case unit will be available in 
June at the tentative retail price 
of $442.50, 

lo make the projector as com 
pact as possible, the eight-inch 
speaker was incorporated into the 
lid of the case, which also doubles 
as the speaker baffle. A 50-foot 
cable enables the operator to place 
the lid-speaker next to the screen. 
The high-speed gears on the new 
model are made of nylon, which 
extensive laboratory tests proved 
to be longer-lasting and quieter in 
operation then ordinary steel or 
fiber gears. 

Besides the speaker, the “400” 
Junior’s auxiliary equipment in- 
cludes a 15-foot power cord, a reel 
that accommodates 400 feet of 
film, a 50-foot speaker cable with 
plug, upper and lower reel arms 
and an extra exciter lamp. 

Among the special features of 
the new projector is constant cool- 
either 
speeds. Selective speed change, ac- 


ing at sound or silent 
complished mechanically so that 
there is no change in blower speed, 
makes the new model an unusual- 
projector. A 
framing device 
adjusts the position of the film in 


ly cool-running 
“theatrical type” 





STILL PROJECTION ON THE CUSTOMER’S DESK 


Asove: THe New SVE Monet DDS for slide or slidefilm projection con- 
tains screen and storage for complete projection package (story above). 
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RCA “400” Junior Projector 


the gate without moving the aper 
ture plate. 

Ihe RCA “simplified film path” 
design, with an embossed guide 
line for easy threading, is incor 
porated in the new projector, to 
gether with a wide-swinging film 
gate, and “‘cushion-action” sprock 
et shoes. Also, rewinding of film 
is an automatic operation and 
does not require the changing of 
reels. Regardless of the amount 
of film on the reel, proper tension 
on the film is always maintained 
due to the RCA “even tension” 
take-up. 

A powerful, four-stage amplifie 
in the projector delivers a full 10- 
watt output with less than five 
per cent distortion throughout the 
(CONTINUED ON THE NEXT PAGE) 





NEW 16MM MOVIOLA 








Model LP 


Picture area / 
2"x2 %"" ' 


also 
available 
with sound 
equipment. 





Write for literature and prices on our 
complete line of 16mm and 35mm editing 
equipment, which includes: film viewing 
machines, sound readers, synchronizers, 
differential gear rewinders, rewinders. 


MOVIOLA Manufacturing Co. 
1451 Gordon St., Hollywood 28, Calif. 
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(CONTINUED FROM PRECEDING PAGE) 
Die cast 
ing of the main frame, backplate 
and lamp hous¢ 


l6mm recording range. 


vermits a high 
I g 


degree of accuracy in assembly 


and close control in fabrication. 
New Color Tran Lighting Unit 
Aids Producer on Location 

@ The recently deve loped CoLorR 
FRAN lighting equipment would 
scem to be the answer to a great 
many producers’ needs for light 
lights for loca 
tion and small set use. And the 


we ight, portable 


lights require no generators, are 
110-120 

fewer 
amps than equivalent standard set 


operated from regular 


volt lines, and draw tar 


lighting equipment 
All = the equipment 
needed for most small sets can be 


lighting 


carried in two suitcases weighing 
35 and 39 pounds respectively 
The Color-Tran equipment uses 
standard 150 watt reflector flood 
or spot lights such as are used for 
Heart of 
the outfit is the Color-Tran con 
vertel 


store window display. 


which steps up the, light 
output of the lamps by kicking 
up the voltage to provide extra 
brilliant illumination during the 
picture taking period. The colon 
temperature of the light is also 
controlled by the Color-Tran con 
verter so that throwing a switch 
can change it to either 3200 or 
100 degrees Kelvin as the occa 
sion demands 

Another advantage of the lights 
is that they mav be used at then 
regular brilliance during the set 
ting of lights and preparation for 
the scene ind need only be in 
creased in brilliancy during the 
taking period or when a meter 
\ Color-Tran 
spotlight kit, consisting of 3 spot 


reading is required 


lights and a broad, can be used 
110 volt 
Each 
; amps, has 
light intensity of a 750 


at full capacity on any 
line tused for 15 amperes 
spot, using only 
LWICC the 
watt spot light drawing 6 amps 
The Grover light, using 3 150 


watt bulbs, will give more light 


than a 2,000 watt light, according 
to the manufacturer. The Grover 
light operates on 8 imps, while a 
2,000 watt spot consumes about 
15 alps 

Lhe Color-Tran kits are pack 
aged lor easy portability and in 


clude thre« 


lights complete with 
stands, bulbs and snoots and the 
Color-Tran Convertet 
2 different kits 


the present writing, they may be 


There are 
iailable and at 


either rented or bought trom the 
Color- Tran company 


WRITE BUSINESS SCREEN FOR SOURCI 
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PORTABLE SOUND PROJECTION FOR PLANT SHOWS 


Tus INGeEN1ous PortTABLE 16MM THEATRE mounted on a factory dolly, 
attracted throngs of training directors to the Wilding Pictures exhibit 
at Cleveland last March. Projection is via a DeVry lightweight sound 
projector in a new continuous automatic setup devised by- Technical 
Service, Inc. This type of unit aids portable showings of training, safety 
or morale films anywhere on the plant, office or warehouse floor. 
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New Magnetic Film Recorder 
Designed by Hallen Corporation 

@ Something new in the sound 
film recording field is promised 
by the HALLEN Corporation of 
Burbank, Calif. They will soon 
add to their product line a new 
portable synchronous magnetic 
film recorder. According to LEN 
Roos, head of the company and 
member of the American Society 
of Cinematographers, the new 
Hallen machine will record sound 
on oxide-coated film 17/4mm 
wide. However, standard perfora- 
tions will allow the device to be 
operated in synchronization with 
any 16mm or 35mm synchro-mo- 
tor driven camera. The unit, con- 
sisting of recorder and amplifier, 
weighs 90 pounds. Parts that touch 
the coated film are fashioned from 
non-magnetic stainless steel. 


New Microfilm Reader Marketed 

by American Optical Company 

@ The AMERICAN OpticaL Com- 
PANY this month announced their 
new and improved 16mm micro- 
film reader. The new machine, 
Mopet AO, is especially designed 
for rapid reading, copying and 
reproducing of all types of 16mm 
records, including checks, vouch- 
ers, letters, documents, financial 
reports, legal papers, drawings, 
charts, newspapers and books. 

Chief feature of the new reader 
is an electronically controlled mi- 
crofilm transport, which not only 
eliminates more than 100 moving 
parts, but also varies the speed of 
the motor electronically so that 
the film speed over the aperture 
remains constant regardless of how 
full or empty the driven reel may 
be. 

With the new electronic trans- 
port, the reader can empty a filled 
reel of microfilm in 50 seconds 
without danger of breakage or 
stretching. However, when turned 
down to its slowest point of move- 
ment, the film can take as long as 
10 hours—one frame a minute— 
to cross a 12-inch screen. 

Along with the new transport, 
the reader is equipped with a new 
type of reflectionless, texture-free 
projection screen, which reduces 
the possibility of eye strain in 
reading the microfilm. Eye fatigue 
is further minimized by an iris 
diaphragm, which allows the user 
to control the illumination to suit 
his own eyesight. A heat-absorb- 
ing glass filter protects the micro- 
film from any damage due to long 
exposure. 

Further information about the 
new microfilm reader can be ob- 


(CONTINUED ON FACING PAGE ABOVE) 
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VISUALIZING MICROFILM 


Model AO Microfilm Reader 


tained by writing to the company’s 
scientific instrument division, 
Buffalo, N. Y. 


Screen Gems to Service Distributors 


@ ScrREEN Gems, INc., new 16mm 
distributor for Columbia Pictures, 
intends to license reputable 16mm 
distributors and grant them the 
right to service libraries, schools, 
churches and shut-in institutions. 
Their films, of course, will be 16- 
mm versions of Columbia motion 
pictures. 


Merrill Lee Markets Projector Table 


@ ROLL-1T, the new projector table 
manufactured by the MERRILL LEE 
COMPANY, is equipped 
with brakes. Designed to roll 
heavy projection equipment where 
and when it is wanted, the sturdy 
table measures 30 x 16 x 38 inches 
and has a wheelbase width of 2214 
inches. Rubber-cushioned, four- 
inch wheels rolling, 
while the brakes provide both 
table and equipment with a firm 
anchor, even on inclined floors. 


actually 


assure Casy 


The Roll-it comes in two mod 
els, the large VP-2 which sells for 
$39.60, and the smaller PT-16 
which is available for $28.50. The 
smaller model measures 24 x 12 x 
34 inches and has a wheelbase of 
1834 inches. 


A Slight Pause for Correction 


@ In noting the special features of 
the new 16mm re-recorder manu 
factured by the Etrcrricat Re- 
SEARCH PRropucts Division of the 
WeEsTERN Exvecrric COMPANY, 
Business SCREEN last month erro- 
stated that the machine 
reduces flutter to a maximum of 
6 per cent, plus or minus. Actual- 
ly, the re-recorder allows no great- 
er flutter than .06 per cent at any 
given time. 


neously 


sremen EFFECTS * BACKGROUNDS 


TRUE REALISM — Yet economical 
YOUR STUDIO IS THE SCENE 
THE LONG SOUGHT ANSWER FOR: Television 


¢ Motion Picture Studio 


¢ Phot grapher 


SCENES CHANGED IN A SPLIT SECOND 


Bodde Translucent Screens and Hi-intensity Projectors 





wy dt Gowen ompany 


9130 Exposition Drive, Los Angeles 34, Calif. 


Please write for details 





Deer Trail Lodge -Wisconsin’s Largest and Finest 


In the Heart of the Beautiful North Woods 


O N beautiful Lake Nokomis, with its 


e 


43 miles of shore line, offers a wide 
variety of summer sports, including 
golf, boating, tennis, rifle ranges, 
hiking, croquet, green bowling, shuf- 
fle-board, ete. Distinguished clientele. 


Deer Trail Lodge is equipped with all 
modern conveniences—steam-heated 
—private baths—modern cottages— 
and features honest-to-goodness home- 
cooking. American plan. 


rj UQu 
- * yee 
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Being situated in the heart of the Deer Country, many opportunities will 
present themselves for the camera enthusiast to get unusual pictures of 


wild life. 





Muskie 
Wall-eyed pike 
Northern Pike 


Here are the fish you catch 
in Lake Nokomis: 


Crappie 
Perch 
Bluegills 








Deer Trail Lodge 


Heafford Junction, Wis. 


Our altitude of 1,675 feet offers you com- 
fortable warm days; cool, refreshing, restful 
nights; and welcome relief from hay fever. 


Pickerel 
Large mouth bass 
Small mouth bass 


Rock bass 
Sunfish 
Bullheads 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


EASTERN STATES 


* CONNECTICUT * 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 
Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 
Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 
Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA * 

Jam Handy Organization, Inc., 
Transportation Bldg., Washing- 
ton 6, 

Paul L. Brand & Son, 2153 K St., 
Washington 7. 

The Film Center, 915 12th St. 
N.W., Washington. 

The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing 
ton, 6, D. C 


* MAINE + 


D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND > 
Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16. 
Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 
Robert L. Davis, ?. O. Box 572, 
Cumberland. 
Stark Films, 537 N. 
Baltimore |. 


Howard E. Thompson, Box 204, 
Mt. Airy. 


* MASSACHUSETTS - 
Audio-Visual Corp., 116 Newbury 
St., Boston 16. 
Ideal Pictures, 40 Melrose St., Bos- 
ton 16. 
Jarrell-Ash Company, 165 New 
bury St., Boston 16. 
South End Film Library, 56 Val- 
lonia Ter., Fall River. 
Gilbert & Kelly, Inc., 134 Mid- 
dlesex St., Lowell. 
Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn. 
Stanley-Winthrops, Inc., 90 Wash- 
ington St., Quincy 69. 
Bailey Film Service, 711 Main St., 
Worcester 8. 
* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W. 
Central St., Manchester. 
* NEW JERSEY - 
Vitascope, Film Distributors, 155 


Washington St., Newark 2, 
Phone Mitchell 3-7880. 


Slidecraft Co., South Orange, N. J. 


Howard St., 


* NEW YORK - 


A. B. T. Productions, Inc., 460 W. 
54th Street, New York 19. 

Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St., 
New Berlin, New York. 

Buchan Pictures, 79 Allen St., 
Buffalo. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Association Films, (Y.M.C.A. Mo- 
tion Picture Bureau) 35 West 
15th Street, New York 17. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
l4th St., New York City 11. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Otto Marbach, 630 9th Ave., New 
York. 

Mogul Bros., Inc., 112-114 W. 48th 
St.. New York 19. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. §. Cinema Supply Corp., 602 
W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 

Duncan, James E., Inc. Motion 
Picture Service, 186 Franklin 
Street, Rochester 4. 

Shaw Visual Education Service, 
150 Linden St., Syracuse 3. 


Visual Sciences, 599BS Suffern. 


Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 


* PENNSYLVANIA + 

J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 

Harry M. Reed, P. O. Box No. 
447, Lancaster. 

Kunz Motion Picture Service, 
1319 Vine St., Philadelphia 7. 
1905 Sanderson Ave, Scranton 9 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 

Clem Williams Films, 311 Mar- 
ket Street, Pittsburgh 22. 

L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


* RHODE ISLAND - 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA + 
G. Haley, P. O. Box 703, 
Charleston 25. 

Pavis, Inc., 416 W. Washington 
St., Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24048, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


* ALABAMA - 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 


Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bildg., Birming- 
ham. 


+ FLORIDA - 
Florida School Book Depository, 


700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7. 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 Miramar 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 


Southern Photo and News, 608 
E. LaFayette St., Tampa. 


* GEORGIA - 
Calhoun Company, 255 Ponce De 
Leon Ave., N.E., Atlanta 3. 


Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* KENTUCKY - 


Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 


Ideal Pictures, 423 W. Liberty 
St., Louisville 2. 
* LOUISIANA + 
Stanley Projection Company, 
21114 Murray St., Alexandria. 


Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 

Southern Pictures Company, 1024 
Bienville St., New Orleans. 


Stirling Movie & Photo Co., 1052 
Florida St., Baton Rouge 85, La. 

Ideal Pictures Co., 826 Barrone 
St., New Orleans 13. 

Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 
HarFilms, Inc., 600 Baronne St., 

New Orleans. Since 1915. 
* MISSISSIPPI - 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 
* NORTH CAROLINA « 
National Film Service, 14-20 
Glenwood Ave., Raleigh. 
* SOUTH CAROLINA - 
Calhoun Company, 1614 Gervais 
St., Columbia 1. 
Palmetto Pictures, Inc., 719 Sa- 
luda Ave.—At Five Points, Col- 
umbia 11. 


* TENNESSEE - 


Sam Orleans and Associates, Inc., 
211 W. Cumberland  Ave., 
Knoxville 15. 


Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11, 

Tennessee Visual Education Servy- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 


Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Kirkpatrick, Inc., 250 
Avenue, Memphis 3. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 


Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 


* VIRGINIA - 
Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 


Ideal Pictures, 219 E. Main St., 
Richmond 19. 


National Film Service, 309 E. 
Main St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Williams Co., 719 Main 

St., Little Rock. 
* ILLINOIS + 


American Film Registry, 28 E. 
Jackson, Chicago 4 — HAr 7- 
2691 

Ideal Pictures Corp., 28 E. 8th 
St., Chicago 5. 
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Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

McHenry Films, 537 S. Dearborn, 
Chicago 5. 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 206 S. 
Michigan Ave., Chicago 3. 

Visual Research Company, P.O. 
Box 937, Chicago 90. 


« INDIANA + 
Ideal Pictures, 1214 Pennsy]l- 
vania St., Indianapolis 2. 
Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 
Burke’s Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA + 
Pratt Sound Film Service, 720 
Third Ave., S.E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


* KANSAS-MISSOURI - 

Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis |. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 

Pictosound Movie Service, 4010 
Lindell Blvd., St. Louis 8. 


* MICHIGAN + 

Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


« MINNESOTA - 

Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis 3. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 
apolis 2. 


* OHIO - 

Lockard Visual Education Serv- 
ice, 1025 North Main Street, 
Akron 10. 

Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
Manse Film Library, 2514 Clifton 

Ave., Cincinnati 19. 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 
Fryan Film Service, 3228 Euclid 

Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 
M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 
Cousino Visual Education Serv- 
ice, Inc., 1221 Madison Ave., 

Toledo 2. 

Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville. 


* WISCONSIN - 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA - 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 Lexington 
Ave., Hollywood 38. 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 5S. Flower 
St., Los Angeles 14. 


Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau) , 351 Turk 
St., San Francisco 2. 

C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 

Shadow Arts Studio, Wickenden 


Bldg., P. O. Box 471, San Luis 
Obispo. 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 
Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9th, Boise. 


* OKLAHOMA - 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


* OREGON - 
Cine-Craft Co., 1111 S. W. Stark 
St., Portkand 5. 
Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 
Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5, 


¢ TEXAS + 


Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 3012 Ma- 
ple Ave., Dallas 4. 

Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Ideal Pictures, Inc., 2024 Main 
St., Dallas 1. 

Visual Education, Inc., 12th at 
Lamar, Austin; Also, 2010 N 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 


DEALERS 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin, 


* UTAH - 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON + 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 
Rarig Motion Picture Co., East 
1511 Third Ave., Spokane. 


* HAWAII + 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
¥. 3 


General Films Limited 

Head Office: 

Regina, Sask., 1534 Thirteenth 
Ave. 

Branches: 

Edmonton, Alta., 10022 102nd 
Street 

Montreal, Quebec, 263 Craig St. 
West. 

Moncton, N. B., 212 Lutz St. 

Toronto, Ont., 156 King Street 
West. 

Vancouver, B. C., 737 Hamilton 
Street. 

Winnipeg, Man., 810 Confed 
eration Life Bldg. 

St. John’s, Nfld., 445 Water St. 


Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 





There’s An Audio-Visual Specialist in Your Town! 
* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs. 

Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi- 
cago 10, Illinois. Dealer listing inquirics are invited. 





USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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EFFECTIVE SELLING techniques are stressed in 
the Johnson 


Johnson film. (story below.) 


VISUAL SELLING: 


(CONTINUED FROM PAGE TWENTY-ONE) 


at the point-of-sale, has brought out a sound 
slidefilm for retail sales training, The new 
film, Your Attitude 1s Showing, is based on 
NYU's study, which shows that there are five 
main questions most frequently asked about 
all fabrics: Js it washable? Will it shrink? How 
will it iron? Will it wear well? Will it soil 
easily? 

\visco’s film makes the point that rayon 
fabrics are basic, established and popular ma 
terials. It dramatizes how sales people can put 
more money in their own pockets by giving 
positive, concrete answers to the customer's 
questions. The gist of the answers suggested is 
that rayon is a whole family of fabrics: jersey, 
crepe, sharkskin, tafleta, taille, serge, covert, 
shantung, spuns, etc., and naturally its quali 
tics of washability, wearability, resistance to 
easy soiling and to shrinkage will vary with 
how the fabric is made, dved and finished 
rather than purely on the fiber content. 

Your Attitude Is Showing is part ol \mer 
ican Viscose’s large program of rayon educa 
tion which includes booklets and films for 
schools and clubs, news releases for papers and 
magazines and other materials for retailers. It 
is an eleven minute non-automatic slidefilm in 
color, using cleverly executed drawings to il 
lustrate the points presented, Retailers may 
obtain the film, record, user's guide and small 
leaflets for each member of the audience at a 
cost price of SLO per unit 

\visco has surveyed the department store 
field to determine that about bobo, are equip 
ped with sound slidefilm machines The com 
pany has also discovered that most stores pre 
ler to purchase sound slidefilms at a low cost 
id use them frequently at will rather than 
bother with the trouble of arranging bookings 
ind shipment of loan films. For this reason, 
the new picture will not be offered for loan 


SELL: AS CUSTOMERS LIKE IT 


*® With the gradual return of the buyers 
market, successful selling techniques are be 
comme were ingly important Since know 


ing vour customers is one of the pre-requisites 





“Sert—As Customers Like It” is the title of 
this new retailer sound motion picture. 


for any successful sales campaign, Johnson & 
Johnson, manufacturers of surgical supplies, 
carried out an intensive, six-month survey of 
drug store sales personnel and their customers. 
The study revealed the surprising fact that the 
rising costs of retail drug store operation could 
be offset considerably by more effective selling 
techniques. 

As a result of this survey, Johnson & John- 
son decided to show the retail drug sales 
people precisely how they could secure larget 
sales without burdening themselves with added 
selling costs. To tell their story clearly, vividly, 
they sponsored Sell —as Customers Like It, 
a highly useful new 16mm sound motion pic 
ture released this month. 

The timely, sound hints offered drug store 
clerks in this film should make it very popular 
on the retail drug circuit. In one sequence a 
neophyte clerk looks proudly at the pyramid- 
type display he has just built, only to learn 
that it discourages customers from picking up 
merchandise and often prevents impulse put 
chases. The film also points out the advan- 
tages of selling a larger size package, as well as 
the proper technique for selling companion 
items. 

To film the motion picture exactly to speci 
fications, a $20,000 drug store, measuring 40 x 
28 feet, completely stocked with thousands of 
individual items and hundreds of national 
brands, was built in the Fox Studios of New 
York City. More than 250 man-hours were re 
quired to stock this store. 


AIR CONDITIONING SALESMEN 


Sponsor: Philco Corporation. Agency: Hut 
chins Advertising Agency. Film: Something 
In The Air. Producer: Leslie Roush Pro 
ductions. 

® It is the prevailing impression among many 

owners of small homes, apartments and offices 

that air conditioning systems are monster con 
traptions which take up a whole room and 
cost upwards of several thousand dollars. 
Philco’s small unit designed for cooling lim 
ited amounts of space can be installed on al 
most any window-sill and can provide efficient 
air conditioning for small ofhces and homes. 
Ihe company maintains a large manufactur 


ing plant exclusively for the production of 





these units and is inaugurating a drive to pro- 
mote markets for them. 

A new film, Something In The Air, has been 
produced to sum up this promotion and sug- 
gest the huge market which exists for small air 
conditioners. It shows Tom Ewell sweltering 
in the agony of summer heat holed up in his 
small apartment. Fretful kids with prickly heat 
are caterwauling about the fleor. Tom's wife 
is grousing about not being able to keep her 
drapes clean. And to add to the miserable 
scene, loud noises of traffic outside, and odors 
of cooking cabbage are coming in the window. 

Next day, as Tom sits in his dentist’s chair, 
he learns how the dentist solved his air condi- 
tioning problem with a room-size Philco in- 
stalled on the window-sill. It made his patients 
and himself more comfortable, kept the office 
from smelling like a “dentist's office”, and kept 
it clean. 

rhis naturally gives Tom an idea, and he 
figures out that during the 14 weeks of hot 
weather every year, his family has been suffer- 
ing, with only two weeks in the mountains as 
a respite, But just for the cost of a two weeks 
vacation, he could have an air conditioning 
unit installed and enjoy “mountain air” all 
year around. He does this, and the family scene 
fades out happily. 

Technical Notes: Something In The Air is 
black and white, about 25 minutes in running 
time, It was prepared principally as a sales 
and sales training device aimed at Philco’s 
distributors and dealers to particularize that 
“everybody's a prospect’’. 

X-RAY MOTION PICTURES: 
(CONTINUED FROM PAGE TWENTY-FIVE) 
an arc welding rod and how molten metal 
flows into a casting mold. 

As more powerful X-ray tubes are devel- 
oped, Dr. Slack said, it may soon be possible 
to inspect externally the internal action of air- 
plane and automobile engines. The Bureau 
of Ordnance of the U.S. Navy intends to use 
the device to analyze the burning action of 
fuel in a rocket. 

Eight years ago, Dr. Slack and his staff at 
the Westinghouse laboratory in Bloomfield, 
N. J., developed an X-ray tube, which made 
possible millionth-of-a-second X-ray still pic- 
tures. This equipment was used in develop- 
ing the atomic bomb, as well as in ballistics 
studies made during the last war. ® 





16MM SOUND EDUCATION FILMS 
Entertainment Shorts, Travelogues, etc. 
G interested in giving Sole 
Distributorship for India, Pakistan and 
Cc 


eylon are kindly requested to contact 
+ 


Box No. 504. Managing Director of 


reputable Indian oncern will be in 
America early in June to discuss busi 


ne 


BUSINESS SCREEN MAGAZINE 
812 N. Dearborn St. Chicago 10 























These superb SUM NOVASCUPE 


Projectors 
gf WOO as | 
09 t Quality—quality of construction . .. of screen image... of tonal 
p output—has been and still is the keynote of these two outstand- 


ing 16mm. sound projectors: The famous “FS-10-N,” for ideal 
screenings, ideal sound, in home or auditorium . . . the super- 
powerful “FB-40,” in “blimp” case, for maximum undistorted 
volume in large auditoriums. Both available with your choice 
of precision, Lumenized projection lenses and powerful lamps 
to flood the size screen you like, at the distance you desire to 
use it, with crisp and detailed images that are s-h-a-r-p from 
corner to corner. Both incorporate the unique Fidelity Con- 
trol that assures the finest sound results from a// types of 16mm. 
film—originals, contact prints, or reductions from 35mm. And 
both now available at new low prices that make headline news 
of the value these prices represent. 









Eastman Kodak Company, Rochester 4, N. Y. 


40-watt output 
-+. twin speakers 


Calo *585 
Ct NSO 
ESE5C)\ 
oo e | : 
\ 4 os } Prices 
/ ®e ) | subject to change 
\ /} yi without notice 


<> 
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with single speaker 
*345 


with twin speakers 


*395 


Everything you need for top sound or si- Sound Kodascope FB-40 Projector 


lent projection in home or hall—packed in 
two sturdy cases. Simple, finger-tip-ready 
controls; microphone-phonograph pickup; 
single- or twin-speaker units. Supplied, “FS-10-N"’—plus pick-up and microphone jacks Z 

complete, with //1.6 Lumenized lens, 750- which permit mixing music, voice com- Kodlalk 
watt lamp, and incidental accessories. mentary, or both, with sound or 
“Kodak” is a trade-mark silent films. 










Unequalled sound output from a portable, tungsten-lamp, sound 
projector! This, and its price, are the big news about this 
“blimp” case projector! It has all the versatility of the 





The 
JAM HANDY 


—to help sell Intangibles 





The Harter Corporation 


helps its salesmen sell 


*Comfort and Health 


To develop, in the minds of 

possible buyers, an appreciation 

of unseen values, is usually 
quite difficult. To do so with the aid of 
a motion picture, professionally conceived 
and professionally produced, is always 
much easier. 





